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FIGURE A.1. – O&O METHODOLOGIES EMPLOYED
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FIGURE B.1. – EXAMPLE PROGRAMME CHARACTERISTICS BY GENRE
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FIGURE B.2. – TALENT AS AN AUDIENCE AND VALUE DRIVER
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FIGURE B.3. – IMPORTANCE OF TALENT BY PROGRAMME TYPE

IMPORTANCE OF PRESENTER & SUPPORTING TALENT OR GUESTS: MEAN AND STANDARD DEVIATIONS- SELECTED PROGRAMME TYPES
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FIGURE B.4. – IMPORTANCE OF LEAD TALENT WITHIN ENTERTAINMENT GENRE

SOURCE: O&O VALUE SURVEY, JANUARY 2008

IMPORTANCE OF PRESENTER/HOST (SATURDAY NIGHT ENTERTAINMENT, CHAT SHOWS, QUIZ SHOWS, PANEL GAMES) 

QUIZ SHOWS

SATURDAY NIGHT 
ENTERTAINMENT

CHAT SHOWS

PANEL GAMES
20

40

60

80

100

120

140

0 1-5 6-10 11-15 16-20 21-25 26-30 31-35 36-40 41-45 46-50 51-55 56-60 61-65 66-70 71-75 76-80 81-85 86-90 91-95 96-100

INTERVALS OF IMPORTANCE SCORES

NUMBER OF 
RESPONDENTS

NOT IMPORTANT QUITE IMPORTANT VERY IMPORTANT MAIN REASON



FIGURE B.5. – PROPORTION OF RESPONDENTS GIVING HIGH POPULARITY/LIKEABILITY SCORINGS TO NAMED TALENT
PROPORTION OF SCORES OVER 75 - INDEXED TO TOP PROPORTION
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FIGURE B.6. – TIERS OF TALENT WITHIN GENRE AND SUB-GENRE
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FIGURE B.7. – TALENT LIFECYCLE PERFORMANCE AND FEES
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FIGURE B.8. - BBC VALUE AND PRICE SETTING – 3 examples
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FIGURE C.1. – THE UK ON SCREEN AND ON AIR TALENT MARKET – estimated value 2006/2007
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FIGURE C.2. – COMPETITION FOR AUDIENCES OVER TIME – audience share by main channel
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FIGURE C.3. – COMPETITION FOR AUDIENCES – demographic differentiation

DEMOGRAPHIC POSITIONING OF MAIN NETWORKS AND THEMATIC CHANNELS, 2006
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SOURCE: BARB, O&O ANALYSIS
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FIGURE C.4. – COMPETITION FOR AUDIENCES – demographic positioning by genre

DEMOGRAPHIC POSITIONING OF MAIN GENRES – ITV1, C4 AND BBC1

SOURCE: BARB, O&O ANALYSIS
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FIGURE C.5. – OVERALL LEVEL AND SCALE OF COMPETITION TO THE BBC FOR TALENT
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FIGURE C.6. – COMPETITION FOR AUDIENCES – channel 4 changing programme mix

CHANNEL 4 OUTPUT BY GENRE - 5PM TO 11PM, 2001-2006
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FIGURE C.7. – COMPETITION FOR AUDIENCES – key demographic battlegrounds - entertainment

DEMOGRAPHIC POSITIONING OF MAIN GENRES – ITV1, C4 AND BBC1 – ENTERTAINMENT AND SUB-GENRES

SOURCE: BARB, O&O ANALYSIS
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FIGURE C.8. – UK TV REVENUE GROWTH RATES – all TV versus main network players
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FIGURE C.9. – UK TV REVENUE GROWTH RATES – BBC versus commercial networks
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FIGURE C.10. – YEAR ON YEAR REVENUE GROWTH RATES – BBC versus commercial TV
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FIGURE C.11. – UK NEW PROGRAMMING SPEND TRENDS – by commissioning outlet
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FIGURE C.12. – ITV ENTERTAINMENT TALENT TRACKING – current talent roster
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FIGURE C.13. – CHANNEL 4 ENTERTAINMENT TALENT TRACKING – current talent roster
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FIGURE C.14. – CHANNEL 4 COMEDY TALENT TRACKING – Current talent roster

SOURCE: IMDB, SPOTLIGHT, O&O ANALYSIS
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FIGURE C.15. – TV BATTLES AND TALENT POACHING – 2004 to 2008
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FIGURE C.16. – RADIO MARKET DIFFERENTIATION – market positioning in London – 2006/07
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FIGURE C.17. – COMMERCIAL RADIO REVENUE GROWTH VERSUS BBC RADIO SPENDING GROWTH – 2001 to 2006
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FIGURE C.18. – TV BATTLES AND TALENT POACHING – 2000 to 2008

RADIO TALENT (BREAKFAST AND DRIVETIME) TIME LINE 2000-2008
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FIGURE C.19. – HOW COMMERCIAL TV SETS TALENT FEES – by exception
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FIGURE D.1. – BBC’S RECENT TALENT SPENDING TRENDS – total spending (in-house production)

SOURCE: BBC BUSINESS AFFAIRS AND RIGHTS, O&O ANALYSIS
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FIGURE D.2. – TALENT SPENDING – importance by genre

TALENT SPEND AS A PROPORTION OF TOTAL PROGRAMME COSTS BY GENRE, 2004/05 TO 2006/07
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FIGURE D.3. – BBC TV NUMBER OF CONTRACTS BY SIZE OF CONTRACT - 2007

BBC VOLUME OF TALENT CONTRACTS BY RANGE OF PAYMENTS, 2006/07
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FIGURE D.7. – BBC TV TALENT PAYMENTS – distribution of spending by range band
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FIGURE D.8. – BBC TV HISTORIC TOP TALENT FEES PER HOUR INFLATION

SOURCE: BBC TALENT INFLATION SURVEY 2006/2007, O&O ANALYSIS
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FIGURE D.9. – BBC TV KEY VERSUS LEAD TALENT FEES PER HOUR INFLATION

SOURCE: BBC TALENT INFLATION SURVEY, O&O ANALYSIS
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FIGURE D.12. – BBC MAIN NETWORKS CURRENT ROSTER OF TALENT BY VENUE – channel with previous show

SOURCE: IMDB, SPOTLIGHT, O&O ANALYSIS
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FIGURE D.13. – BBC MAIN NETWORKS CURRENT ROSTER OF TALENT BY GENRE – where they were five years ago?

SOURCE: IMDB, SPOTLIGHT, O&O ANALYSIS
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FIGURE D.14. – BBC MAIN NETWORK CURRENT ROSTER OF TALENT BY GENRE – where they were 10 years 
ago?

SOURCE: IMDB, SPOTLIGHT, O&O ANALYSIS
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FIGURE E.4. – COMMERCIAL VALUATION METHODOLOGY
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FIGURE E.6. – NET IMPACT ON AUDIENCE – value survey/replacement scores
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FIGURE E.7. – DEMOGRAPHIC APPEAL OF NAMED TALENT – value survey – entertainment sub-genres
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FIGURE E.8. – COST PER VIEWER HOUR VERSUS TALENTS COSTS PER HOUR INDEX – BBC1 entertainment

BBC 1 ENTERTAINMENT PROGRAMMES: TOTAL PROGRAMME COST PER VIEWER HOUR AND TALENT COST PER OUTPUT HOUR, 2006/07
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FIGURE E.9. – BBC TV STRANDS – index of talent cost hour and total cost per viewer hour
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