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Public trust in the BBC




Survey details

* The following data comes from a nationally representative survey by Kantar Media for the
BBC. This is an on-going monthly survey of c1,000 UK adults per month that allows us to
gauge public opinion of the BBC on a regular basis

*  As part of this survey, Kantar Media has been tracking public perceptions of trust and
general impression of the BBC since 2004

* Respondents are asked to rate the following statements:

* ‘I trust the BBC’ and give a score on a scale of | to |0 where | is strongly disagree and 10 is
strongly agree

*  ‘Thinking about the BBC as a whole - not just the programmes, but the sort of organisation the
BBC is and the way it goes about providing a public broadcasting service. Overall, what do you
think of the BBC? On a scale of | to 10, where | means extremely unfavourable and 10 means
extremely favourable, please tell me your general impression of the BBC’

The BBC publishes the average general impression score for the year in its Annual Report

Given events in recent years, we are also publishing a breakdown of general impression
scores plus the trust scores on a quarterly basis from 2004 onwards
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People’s trust has shown some recovery since autumn 2012 though
remains below early 2012 levels. Over the longer term trust has been
rising
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General impression of the BBC - mean score / 10
| = extremely unfavourable; 10 = extremely favourable

| trust the BBC - mean score/ 10
= strongly disagree; |0 = strongly agree
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BBC Accountability and Reputation Tracker by Kantar Media, ¢2,100 UK adults per quarter until Oct
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Public trust in BBC News and perceptions of impartiality




Survey details

* The following data comes from a nationally representative survey conducted for the
BBC by Ipsos MORI. In total, 2,043 UK adults aged |5+ were interviewed using a
face-to-face omnibus and the data was weighted to reflect a nationally

representative profile of the UK. Fieldwork was carried out between 2|st-27th
February 2014

e This survey looks specifically at levels of public trust in news provision and people’s
perceptions of the impartiality of news

* The survey was designed to understand the range of scores that the public gives to

news providers in terms of trust and impartiality, and how the BBC performs in
comparison with the wider market
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In comparison with other news providers, the BBC remains by far the
most trusted source of news in the UK

Of all the news sources (TV broadcaster, radio, newspaper, magazine or website), which
ONE source are you most likely to turn to for news you trust the most!? Open-ended
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The BBC is also the source that the public say they are most likely to
turn to for accurate news coverage

Of all the news sources (TV broadcaster, radio, newspaper, magazine or website), which ONE source are you
most likely to turn to if you want accurate news coverage! Open-ended
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And the BBC is the news source people turn to for impartial news
coverage

Of all the news sources (TV broadcaster, radio, newspaper, magazine or website), which ONE source are
you most likely to turn to if you want impartial news coverage! Open-ended
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When people rate different news providers in turn, broadcasters and
broadsheet newspapers receive the highest scores for impartiality.
Tabloid newspapers are seen as the least impartial

How biased or impartial do you think each of the following news sources is?
Mean score / 10: | = very biased; 10 = very impartial
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When people rate a number of different news providers, it is
broadcasters and broadsheet newspapers that emerge as the most
trusted while tabloid newspapers and social networks are least trusted

To what extent do you trust [insert source] as a news source!
Mean score / 10: | = do not trust at all; 10 = trust a great deal

Wave | Broadcaster
Broadsheet or equivalent newspaper
2014 7.4 67 Mid-market newspaper
Tabloid newspaper
62 6.2 6.1 (6.2 (5.9 5.8 68 o SNeYvT aggregator
. "~ 59595959 ) (NiA) ocial networ
5.8 5.7 5.5 G0 51 g B Online news

(4.6)
50 49 48 47 EEED ey 43) )

43 43 43 42 4| 4. “7 4 (34) (3.5
3.8 3.7
34 33 33

(6.0)

@ 5 5 5 85 8 FEEF L LT F L EFTES S5 S8
3 3 3 § 2 § 3 uJ iy e & o ¢ < S o g 2 < £ o S 9 s 8§
< < < K F N S 3 & < By < & < < A s & g o S Y Aﬁ
QY & 3 F & & & o 00 s 2 & @ > o X ¢ 3 I SO
N A N £ 0 9 » § & T & & g “ 9
S 3 S o S o 2 & v &£ o
S S ~ 3 < Q AL &
5 £ < s Q ) T
© 3 ~ 9 @ N
S O 5
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