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Broad Street Publishing Terms and Conditions
1. Payment; Credit Terms (if applicable). All bills are due and payable (net) within 30 days of insertion date. Broad Street Publishing (“BSP”) may, at its option, request that bills be paid weekly and require payment within 7 days. Delinquent accounts are subject 

to reasonable collection charges. If payment is not made in accordance with these terms, BSP may refuse to perform services. Cash discounts are not offered. If a check is dishonored by the maker’s bank, a returned check fee of $30.00 per check will be charged. 
Advertiser agrees to pay any federal, state and local taxes imposed on the transaction. If no claim has been made on a payment made by an advertiser within 1 year, it shall be deemed to have been paid to BSP for services rendered.

2. Liability and Error Allowances. Advertiser assumes liability for all content (including text representation and illustrations) of advertisements printed, and also assumes responsibility for payment of all costs, expenses (including attorney fees), liabilities and 
damages arising therefrom against BSP and its affiliates companies. BSP will not be liable for failure to publish any advertising for any reason including, but not limited to, strikes, labor disputes, government action, acts of God, war, fire, riots, breakdown of 
equipment, or any other circumstances. Under no circumstances will errors caused by it, except for the cost of the space occupied by the error. Claims for error allowances must be made within 15 days after the advertisement insertion and will be granted on the 
basis of the first insertion only. “Rerun” or “make good” lineage will not be counted toward fulfillment of advertising contract requirements. Disclaimer of liability clauses in orders to contracts from advertisers or advertising agencies shall be deemed void.

3. Other Advertising Matters. All orders, cancellations and corrections must be provided in writing. We reserve the right to revise advertising policies at any time. If your advertising is ordered “killed” after it has been released and published in one or more editions of 
BSP, you will be charged at the full rate. If your advertising misses any edition because of the late arrival of copy or material, you will be charged at the full rate. No copy changes or material changes will be made by our Production Department after our published 
deadlines. In addition, you will be charged at the full rate for the copy originally ordered. Advertisements that bear a resemblance to news or editorial matter can, at our option, be labeled “ADVERTISEMENT.” We are not responsible for the return of advertising 
material unless return delivery instructions and adequate postage are received with the material. Under no circumstances will BSP be liable for damages of any kind (including actual and consequential damages) in the event of damage to such advertising material. You 
may request positioning on any page; however, all positions remain at our option and are not guaranteed. We cannot acknowledge any claim for an adjustment, a refund, or a reinsertion due to the position in which an advertisement has been published. When placing 
your order for advertising, please be sure to designate the width in columns and the depth in inches. We will publish and bill you for the exact space you order (subject to the minimum ROP depth requirements). The measurement is made from cut-off rule to cut-off 
rule. BSP may change the width of the columns in its newspapers from time to time, for any reason, including  but not limited to a redesign of its newspapers, or changes in  industry-standard specifications. In order to maintain the integrity of our publications, all 
advertising is subject to approval and acceptance by BSP. We have the right to reject or cancel any advertisement at any time, even if it was acknowledged and accepted for publication.

4. Copyright. Advertiser agrees that the advertisement as it appears in BSP will become the property of BSP and hereby assigns all ownership interest in the advertisement, under the Copyright Act or otherwise, to BSP. Unless otherwise notified by BSP, Advertiser 
is granted a license to place the ads in other media. Advertiser authorizes BSP to bring suit in its discretion and at its expense for any unauthorized use, reproduction, display or distribution of the advertisement as it appears in BSP or for its unauthorized altera-
tion.

