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INDEPENDENCE DAY SPECIAL

Indiaand Malaysia have
enjoyed friendly
relations for centuries.
Initiatives in the last two
yearsare taking bilateral
ties to the next level

alaysia’shas madeagar-
gantuan leap since its
Independence in 1957 to
emerge asan economic
powerhouse of

Southeast Asia. The transformation of
the country's economy from one based
on primary commodities like tin, rubber
and palmoiltoadynamicandvibrant
industrialising nation isattributedtoa
variety of pullfactors.

Lastyear, Malaysiawas ranked
among the top 10 most competitive coun-
triesinthe World Competitiveness Year-
book of Switzerland's Institute for Man-
agement Development (IMD).

Malaysiaalso is theworld’s 27th most
networked economy and the highest-
ranked nation outside the group of high-

income countries. Inthe Global Informa-

tion Technology Report 2009-2010, of the
World Economic Forum (WEF),
Malaysiawas ranked sixth in Asia.

In 2010, the Malaysian economy grew
at7.2%, smartly recovering fromacon-
traction of 1.7% in 2009. Based on
currentestimates, Bank Negara
Malaysia has projected agrowth of 5-6%
in2011. Total trade in 2010 was valued at
RM1.169trillion, an increase of 18.3%
year-on-year. Exports expanded by
15.6% to RM639.4 billion and imports by
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21.7% to RM529.2 billion.
Malaysiahad atrade surplus of
RM110.23billion last year.

TRADE AND COMMERCE

Traditionally Malaysiaand India have
shared warm, friendly relations. Trade
relations between the two countries
stretch back to many centuries. Arecent
milestone intrade tieswas the signing,
in February thisyear, of the
Comprehensive Economic Cooperation
Agreement (CECA), which hascomein-
toeffectfromJuly 1.
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DATO’ TAN SENG SUNG
HIGH COMMISSIONER OF
MALAYSIATO THE
REPUBLIC OF INDIA

N auspICIous
ear for ties

alaysia celebrates its 54th Independence Day on

31 August2011. Malaysiansin India have joined their

fellow countrymen in Malaysia to commemorate this
auspicious occasion. This year it would be a double celebration
as the Independence Day would coincide with Eid El Fitr.

We are pleased to share this happy occasion with the peo-
ple of India. Malaysia and India share strong historical ties
dating back to antiquity. Our people to people contacts today
are greatly enhanced through greater air connectivity. This
has strengthened the bond between the people of our two na-
tions. Malaysia remains one of the few countries withalarge
population of people of Indian origin which has further
contributed to the strengthening of bilateral relations
between the two countries.

The sizeable Malaysian students’ population in Indiaaugurs
well for our future ties as networking between the Malaysian
and Indian students will enhance understanding between the
new generations. Malaysiais also actively taking steps to pro-
mote Malaysia as a preferred destination for Indian students to
undertake higher studies.

2011 isyetanother year which witnessed the strengthening
of the ties between the political leaders of Malaysia and India.
In March, the Deputy Prime Minister of Malaysia visited India
and had fruitful discussions with the Prime Minister of India, se-
nior Cabinet Ministers and also the Chief Minister of Maharash-
tra. The visit of the Deputy Prime Minister of Malaysia was our
effort to further enhance bilateral ties that was brought about
by the visit of the Prime Minister of Malaysia to India in January
2010 which was followed by the visit of Prime Minister of India
toMalaysiain October 2010. The two Prime Ministers reiterated
the special ties between the two countries by signing the Frame-
work for the Malaysia-India Strategic Partnership during the
visit of Dr. Manmohan Singh.

The Joint Commission Meeting in May has further strengthened
the ties when the two Foreign Ministers metin Kuala Lumpur.
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PALM OIL

