
Read into . . .

Activities by Martina Simos



A newspaper is an inexpensive and valuable learning tool that can •	
guide students into understanding their community.  It can motivate 
students, it can broaden their general knowledge skills and it can 
reinforce basic reading and comprehension skills. 

A newspaper is news on newspaper - and the best way for students •	
to navigate their way around it is to use it in the classroom daily as it 
can be used as an alternative to workbooks.  

Have several newspapers in the classroom so that the newspaper •	
can be used during silent reading time.  Students can become more 
familiar with the content if they are using it continuously.  

Introduce sections of the newspaper and discuss the purpose of the •	
articles, the style of writing and link the articles to the curriculum.  
Launch new topics with news articles.  

Engage students to discuss what they are interested in by using the •	
newspaper. 

Create a news monitor role each week and rotate students to look •	
for articles that their class mates could read. These could be cut out 
and pinned to a notice board titled ‘News to read’. 

Discuss the roles of a newspaper in a democratic society and •	
compare it to China in which media is heavily controlled by the 
government. 

From front to back



An advertisement for health
Advertising is all around us – tv commercials, newspaper ads, pamphlets, 
radio	jingles.	It	is	a	vital	part	of	our	economy	because	it	influences	
people and points out what is available. A consumer must determine the 
difference between a need and a want.

LOOK through today’s Advertiser and look for three advertisements that 
are aimed at improving someone’s health.

CUT them out and read the information.
•	What	products	are	being	advertised?
•	Who	are	they	aimed	for	–	men,	women,	teenagers	or	children?

DISCUSS and LIST the language that is persuasive.

Are there any facts in the advertisement?

How would you check the facts out?

What type of images are being used for the three advertisements?

Why did you choose the ads? What caught your eye?



continued...

Pictures? Words?

Placement on the page?

Are there slogans that are catchy?

Is anyone famous endorsing the product?

Describe what you have learnt from these three advertisements in 
70-100 words. 



Having	a	clear	definition	on	what	it	is	we	need	or	want	can	assist
consumers in making informed choices.

DISCUSS individual needs.

DISCUSS individual wants.

HOW	different	are	people’s	opinions?

ASK	students	to	find	20	items	in	The Advertiser.

IN	groups	of	two	rank	the	items	from	1-20	in	order	of	need.

The role of economics in daily life
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The role of economics in daily life
Possible discussion questions:

•	WHAT	are	the	main	items	in	need	in	this	group	of	students? 

•	ARE	all	items	needs?	Do	you	think	there	might	be	some	wants? 

•	PARENTS	and	grandparents	could	be	interviewed	or	asked	to	rank
				the	items	from	1-20	from	the	list	above. 

•	ARE	there	any	similarities?	Are	there	any	differences? 

•	DOES	advertising	help	the	economy?	How? 

•	IF	goods	and	services	weren’t	advertised	would	the	public	know
				about	them? 

•	WHAT	type	of	careers	or	jobs	would	be	available	in	the	advertising	of
				goods	and	services? 

NOTES



Science and technology
At times news articles will have a science story and it will mention
technology. There are differences between the two.

Science	is	about	investigation	and	finding	explanations	as	to	why	and
how things might happen.

Technology involves machinery or items that can make something
happen.	For	example:	technology	can	be	used	in	carbon	dating	to
determine how old something is from an archaeological dig.

LOOK for a news story that can explain the differences between the two.

CAN 	you	find	a	news	story	that	makes	a	connection	between	the	two?

WHAT	scientific	processes	have	been	used?

DISCUSS both news stories.









Comic strips
Sometimes a comic strip might have a message for the readers.

FIND a series of comic strips and in groups of three read and 
discuss the word play.

DETERMINE what the messages might be into different categories.



In my opinion
Teacher notes

Young people have an opinion.

The editorial and Letters to the Editor provide a variety of opinions on the
news of the week.

Expressing opinion is an important skill which is valued in the classroom
and in the workforce provided it is expressed appropriately.

These persuasive techniques can be applied to writing letters – either for a
job or a complaint against a product, in an essay and even commenting on
legislation.