5. Miscellaneous Provisions. All references in the Agreement to “BSP” or “we” refer to Broad Street Publishing, publisher of The Trend, The Northeast Times, Employment Weekly.  All references to “you” refer to the Advertiser. Any claims or other legal action 
brought against BSP by the advertiser or the advertising agency shall be brought only in the United States Court for the Eastern District of Pennsylvania or the Bucks County Court of Common Pleas or the United States Court for Southern District of New 
Jersey or the Camden County Court of common Pleas. Pennsylvania law shall govern. Contracts are not transferable or assignable in whole or in part without the prior written consent of BSP. A transfer includes any change of control in which the shareholders 
or partners of any advertiser as of the date of the contract no longer exercise control over at least 50.1% of Advertiser, based on stock ownership or otherwise. Advertisements accepted and printed after a transfer or assignment shall not signify the consent of 
BSP to the transfer or assignment and shall be billed at the non-contract rates in effect at insertion. This Agreement reflects the entire understanding of the parties with respect to the subject matter hereof.

General Information
•	 New	Accounts	Payment is required in advance until credit is 

approved
•	 Credit is subject to Credit Manager’s approval. Credit 

Applications take 48 hours to process
•	 Returned	Check	Charge of $30 will be imposed for any checks 

returned by bank
•	 Rates	Are	Subject	to	Change without notice. All Accounts on 

current billing will receive 30 days written notice with the bill-
ing statement

•	 Advertiser	has	the	Option	to	Change Advertising	Zones from 
week to week. Rates are determined by zones selected weekly

•	 Positions are never guaranteed
•	 No	Credit is given for ads printed with copy errors. To insure 

error-free ads, advertisers can proofread ads, upon request, 
before  publication and proof deadline. 

•	 Broad	Street	Publishing	is	Not	Liable for any losses incurred 
due to printed errors or any costs or damages if  for any reason 
it fails to publish an advertisement

•	 Responsibility	for	Incorrect	Ads is limited to first insertion
•	 Ad	Cancellations must be received in writing one week prior to 

publishing date
•	 Advertising	Canceled	or	changed	after	composition	will	be	

charged for composition at an hourly rate of $65

•	 Transmission	of	Ads	on	Disks,	CD,	E-mail,	Ad	Send	or	other	
Ad	delivery	 service accepted. Please contact your sales 

 representative for more information.
•	 Velox	and/or	Electronic	Send	incurs	a $35 charge per velox or 

electronic send
•	 Publisher has the right to refuse any ad

Subsidiary of Philadelphia Media Holdings LLC
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IN THE TIMES

CALL US!

The big switch
How’d the switch
to digital go? Page 18.

Blake is back
There’s no place
like home for Blake
Bashoff. Page 96.

Boy Wander
Wander Nunez
is a big hit. Page 106.

Main office.................. 215-355-9009
Display advertising ...... 215-355-9009
Classified ads .............. 215-355-1234

Home delivery by carrier subscription,
$1 every 4 weeks.

Index on Page 4

COLLEEN BOYLE SHARP /
FOR THE TIMES

Animal prosecutor
Barbara Paul with
her cat, Judy.

By Colleen Boyle Sharp
For the Times

Barbara Paul makes it clear that
people who are cruel to ani-
mals will find themselves in

court. In fact, she’ll be the prosecu-
tor.

“If you want to abuse animals,
Philadelphia is not the place to be,” is
the warning Paul likes to deliver. “If
you abuse animals, we are going to
find you, we are going to prosecute
you, and this office is going to do
everything we can to have you severe-
ly punished.”

Barbara Paul is an assistant D.A. in
the Philadelphia District Attorney’s
Office. At 4-feet-11, she may seem
unimposing, but the issue of animal

Fighting
for the

little ones
Her love for
animals and
disdain for

their abusers
inspires

Barbara Paul’s
totally dogged

pursuit of
justice.  

Please see ANIMALS / Page 20

DUZZ
PLUMBING, HEATING & AIR CONDITIONING

COMPLETELY
INSTALLED
$4,350.00

FREE ESTIMATES

Financing Available • Immediate Approvals For Qualified Customers

215-533-7000
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HOME NEWS
       

By Hayden Mitman
Home News Staff Writer  

Ask people who have grown up in the city about their
memories of summertime, and a common response
might be the sight of an open fire hydrant spewing water
into the street and the smiling faces of their young friends
running through the spray.