Advertorial

Oil for all Seasons,
oll for all Reasons

TANSRIDATUKDRYUSOF BASIRON
CHIEF EXECUTIVE OFFICER, MPOC

$8.4billionimportbill for
vegetable oilsseemsto have
caughttheattention of the
powerstobe. The need for
increasing productivity
and production of vegetableoilsin India
hasbeen talked aboutoftenin lightof do-
mestic productionstagnatingandthe
quantum/value of importsincreasing
year-on-year. Thisisaresultof thecom-
bined effects of arisingdemandto meet
theaspirationsof aneconomically bet-
ter off populace and increasing popula-
tionontheonehandandthehighinter-
national pricesontheother.
Marketfluctuationsare the order of
the day, witha50% swing in prices hav-
ingbeenobserved onacouple of
occasionsinthelastfewyears. Whatever
thepricelevels, one thing hasbecomeev-
ident: the base for pricesof vegetableoils
hasseenagradualrise. Thissignifies
that, India, with itstrend towards
increasing importreliance, will contin-
uetoforkoutincreasingamountsof pre-
ciousforeignexchange onthe importsof
vegetableoilsinthe foreseeable future.

Recognisingthisirrefutable factand
keepinginmindthe hurdlesonthe path
toincreasing production of oil seeds, itis
becomingapparentthatoil palmcultiva-
tionisanimportantstep towardsgreater
domestic production of vegetableoils.

Thesituation may notbe thatstraight
forwardinsofarasoil palmplantations
areconcerned. Thefactthatithasages-
tation period of 4-5yearsand the need for
intense capital may putsuch plantations
beyondthe reachof anaveragesmall
farmer. Amore pragmatic approach may
have tobe adopted thatwould facilitate
theentry of corporatesintothefield if
successistobeachieved atafastpace.

Several Indian corporates have
ventured offshore into Indonesiaand
Africainanefforttooutsourcetheculti-
vation of oil palmand oilseedsto
augment Indianavailability of vegoils.
Of note isthe recentunderstanding
reached between Indiaand African na-
tionssuchasEthiopiaand Gabontocul-
tivate land inthose countries.

Oil palm cultivation providesthe most
efficientland usage intermsof produc-
tivity One hectare under oil palm cultiva-
tionwouldyield 10timesthe soyaoil pro-
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tablealongside.

Anupwardtrend inimports hasbeen
necessary tomeetthegap indomestic 0
supply anddemandand there seemstobe
nopossibility of areversal inthistrend
intheimmediate futurealthough
importsinthecurrentyear areexpected
toseeaslowdown. Fromtherecord level
of 9.24MMT imported in 2009-10, the cur-
rentoil year islikely toseeamarginal 5%
fallto8.80MMT.

Although the shiftingemphasisonoil
palm cultivation could impacton palm
oilimportsinthelongterm,thereisasil-
ver lininginthecloud. The policy shiftin
favour of oil palmcultivationisaclear
indication of theacceptability of palm
oil by the consumer and the policy mak-
ers. Thereisnodenyingthatthe positive
shiftisgainingmomentum.
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Higher Antioxidant Content

. . . . . Ref: Ng et al. (1992). J Am Coll Nutr. 11:383-90.
» Contains more Vitamin E than olive oil. e et

Ref: Choudhury et al. (1995). J Am Clin Nutr. 61:1043-51.

* The richest source of Tocotrienols (Vitamin E)
that help reduce cholesterol.
Excellent Frying Properties “ 'r
* Ideal and stable frying oil. .
Competitively Priced
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Malaysia offersan
unforgettable experience
to tourists,who flock to the
country to savour its
beauty and tranquility

nthe pastfewyears, Malaysiahasemerged

asoneof theworld’sbesttourist

destinations. The sleepy town of Melaka,

which istoday abustling tourist
destination, alone accounts for nearly nine mil-
liontouristsayear.

The Southeast Asian country offersnumerous
experiencestotouristssuchastheworld'stallest
building--the Petronas Towers, which has
becomeasymbol of Malaysia'seconomicsuccess.

Thecitiesin Malaysiaareablend of modernity
andtraditionwheretall skyscraperslook down
upon humblewooden houses, and swanky five-
star hotelsstand justafew miles away from
ancientcoral reefs.

Malaysiaisamelange of peoplebelongingto
differentracesand nationalities. Thecountry's
cultural mosaicis marked by many differentcul-
turesand some of them have leftan everlasting
influence on the country, such asthe Malays, Chi-
nese, Indiansand many indigenoustribes.

Thecountry offerstoatouristvariousactivities
andexperienceswhichare seldomfoundinother
countries, suchasthe cultural diversity, sumptu-
ouscuisine, breathtakingbeauty, fabulouscities
atpar with thewesternworld and an extremely
hospitable people. Nowonder the number of
touristsvisingthe country isgrowingevery year.