Persuasive	writing	can	be	difficult	to	master.	Turn	to	today’s	editorial	pages
in The Advertiser.

The editorial on the following page is written by a senior journalist and it
represents the newspaper’s stand on a particular issue which the editor
feels is of interest to the public.

•	READ the editorial out loud and record the main points as a class.
•	POINT out the terminology used to present the information.
•	DISCUSS the tone of the words and phrases.
•	POINT out the use of facts. Look at how they are used to support an       
    opinion or argument.
•	DISSECT the issue that is being presented.
•	DICUSS	how	it	can	influence	readers	or	which	section	of	our	community	 
    it may anger or please.



Example

Tuesday, August 23, 2011



Think about it
An editorial represents the view of the newspaper. Letters to the editor are
there for members of the community to comment on a variety of topics.

Identify elements of the editorial and record below.

WHAT	is	the	main	issue	or	issues	in	today’s	editorial?

LIST	five	strong	facts	that	are	used	to	support	the	newspaper’s	view.

WHAT	language	is	used	to	influence	the	reader	into	making	a	decision?	List
examples below.

WHICH sentence	is	the	most	persuasive	in	the	editorial?

WHY do	you	think	this	is	so?



Think about it
Write	a	100	word	editorial	on	one	of	the	following	topics.	 
You	need	to	determine	what	your	opinion	is	first.	Where	possible	research	
some facts to incorporate into your editorial. List any sources used.

1  Ipod’s should be used in the classroom.

2		 Mobile phones should not be switched on during classes.

3  The  s cho o l  da y  shou ld  b eg in  l a t e r  t o  a l l ow  t e enage r s  t o  s l e ep  i n .

Sources used:



LOOK through	the	Your	Money	section	and	look	for	the	following:

•	An	advertisement	on	financial	planners,	banks	and	other	financial	organisations

CUT out the advertisement.

ANALYSE the advertisement.

WHAT	is	the	message?

LIST the information that can be read from the ad.

ARE you	able	to	determine	the	services	they	offer	to	the	community?

WHO do	you	think	the	ads	are	aimed	at?



Business terminology
READ through Your Money section and make a list of business and money words.

 

Word Meaning



Money goals
LOOK through	the	Your	Money	section	in	today’s	Advertiser	and	find	an	article
that will inspire others to save money.

READ out loud as a class.

MAKE a	note	of	unknown	words	and	find	out	the	meaning.

Word Meaning

DISCUSS the main points of the article.

WHAT	is	the	main	idea	in	the	story?



Reading the front page photograph

A picture is worth a thousand words but how many words can you write
about the front page photograph on today’s Advertiser?

CONSIDER	the	following	when	recording	information	from	a	photograph.

LOOK carefully at the photograph.

WHAT	do	you	see?

MAKE a list of who or what is in the photograph.

CAN	you	determine	the	age	of	the	person?

WHAT	do	you	think	the	person	in	the	photograph	might	be	thinking?



Reading the front page photograph
WRITE	an	informative	piece	of	up	to	150	words	about	today’s	photograph	on	
the front page.



Marketing tools
Display advertisements can be found throughout The Advertiser.

LOOK through today’s copy and count up all the advertisements.

RECORD the data.

CREATE categories and record the data – for example, clothing,
restaurants, cars, supermarket.

GOOGLE a graph maker and create a graph using the data.

WRITE a short explanatory statement about the types of display
advertisements in The Advertiser today.

CONSIDER who the ads are aimed at, the placement in the newspaper, 
whether photographs or art graphics were used and  the type of persuasive 
words.



Get the facts
FIND an article in The Advertiser that you think you would like to read.

READ the article.

ANSWER the following questions either by recording or as a discussion in class.

1.	What	happened	in	the	story?

2.	When	did	the	events	take	place?

3.	Where	did	it	happen?

4.	Who	is	mentioned	in	the	story?

5.	What	is	the	main	idea?

6.	Why	do	you	think	it	is	news?

7.	Who	would	be	interested	in	the	story?

8.	What	have	you	learnt?

9.	Write	down	five	new	words	that	you	have	learnt.