It’s a summertime memory of a bygone era but, thanks
to Philadelphia’s budget crunch, residents might see the
sight returning to neighborhood streets. 

That’s because when Mayor Michael Nutter
announced the results of the “Splash and Summer Fund”
earlier this month, 30 community pools weren’t on the
list of those to be spared.  

The fund, announced in February, was created to help
keep city pools open throughout this summer after bud-
get cuts threatened to keep all but 10 of the more than 70
neighborhood pools dry.

In order to open 46 of the city’s 76 public, outdoor
pools this summer, the city will use $429,141 in donations
collected mostly from corporate sponsors. 

That amount is a portion of the total $621,141 that was
collected to support the pools. 

Please see POOLS / Page 28

�The “Splash and Summer Fund” will
keep most pools open, but not all. 

ART+SOUL

MATT GODFREY / HOME NEWS PHOTO

One of the four art installations for the first Art+Soul Food
Fest was the work of Port Richmond native Anthony
Smyrski titled “Megawords.” The mix of food and art to
was designed to bring a new crowd to West Girard Ave.

‘Splash’ in
the bucket

Medford is gearing up for its
eighth year of Relay for Life, to ben-
efit the American Cancer Society.
The relay’s tagline is “Celebrate,
Remember, Fight Back,” and that’s
what event chairwoman Terri
Merlino is doing. 

Merlino, of Marlton, is a five-year
colorectal cancer survivor, and
because of that, she helps with the
relay.

“I went through about 18 months
of treatment, radiation, chemother-
apy, multiple surgeries. And during
that entire time, at the end of it, on
the other side, I said I would do
whatever I could to eliminate can-
cer, because I didn’t want anybody
else to go through what I went
through,” Merlino said. 

The American Cancer Society has
been using the 24-hour relay for-
mat for 25 years. Held June 20
through June 21 at Freedom Park,
in Medford, Merlino said the event
is the signature fundraiser for the
society, and added that last year the
Medford relay brought in about
$325,000. A municipality must have
a strong community involvement to
host the relay, as it’s all volunteer-
run. Merlino said Medford has it. 

“The atmosphere is amazing,”
she said. “Anybody that comes out
to a relay becomes completely
hooked.”

Between 2,000 and 3,000 are
expected to attend the relay this
year, and the logistics require an
“awesome,” all-volunteer planning
committee, save for one staff mem-
ber from the American Cancer
Society. The committee meets with
the township regularly, starting in
September. 

Cancer survivors are the guests of
honor at the relay, and the 24-hour-

theme is significant because cancer never
sleeps, Merlino said. The relay begins with
an opening ceremony, followed by the first
lap, which is the “survivor lap.”

“Honestly, that’s one of the most special
memories for me,” Merlino said.

By Mischa Aaron Arnosky

Staff Writer
See RELAY FOR LIFE on page 6

Relay for Life to be held June 20 to 21 Want to teach for one day?
The New Jersey Education Association’s

Teacher for a Day program allows school
board members, township officials and
others to see what heading a classroom is
like. Read more on the Education Page.
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OO
ne state of the art treat-
ment involves comput-
erized traction. In this

day and age, no one need suffer
from chronic pain—yet, for any
number of reasons, millions of
Americans struggle daily with
neck pain, backaches, stiffness,
tension, and significant levels of
stress. This pain can very well
affect your happiness, mood, dis-
position, and general outlook on
life, and often far more severely
than any pain sufferer realizes.

This treatment is state of the
art and involves computerized

traction for reducing disc injuries of the neck and back.  This therapy
uses the same principals as those discovered by NASA that are being
used now in high-end medical facilities across the country.  Bennett
Family Chiropractic also has available a percussion adjusting instru-
ment that provides gentle but exact movements of the vertebrae.
This permits precise alignment of the spine without the discomfort
associated with “cracking” adjustments traditionally used by chiro-
practors.  These two exciting new additions to our arsenal of treat-
ment used together can deliver an 85% success rate that is difficult
to achieve with standard medical care or even conventional alterna-
tive care.  Do not wait until you are incapacitated by progressive
spinal degeneration. 