ACTIVITIES

For thedaringand the adventurous Malaysiais

theultimate destination, especially for diving.

Malaysiahasarich marineenvironment, incred-

iblebio-diversity and incredible white beaches.
The countryalso offersnumerousdivingsites

suchasslopingreefs, coral blocks, wall dives,

MALAYSIAHAS
AGGRESSIVELY MARKETED
ITSELF AS AN UPCOMING
SPORTS DESTINATION

deepdives, driftdivesandwreckdives. Further,
the seasurface guarantees an astounding experi-
ence, withaconcentrationof vibrantandexotic
marineliferarelyrivallledanywhereelseinthe
world. Malaysiahasalsoemergedasa

destination for weddingsand honeymoons. Itsex-

oticlocations provide the perfectopportunities
for honeymoonerstospendsometimetogether.

SPORTS

With the establishment of the Sepang Interna-
tional Circuit, Malaysia has aggressively mar-
keted itself asan upcomingsportsdestination.
Withinashortspan of elevenyears, thecircuit

hasbeen successful in attracting more and more
attention from the international motoring com-

munity. The fantasticcircuithasall the facili-
tiesforasuccessful racingevent. Aside from
hostingalegof the Formulalannually, thecir-
cuitalso hosts the SuperGT Championship, the
World Motorcycle Grand Prixand many more
exhilarating events. The circuitboasts of 15
turnsand8straights, allowing speeds of

up to 300km/hour.
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NATIONAL PARKS
Malaysiais known for itsexquisite floraand fau-
na. Atatimewhen forestsaroundtheworldare
depleting, the Governmentof Malaysiahastaken
up concertedeffortsto preserve the country’sen-
vironment. Thanksto the effortsof the
government, today 75% of the country'slandre-
mainsforested, 60% of which s rainforest.
Malaysiahasarange of National Parksfrom
mangrove reservesand tropical rainforeststo
marineparks. The lush rainforestsand thewarm
oceansarethe perfectdestinationtowatch
wildlifeintheir natural habitat.
Malaysiahasatleast 15,000 species of flower-
ing plants, 286 species of mammals, 150,000
speciesof invertebrates,and 4,000 speciesof fish-
esinadditiontothe countlessmicro-organisms.
The countryalso hasexoticfloraand faunasuch
asthe Sumatran Rhinoceros, the Sun Bear, the
Malayan Tiger, the Orangutan, Rainforest Taran-
tulasand the Proboscis Monkey. The National
Parksalso offer many outdoor activitiessuchas
whitewater raftingand rock climbing.

CAVES

Malaysia hassome of thelargestand longest
cavesintheworld, someof which date back to
more than 40,000 years. Situated withinrich rain-
forestsand mangroves, these caves provide sanc-
tuary toamazingwildlife. Most caves in Malaysia
are equipped with marked pathsand platforms,
however, are only accessible by boat. Several
Malaysian caves supportabirds’ nestindustry,
while otherssuchas The Batu Caves, in Selangor,
contain Hindu temples, whichstill attract
worshippersfromall over the country. Thereare
alsoremnantsof humanburial sitesfoundin
some Sabahan caves. Malaysian cavesare also
home toamazingwildlife such as fruitbats,
swiftlets,and invertebratesaswell as having oth-
er natural attractions like massive stalagmites
and stalactites.

Opportunities galore

ECONOMIC STRENGTH

Natural resources
Crude oil, natural gas, tin, tim-
ber, palm oil, rubber

GDP growth
7.2%(2010)

Gross national savings
34.2%of GNI

Debtservice ratio
7.6%

alaysiaisanattrac-
M tive manufacturing
andexportbasein

the region. Multinational
corporationsfrommore than
40 countries have invested in
over 5,000 companiesin
Malaysia's manufacturing
and related services sectors.
Malaysiatoday isamong
theworld's top locations for
offshore manufacturingand
service-based operations. A
major factor that has attract-

Unemployment
rate
3.2%

Inflation(CPI)
1.7%

Export of manufactured
goods (2010)

72.1% of total

exports

ed investorsto Malaysiais
thegovernment's
commitmenttomaintaina
conducive businessenviron-
ment. Regular government-
private sector dialogues help
businesscommunitiestoair
their views and to contribute
towards the formulation of
governmentpolicieswhich
concernthem.

