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Condé Nast Social House

Overview
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BENEFIT :What is Social house
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SERVICE:OUR SOLUTION
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Panel Package
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Panel casting image

Nana Motoyoshi
(fashion infuencer / model / performer)

1, 789 followers
https://www.instagram.com/nanamotoyoshi7/
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RiRia
(ACTOR / ARTIST/CREATOR)

64,049 followers
https://www.instagram.com/ririaofficial/
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KAZAMA
(MODEL / DJ)

3,118 followers
https://www.instagram.com/kazuma_boi/
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hiroki
(MODEL/ACTOR)

612 followers
https://www.instagram.com/kkkhhhrrriii/
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AHER
(MODEL)

3339 followers
https://www.instagram.com/miho.omori_/?hl=
ja
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https://www.instagram.com/nanamotoyoshi7/
https://www.instagram.com/kazuma_boi/
https://www.instagram.com/ririaofficial/

TikTok Campaign Influencer Package
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TikTok promotion sample
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https://docs.google.com/file/d/1soI07Bf2cgHAvSkqK_KcwCAGmJWRS2Gj/preview
https://docs.google.com/file/d/1Z_9PstEuSkb1Q5AHUetdPpGU2CBtd0KG/preview

Music creator image (Condenastfi/s)

Riri A(ACTOR / ARTIST/CREATOR)
64,049 followers
https://www.instagram.com/ririaofficial/
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Ririko Takagimusician)
16,000 followers
https://www.instagram.com/ririkotakagi/
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https://www.instagram.com/ririaofficial/

Instagram Campaign Influencer Package
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Brand Influencer Package
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https://www.instagram.com/p/CE6bYBODZtY/

Brand Influencer Package sample
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@rumor.me X @uggjapan
Thanks for this cute Dalmatian print
boots, @uggjapan !!

This boots fits in the street style
perfectly! Feeling like I'm walking on
the clouds ‘@

» [CAB805 Classic Dalmatian ]
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Appendix) Why TikTok?
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Appendix : Types of Social Media
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Thank you

BRIWE (R FH)
sta@condenast.jp