If you find yourself troubled by acute or chronic pain, the answer
to your challenge could very well be uncovered by Dr. George T.
Bennett of Cinnaminson. With nine years of medical training and 20
years in practice, Dr. Bennett has the knowledge and experience nec-
essary to help alleviate your pain. Each treatment he offers is cus-
tomized to the comfort level of his individual patient. He specializes
in gentle treatments, a clear advantage with more serious conditions,
but also provides more robust treatments for physically fit persons.

For More Information call (856) 786-2222. More on Page 3.

Exciting New Therapies Available
Dr. George T. Bennett

Historic Bank Turns 
Toward the Future

Beneficial Bank of Riverton

BB
eneficial Bank may be 156 years old, but its brand new
Riverton office has tomorrow written all over it. Come late
June, Beneficial will move a short 1/4 mile from its current

location to a dynamic new space in the Shops at Riverton at 712
Broad Street. From the looks of things, your community banking
experience may never be the same. 

Innovation and technology will be at the forefront of our new
branch. It features a user-friendly design, free wi-fi access and a
sweeping arc of plasma screens. You might even find yourself doing
more than just banking here. This Beneficial location will double as a
mini community center, with a dedicated “hospitality area” where you
can browse through a newspaper or magazine, check your email, even
relax with a friend over a cup of fresh-brewed coffee or tea.   

Customers of Beneficial’s former Riverton office will immediately
notice some practical upgrades and conveniences as well--including
double drive-thru lanes, extended hours (yes, even Sundays!), and
plenty of parking.

For more information call (856) 786-5333.  More on Page 3.

The art of comics: Page 12Fashionable tale: Page 8
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The Newspaper That’s All About You

of Manayunk,
Roxborough,
and East Falls

Cristina Perachio
For The Star

aturally, the students at the W.B. Saul High
School of Agricultural Sciences in
Roxborough know a thing or two about farm-

ing. 
But with a relationship between Saul and Mount

Airy’s Weaver’s Way Co-op blossoming into a full-
fledged organic farm this spring, the students now
have a much deeper appreciation of agriculture.

That appreciation includes first-hand knowledge of
the back-breaking labor, the patience inherent in wait-
ing for crops to ripen, and the seasonal harvest that
comes in late spring. 

Now, Saul students can add another experience to
their list of accomplishments in this urban farming

Please see MARKET / Page 4

N

Open
market
➤With the first harvest from their new
farm at Saul High School, Weaver’s Way
members opened up along Main Street.

NEAL SANTOS / FOR THE STAR 

Farm managers Nicole Sugarman (left) and Nina Berryman display fresh produce grown by student farm-
ers from Roxborough's Saul High School.

FREE

and CAREER TRAINING
New Jersey
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CW26
EmploymentWeekly

new size 4.5 x 7.25 1st week in January 2006
cost will not change. We will also get a 1/4 page B&W space 
to work with. The 1/4: 3.25”x4.5”

School of Business

*not all programs available at all campuses

    

800-510-7920
h a r r i s s c h o o l . e d u

Call or Click For More Info!

Wilmington, DE
1413 Foulk Rd.

Linwood, NJ
1201 New Road

Hamilton, NJ
3620 Quakerbridge Rd.

Cherry Hill, NJ
One Cherry Hill Mall

Stratford, NJ
43 South White 

Horse Pike

Dover, DE
655 South Bay Road

•  Professional Medical 
 Assistant
• Computerized Accounting
  Technology
• Massage Therapy
•  Legal Office 
 Technology
• Surgical Technology
• Multi-Skill Health 
 Technician
• Health Claims 
 Specialist

Convenient Day and Evening Programs

Career Placement Assistance

Financial aid available to those who qualify

Convenient Day and Evening Programs

Career Placement Assistance

Financial aid available to those who qualify

Accredited by ACCET

Make The Smart 
Career Move!