In 2010, the Malaysian
economy grew 7.2%,
compared toacontraction of

1.7%in 2009. Accordingto
Bank NegaraMalaysia's esti-
mates, the country will
achieve aprojected agrowth
of 5-6%in2011. Malaysia's
continued economicsuccess,
high level of global integra-
tionand competitiveness (it's
ranked among the ten most
competitive countriesand
one of the 27th most
networked country in 2010).

LIBERALEQUITY POLICY
From June 2003, foreign
investors could hold 100% of
theequity inall investments
innew projects,aswellasin-
vestments inexpansion/di-
versification projects by ex-
istingcompanies
irrespective of the level of ex-
portsandwithoutexcluding
any productor activity.
Foreigncompaniesinthe
manufacturingsectorareal-
so allowed toemploy expatri-
ateswhere skillsare not
available in Malaysia. Acom-
pany with foreign paid-up
capital of $2millionand
above will be allowed up to 10

expatriate posts, including
five key posts.

ATTRACTIVE TAX INCENTIVES
Effective from the year of as-
sessment 2009, the corporate
taxrate isreduced to 25% and
the maximum individual tax
rateisreduced to 26%.
Malaysiaalso offersawide
range of tax incentives
including the Pioneer status,
investmenttaxallowance,
reinvestmentallowance, in-
centivesfor high technology
industries, strategic projects
and international/ regional
service-based operations.

EDUCATED WORKFORCE
Malaysia offers investorsa
workforce thatis young, ed-
ucated and productive at
costs competitive with other
countriesin Asia. Education
hasbeenaccorded high pri-
ority in Malaysia. Currently,
thereare 20 publicand 21
private universitiesand
more than 400 colleges, poly-
technicsand industrial
traininginstitutes.
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Keeping the best o
defence relations
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The defence cooperation
pactin 1993 has strengthened
the traditional ties between
Indiaand Malaysia

tionswith Malaysiasince colonial days

and the cooperation continueswell into
moderntimes. During the days of the
British Empire troops of Madras Native In-
fantry served in Singapore, Malaccaand
Penangand during World War Il units of
British Indian Army playedacrucial rolein
the defence of Malayaand Singapore. Fur-
ther, the third Prime Minister of Malaysia
TunHusseinOnnand Tun Ibrahim Ismail,
the chief of defence forcesfrom 1971to 1977,

I ndiahascherished strongdefence rela-

dialogues. Malaysia-Indian Defence Cooper-
ation meetings at the level of defence secre-
tary fromthe Indian side and secretary gen-
eral fromthe Malaysianside are held

armed forces of thetwo countries. In2008, In-
diaaccepted Malaysia’s requesttotrainthe
Royal Malaysian Air Force (RMAF) personnel
ontheoperation and maintenance of the state-
of-the-art Su-30 MKM aircraft. The initial

March 2011 to Port Klangand INS Ranvijay
made aportto Kota Kinabalu in May 2011. In-
diaisparticipating in the Cooperative Mech-
anismon the Straits of Malaccaand Singa-

...Continued from Page 1

An auspicious year for ties

2011isalso anauspicious year as we witnessed the
signing of the Malaysia-India Comprehensive
Economic Cooperation Agreement (MICECA) on 28
February 2011. Thisagreement cameintoforceon1
July 2011 and it marks a very important milestonein
Malaysia’s economic relations with the Republic of
India. The CECA envisages liberalisation of tradein
goods, trade in services, investments and other areas
of economic cooperation.

Our bilateral trade has increased significantly in
the last few years from $2.2 billionin 2001 to $8.9
billionin 2010. With the implementation of CECA,
both countries forecast that bilateral trade would
increase to $15 billion by 2015. We are very
optimistic that CECA together with the Asean-India
Free Trade Agreement on Goods would open up big
opportunities for the business communities of our
two countries.

Theincreased air connectivity between our two
countries has contributed greatly to the tourismin-
dustry. India emerged as one of Malaysia’s important
source markets as some 690,849 Indian tourists visit-
ed Malaysiain2010.

