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National Theatre partners with TikTok to inspire and
support the next generation of creative talent

THURSDAY 8 FEBRUARY 2024

The National Theatre and TikTok today announce a new partnership to support skills
for young people nationwide and spotlight careers in the creative industry.

The year-long partnership aims to inspire and upskill future theatre-makers, support
the National Theatre’s work in widening career pathways and increase awareness of
roles in the creative industry. The partnership combines the National Theatre’s in-
depth connections with young people, schools and communities nationwide with the
digital expertise and reach of international entertainment platform TikTok.

The partnership with TikTok will focus on supporting three of the National Theatre’s
key nationwide programmes for young people, including Apprenticeships, National
Theatre Collection and the Young People’s Programme which offers in-depth
opportunities for 13—-21-year-olds to develop their practical skills for a variety of roles
in theatre, including Young Producers and Young Technicians.

Alongside the support of these programmes, the National Theatre’s work with young
people and creative career pathways will be spotlighted in content on the National
Theatre’s TikTok channel throughout the year. Content will explore backstage
careers and routes into the sector, platform speakers and showcase technical skills
behind the stage. TikTok will also support the National Theatre’s work in delivering
training for teachers as well as the creation of curriculum supporting resources.

Marking National Apprenticeships Week, content will launch this week created in
collaboration with the National Theatre’s current apprentices to showcase their paths
into the industry.

Kate Varah, Executive Director of the National Theatre said,

“At the National Theatre we are committed to widening career pathways and
supporting the future workforce of the creative sector. As such, we are delighted to
announce a new partnership with TikTok designed to specifically support our wide-
ranging skills and training programmes to sustain the pipeline of talent into the



industry. The joy of the National Theatre is that we can work at scale to inspire
creativity, boost skills and open career pathways for the nation. It’s brilliant that we
will now see our young participants spotlighted in content on TikTok, showcasing the
range and amazing variety of roles available in theatre.”

Olenka Hodge, Social impact lead, TikTok EMEA, said,

"At TikTok we believe everyone should have the opportunity to turn their creative
passion into a career. This partnership with the National Theatre is all about bridging
the gap between young people and the creative industries, providing access to the
amazing variety of roles that make theatre possible, from technical production
through to on stage performance and digital expertise.

"We hope that, together with The National Theatre, we can continue to inspire the
next generation of British talent and forge new pathways into the industry."
Please click here to view the National Theatre’s TikTok channel.

For more information or press requests, please contact Rhian Bennett on
rbennett@nationaltheatre.org.uk

Notes to Editors
About the National Theatre

The National Theatre makes theatre that entertains and inspires using its creativity,
expertise and unique reach. The National Theatre shares unforgettable stories with
millions of audience members across the UK and around the world — on its own
stages, on tour, in schools, on cinema screens and streaming at home.

World-leading artists make their best work at the National Theatre with the widest
possible audience and impact. The National Theatre invests in talent and innovation
on stage and off, taking seriously its role as the nation’s theatre. Of the new
productions developed each year with a wide range of theatre companies, a third of
that research and development resource is dedicated to shows staged at theatres
outside London.

Through touring our work to local theatres and schools and nationwide education
and community programmes, we are active in 71 of the 109 levelling up priority
areas in the UK. A registered charity with deeply embedded social purpose, the
National Theatre works with hundreds of schools and communities across the UK to
fire imagination and inspire creativity, and to develop skills and pathways for careers
in theatre.

For more information, please visit nationaltheatre.org.uk @NationalTheatre
@NT_PressOffice

About TikTok


https://www.tiktok.com/@nationaltheatre
mailto:rbennett@nationaltheatre.org.uk

TikTok is the leading destination for short-form mobile video. Our mission is to
inspire creativity and bring joy.

TikTok’s global headquarters are in Los Angeles and Singapore, and its offices
include New York, London, Dublin, Paris, Berlin, Dubai, Jakarta, Seoul, and Tokyo.