Join the growing number of motivated men and 
women who are taking control of their careers!

Harris School offers career-focused training that 
prepares students with the skills for today’s 
careers!

A leader in private 
career education

Hit Your Stride in Hospitality  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 4
Summer Jobs in Hospitality. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 8
Classifieds. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 18

Become a

PARALEGAL
in just 10 months!

      Training Offered In:

 • Paralegal Studies
 • Patient Care 
  Assistant
 • Medical Assistant
 • Medical Billing 
  & Coding
 • Practical Nursing

NEW!

Day & Evening 
Classes 

Financial Aid 
If Qualifi ed

*

Call Anytime
24 Hours For Info

800-644-4442
*NE Phila • *Cherry Hill • Egg Harbor Twp.

www.prismcareerinstitute.com
Programs vary by campus

PRODUCTION ONLY
9/9/2007
1611662-OR94989
WYNVAO
6.75” x 9.5”
Camelia Islam v.1
9.7.07 dg

At Wyndham Vacation Ownership, we’re driven by a passion to create
unforgettable experiences for our owners. And it all starts with you.

RESORT SALES PROFESSIONALS
Wyndham Skyline Tower in Atlantic City, NJ

Whether you’re a seasoned sales professional, or new to the field, Wyndham
Skyline Tower in Atlantic City, NJ invites you to learn more about our enriching
benefits, hands-on training and phenomenal income potential as part of the
Wyndham Vacation Ownership family. NJ Real Estate license preferred.

Phenomenal Earning Potential
Paid Training
Innovative Sales Tools
No Cold Calling
Residual Income
Full Benefits (Health, Vision, Dental, 401K)
Pre-Qualified Leads
Training and Development

To apply, please call 609-449-4240 or email Kerry.Cimber@wyndhamvo.com.

www.wyndhamvo.com/careers

EOE BE A  DREAM BROKER

Experience isn’t necessary.
The desire to create one is.

Don’t Miss 
The Career Event 

of the Year! 
See Page 3

EMPLOYMENT
WEEKLYWEEKLY
EMPLOYMENT

FREE

and CAREER TRAINING
Pennsylvania/Delaware

 www.employmentweekly-phila.com       June 5-11, 2009 Volume 12   No. 23

The Time IS Right!
Train for a better future in as short as

6 MONTHS!
• Practical Nursing

• Medical Assistant

• Medical Billing & Coding

• Patient Care Assistant
   NEW Program!

• Paralegal
 (Assist Lawyers, Research &   

    Help Investigate Legal Cases)

Call Anytime 24/7 For Info:

800-644-4443
Classes Start Soon and SO CAN YOU!

Day & Evening Programs
Financial Aid If Qualifi ed
Accredited School ACCET

NE Phila • Cherry Hill • Egg Harbor Twp.

www.prismcareerinstitute.com
Practical Nursing offered at NE Phila. & Cherry Hill Campuses

Programs vary by campus

Hit Your Stride in Hospitality  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 4
Summer Jobs in Hospitality. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 13
Classifieds. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Pg 23

CHOOSE A CAREER

WHERE THE 
JOB 

OPPORTUNITIES
ARE

7900 West Chester Pike • Upper Darby
www.pjaschool.com

PJA
THE

SCHOOL

Call Anytime 24/7For Info 

800-571-2213

Financial Aid 
If Qualified

Train in as Quick
as 7 Months 

Day, Evening & 
Weekend Classes

Get Your Specialized 
Associate Degree

• Paralegal 
• Accounting
• Business 
• Computers
• Legal Secretary

Transfer  Of  College Credits To 
5   6  Area Colleges & Universities

NEW!  Now to Widener University

Look At Us Now!
Enrolling in our NEW Programs
• Early Childhood Education
• Medical Assistant
• Medical Billing & Coding
• Health Information 
 Technology Technology

PJASCHOOL

800-571-2213Call 
Today

SEE PAGE 3

EMPLOYMENT
WEEKLYWEEKLY
EMPLOYMENT

Published by Broad Street Publishing, a subsidiary of The Philadelphia Inquirer and Daily News, 
Since 1997, Employment Weekly magazine has been serving the needs of hiring companies and job seekers in the Philadelphia region.