Malaysia is strategically located in South East Asia
andits political stability and connectivity make it an
attractive location for Indian companies to establish
their regional base.

Malaysian companies looks forward to participate
inthe ambitious infrastructure programmes envis-
aged by the Government of the Republic of India.

Over the last two decades, Malaysian companies
had alsoimmensely contributed to India’s infrastruc-
ture development, largely in highway, airport and
metro projects.

The Malaysia-India CEO Forum that was established
lastyearisanimportant vehicle for enhancing cooper-
ation between the two corporate sectors. The
Malaysian Government encourages strategic partner-
ship between Malaysian and Indian companies to en-
gagein businessactivities not only in our two countries

were trained atthe Indian Military Acade-
my and officers of the Malaysian Armed
Forceswere trained in India.

Defence relations between the two coun-
tries have steadily grownover theyears. A
memorandum of understanding in defence
cooperation was signed between the two
countriesin 1993. The cooperation include
military training to supply of defence
equipmentand enhanced security

regularly. Further, with the establishment of
Malaysia's own training establishments,
training in Indiafocuses more on specialised
courses. Malaysian officers regularly attend
the Defence and Services Staff College
(DSSC) course, the National Defence College
(NDC) courses and several other specialised
coursesin India. Indian officers regularly at-
tend the Malaysian Command and Staff
Course aswell as some specialised courses.
There have been contacts between the

training for the RMAF personnel was conduct-
edinIndiaby Hindustan Aeronautical Limit-
ed (HAL)and Indian Air Force.

INDIAN NAVY HASBEEN AREGULAR
participantatthe Langkawi International
Maritime and Aerospace Exhibition (LIMA)
in Malaysia. Indian and Malaysian ships
make portcallsateach other ports. Indian
Coast Guard ship Sankalp made aportcallin

pore (SOMS) and contributed to two of the
six IMO Projects (Project 1 and Project4) for
enhancement of navigational safety and en-
vironmental protection in the Straits. The
Malaysian Navy in Jan 2010 participated for
the firsttimein MILAN 10 held at Port Blair.
Indian Defence Production companies and
the Indian Armed Forces personnel and as-
sets have been regularly participating in the
Malaysian Defence Exhibitions (DSA) and
other national events.

butbeyond that are mutually beneficial.

Malaysia has traditionally worked closely with In-
diain the promotion of peace and stability in the re-
gionand beyond. Indiais animportant dialogue part-
ner with the Asean. We will therefore continue to
engage Indiaeither bilaterally or through the Asean
tostrengthen our ties.

New Delhi, 31 August2011

...Continued fromPage 1

Traditional Partners

Economicand commercial relations are emerg-
ing as the mainstay of the bilateral
relationship. Malaysiaisthe second largest
trading partner for Indiawithin Asean, and In-
diaisthe largesttrading partner for Malaysia
fromamong the countries of the South, exclud-
ing China. The Asean-India Free Trade Agree-
mentin Goods that took effect from January 1,
2010isanother trade facilitator between the
two countries.

An India-Malaysia CEOs Forum, comprising
18 CEOs from both sides, launched on October
27,2010 by Prime Ministers Dato' Seri Mohd Na-
jiband Dr Manmohan Singh, isyetanother
recentinitiative atenhancing cooperation
and commercial relations between the
two countries.

Trade between the two countries isgrowing
atahealthy pace. Bilateral trade increased by
17 timesfrom $0.6 billion in 1992 to $10.5 billion
in 2008, and has more than doubled from $5 bil-
lionto $10.5 billion between 2005and 2008. The
two-way trade in 2009 declined to $7.3 billion but
has recoveredsince.

Key areas of trade and cooperation between

thetwo countriesinclude palmoil refining, pow-

er, railways, information technology, bio-tech-
nology, manufacturing industrial goods, higher
education, civil construction, and training.