In addition to advertising in Employment Weekly, we can help expand your candidate search by adding the nation’s premier online recruiting website, Monster.com
and our local community newspapers: My Community Trend; Northeast Times; and Star, which are distributed weekly to more than 1 million households. 

and CAREER TRAINING
EMPLOYMENT
WEEKLYWEEKLY
EMPLOYMENT
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REACHES JOB SEEKERS 
THROUGHOUT THE TRI-STATE AREA

CHESTER

BUCKS

OCEAN
BURLINGTON

MERCER

CAMDEN

GLOUCESTER

NEW JERSEY

DE

PHILADELPHIA

DELAWARE

ATLANTIC

CUMBERLAND

SALEM

CAPE
MAY

MONTGOMERY

ORANGE REGION  (1) Philadelphia & Delaware
BLUE REGION    (2) New Jersey

More than 41,000 Employment Weekly magazines are published weekly and available every 
day to jobseekers throughout the Philadelphia region in hundreds of high-traffic locations:

	 •	350	brand	partner	locations	including:	all	of	the	Wawa’s	in	Camden,	Burlington	and	Gloucester	counties,	
  Super Wawa, Shop Rite, Stop N Shop, Kmart, Bally’s Fitness Centers, Thriftway and others  
	 •	Plus	700	outlets	and	street	boxes	in	or	near:	Shopping	Areas,	Diners,	Delis,	Dry	Cleaners,	Employment	Offices,	
  College Campuses, Libraries, and on or near transportation facilities including SEPTA stops, the NJ High Speed 
  Line and River Lines

NET RATE SCHEDULE

RATES EFFECTIVE JULY, 2009

DISPLAY RATES • ONE REGION: South Jersey or Phila/Delaware

Deadline
 Classified Deadline: Tuesday 12:00 Noon
 Display Deadline: Tuesday 5:00 PM

Rates are commissionable to recognized ad agencies

PER WEEK

Classified Help Wanted Section
14 Agate Lines = 1”   $50/first inch per week  Additional inches $15.00 per inch

FULL PAGE
1/2 PAGE
1/4 PAGE
1/8 PAGE

$610/wk $465wk $445/wk $420/wk
$425/wk $345/wk $315/wk $280/wk  
$305/wk $255/wk $210/wk $200/wk
$220/wk $195/wk $165/wk $150/wk

PER WEEK

Classified Help Wanted Section
14 Agate Lines = 1”   $100/first inch per week  Additional inches $25.00 per inch

FULL PAGE
1/2 PAGE
1/4 PAGE
1/8 PAGE

$840wk $690/wk $660/wk $615/wk 
$585/wk $445/wk $425/wk $405/wk 
$425/wk $355/wk $320/wk $290/wk
$315/wk $260/wk $230/wk $210/wk

DISPLAY RATES • BOTH REGIONS: South Jersey and Phila/Delaware

PREMIUM POSITION RATES
Front Page
•	Package	includes	front	page	display	and	full-page	inside	(either	advertorial	or	ad),	Per	Region	 .......$1210
	 Strip	Ad	Add-On,	One	Region	(2”	x	7”) ................................................................................................$500
	 Strip	Ad	Add-On,	Both	Regions	(2”	x	7”) .............................................................................................$900
	 Box	Ad	Add-On,	One	Region	(2”	x	2.25”) ............................................................................................$175
	 Box	Ad	Add-On,	Both	Regions	(2”	x	2.25”) ..........................................................................................$300
Back Page (Full	Page),	Per	Region: ........................................................................................................$900
Back Page (1/2V	Page),	Per	Region: ......................................................................................................$475
Inside Covers, Page 3 and Page 5: 25%	Premium
Center Spread	(2	Pages),	One	Region ....................................................................................................$900
Center Spread	(2	Pages),	Both	Regions ...............................................................................................$1400
Web Charges with	Employment	Weekly	Ad	(Additional	Cost)
 Special monster.com online and print package rates. Ask your sales rep for details
Special Section Rates
	 4x	rates	apply;	free	color;	matching	advertorial	space	allowed	with	ads	1/2	or	full	page	(subject	to	approval).