INVESTMENT

Based ondirectinvestments, Malaysiaisthe
21stlargestinvestorin

India, with cumulative FDI inflows valued at
$1.8billion from January 1991 to 2008. In
addition, accordingto the Indian ministry of
external affairs. about$6billion in Malaysian
investments are believed to have been invested
in Indiathrough the Mauritius route. Notable

among these are Maxis Communications in Air-

cel, Axiatain IdeaCellular Ltd and Khazanah in
IDFC, ApolloHospitals, Yes Bank, etc.
Malaysian construction companies’ largest
presence outside Malaysiaisin India. They
have completed 52 construction projects worth
$2.34billion in India, while 35 projects of simi-
lar value are under various stages of implemen-
tation. Under a partnership with Malaysian
Airports, GMR completed airportin Hyderabad
in 2008, and the second one in Delhi in July 2010.
Indian companies have invested about $ 2 bil-
lion, making India the seventh largest investor

in Malaysia. Indian companies that made major
acquisitionsinclude Reliance Industries, Bal-
larpur Industries, L&T, and Wipro. Bioconand
Manipal Group have announced investments

worth $400 million during PM Manmohan
Singh'svisitto Malaysiain October 2010.

Over 100 Indian companies, including 60 Indi-

an jointventures, are operating in Malaysia to-

day. Inaddition, about60 Indian IT companies
operate from Malaysia. State-owned Ircon Inter-
national has been engaged in the development
of railwaysin Malaysiasince 1988, and itiscur-
rently executingadouble tracking project
(Seremban-Gemas) worth over $1billion.

Air connectivity between the two countries
hassignificantly improved over the years. To-
day, there are 114 flights between two countries.
Indiais the sixth largest source country for in-
bound tourism to Malaysiawith about 700,000
Indian tourists visiting Malaysia in 2010.
Malaysia is the tenth largest source country for
foreign touristsvisiting Indiawith 120,000
Malaysians visiting India in 2009.

Currently; 2,000 Indian students are studying
in Malaysian universitiesand the numbers
continue to grow. An estimated 3,000 Malaysian
studentsare studyingin India. Slowly and
steadily Malaysiaisemergingasone of the best
placesto study though itisstill way behind the
US and West. The country has an affordable and
effective educational system.

Malaysiahasone of the largestcommunities
of Personsof IndianOriginintheworld,
numbering close to2 million (about 8% of
population). Amajority of themare
Tamil speaking.
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Promoting Malaysiaasan incredible

tourist destination

Tourism Malaysia hasbeenin-
strumental in promoting new
investments in the country
throughitsvariousinitiatives.
Amirul Ariffin Md Nasir,
director, Tourism Malaysia
talks about the functions of
Tourism Malaysiaand itscon-
tribution to the Malaysian
economy.

Canyou provideabrief
overviewof the functionsof | ¢
Tourism Malaysia? f
Themainroleof Tourism
Malaysiais to market
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paredtoquiteanumber of
tourismboardsin India. When
wefirststarted our operations
in India, we received about
47,000 Indian touristswhich
wasthefigurein1999. Certainly
thegrowthinarrivalsfromIn-
diaspeaksvolumesof the
potential Indiapresentsasan
outbound market for Malaysia.
= Thegrowthof Indiaasan
sia .
i ies economic powerhouse and the
increasingaffluenceof its
growingmiddleclassareallin-
dicationsof thekindof tourism
opportunitiesavailablein

Malaysiaas adestination of
excellence and to make the tourism industry a
major contributor to the socio-economic devel-
opmentof the nation. Tourism Malaysia’s ob-
jective istopromote Malaysia as an outstand-
ing touristdestination. We aim to showcase
Malaysia’s unique wonders, attractions and
cultures; develop domestic tourismand
enhance Malaysia’s share of the market for
meetings, incentives, conventions and exhibi-
tions (MICE). Our ultimate goal isto increase
the number of foreign tourists to Malaysia, ex-
tend the average length of their stay andsoin-
crease Malaysia's tourism revenue.

Tourism Malaysiaaimstoencourage tourism
and itsrelated industriesin Malaysia. Itis hoped
thatthiswould help promote new investmentsin
the country,aswell asprovide increased employ-
mentopportunities. Thegrowth of tourism
wouldalso contribute positively tothe country’s
economicdevelopmentand quality of life.