COLOR CHARGES: (Additional)
Full Page - $100 • 1/2 Page - $75 •  1/4 Page - $50 •  1/8 Page - $25

MULTI-MEDIA PACKAGES
Northeast Times, Star & My Community Trend

ONLINE ADVERTISING:
30 day monster.com online packages 

as low as $395

INSERTS:
Printing, insertion and distribution of 

varying sizes & paper stocks available. 
Ask your sales rep for details.

Full Page ......................................... 7.5” x 9.62”
1/2 Horizontal ............................... 7.5” x 4.75”
1/2 Vertical ..................................3.68” x 9.62”
1/4 Page Square .........................3.68” x 4.75”
1/4 Page Vertical ........................1.75” x 9.62”
1/8 Page Horizontal ..................... 3.68” x 2.3”
1/8 Page Vertical ........................1.75” x 4.75”
1/16 Page ...................................... 1.75” x 2.3”
Front Cover .............................................. 5” x 7”

DISPLAY AD SIZES

CUSTOMER SUPPLIED ADS & ART
Ads: 
PDF format with all fonts embedded
Illustrator	CS3	with	all	fonts	made	into	outline,	saved	as	eps	or	pdf
Photoshop	CS3	saved	as	eps	or	pdf
Can	accept	InDesign	CS3	&	Quark	7	documents	
only if fonts and pictures are provided
ALL COLOR ARTWORK MUST BE CMYK
ALL	B&W	ARTWORK	MUST	BE	GRAYSCALE
We CANNOT accept ads done in any other applications

Artwork	&	Logos:
MUST be saved as PDF, EPS, JPEG, or TIF
Should	be	CMYK	&	at	least	150	resolution

 1-Time Rate
2 Consecutive 

Weeks
6-Time Commitment 

within Quarter
26-Time Commitment 

within Year

 1-Time Rate
2 Consecutive 

Weeks
6-Time Commitment 

within Quarter
26-Time Commitment 

within Year

Target your Recruitment Search by Adding Northeast Times, STAR and My Community Trend

It’s results that count. 
Employment Weekly delivers 

cost-effective results for a variety of reasons:

Niche Publication No wasted circulation…picked up and 
 read by people looking for a job

Multi-Media  Add Monster.com, the Northeast Times, 
	 Star	(Community	Newspapers)	and	My		
	 Community	Trend	(TMC	Distribution)	and		
 reach more than One Million Households

Credibility	 Entering	our	12th	year	in	the	market,		

 more and more jobseekers are reading 
 our magazines for the latest job 
 opportunities and employment 
 information. Job seekers easily 
 recognize us through our affiliation 
 with The Philadelphia Inquirer, 
 Daily News, philly.com, and Monster.com

 Easy to Find	 Available	every	day	(24/7)	where	
 people travel, shop and work in 
 high-traffic locations

Reader Friendly Large display ads and color availability 
 allow hiring companies the flexibility to 
 be creative with their layout and copy

Longer Shelf Life Coverage the entire week – stays out 
 on the stands for 7 days

Color Availability 43%	better	response,	color	available	on
 all pages

Timing Early week deadlines get your message 
 out before the busy weekend.

2 Editions Targets your message in editions
 specific to Pennsylvania and Delaware
 or New Jersey

AND CAREER TRAINING
EMPLOYMENT
WEEKLYWEEKLY
EMPLOYMENT

PENNSYLVANIA

Packages