What isyour opinion of the tourismsectorin
India? According to you whatopportunities
can be tapped by Tourism Malaysia?
Lastyear Malaysiareceived about7 lakh Indian
touristswhile in 2009 we received about6 lakh.
Thisshowsagrowth of about17% over the previ-
ousyear. We setupour firstofficein NewDelhiin
1999 and thiswasfollowed by an officeeach in
Mumbaiand Chennai. Certainly our representa-
tionin Indiaisquitecomprehensive when com-

India. Thishasbeenrecognised
by quiteanumber of countriesand we have seen
theproliferation of theirtouristofficesinIndia.

What is the contribution of thissector tothe
overall economy of the country?

In 1998, Malaysia received 5.5 million tourists
withareceiptof 8.6billion Ringgitwhilein2010
we received 24.6 milliontouristswith receiptto-
taling56.5billion Ringgit. Thegrowth in revenue
fromthe tourism sector has been phenomenal.

TheWorld Tourism Organisation reportsthat
in2010, Malaysiaranked 9th in the position of top
ten countriesthatwere mostvisited by interna-
tional travellers.

Theencouraginggrowth of tourismhastrick-
led down to the developmentof world class hotels,
gorgeous resortsandgreateconomicopportuni-
tiesfor theaverage Malaysian, including generat-
ingmuch needed job creation opportunities.

Whatare the specific tourist offerings that
Malaysia has to offer to Indian businessand
leisure travellers?

I'd like to believe that Malaysia has always been
consideredan Asianiconduetoitsstandingasa
truly Asian destination having the characteris-
ticsof the main cultural themesof Asia, reflect-
edinitstheme Malaysia Truly Asia. Malaysiais
abustling melting pot of raceswherethe
Malays, Indians and Chinese and other ethnic
groups live together in peace and harmony: This
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Asiancharacter of Malaysiapresentsitself asa
friendly destination for Indians due to the simi-
lar cultural heritage.

This coupled with the offeringasavalue for
money destination, I believe proveirresistible

tothe Indian visitor. Consider the elements indi-

cated here and the fortunate locale of Malaysia

justseveral hours away, make Malaysia a desti-
nation that’s probably on the mind of many an
Indiantourist.

Malaysiatoo is blessed with many natural at-
tractionsand added man made attractions that
seemtobe able to keep the Indian visitor occu-
piedandentertained. Some of these attractions
like Genting Highlands seem to stand outas
simply anottobe missed sightin Malaysia, es-
pecially for MICE visitors..

Malaysiais witnessing competition from oth-
er countriessuch as Indonesia, Singapore,
Hong Kong etc? How do you tackle the
competition?

The competition for tourismbusinessespecially
fromIndiaisindeed heatingup duetothegrowth
inIndia’s capacity asan outbound source market.
Nonethelessthe elementof competitionfaced by
any National Tourism Board is notonly posed by
itsimmediate neighbours like Indonesiaand Sin-
gaporefor Malaysia. Due totechnological innova-
tions, theworld hasbeenbroughtcloserandtrav-
elingfromonepointtoanother hasbeengreatly
facilitated. Assuchanddueto India’simproving
affluence, Malaysiaisfacing competitionfroma
global perspective. Switzerland for instance has
beenseeinggoodgrowthinarrivalsfromIndia.
Quiteanumber of Africancountrieshave
increased their level of visibility asadestination

Advertorial

inIndia. I'mpositive though inthe sense thatthe
tourism cake isbigenough foragood number of
countriesto reap the benefitsfrom.

Nonetheless, we are constantly engaging the
Indiantravel tradewhoare atthe forefrontatre-
tailingtravel programmesfor their Indianclien-
tele. Wework very closely with the Indian travel
trade inensuringthattheyare provided with the
necessary supportinthe marketing of Malaysia
asadestination. Thisfallsback onthetraveling
patternof the Indiantravellerswherethere’sa
greatdeal of dependence ontour packages.

Quiteanumber of countrieshavesimplified
theirvisaregimefor Indianswhile afewhave al-
ready implemented the visaonarrival facility for
Indianswhoare known for their lastminute holi-
day arrangements. While we have made some
stridesinfacilitating visarequirementsfor Indi-
anvisitors, we hope tobe able toeventually look at
greater initiativestofacilitate theentry of our In-
dianguests.

Shareyour plansor agendas for the years
2011-12. Areyou planning to launch newser-
vicesand offerings?

I have this nagging feeling that quite anumber

of Indiantouristsare looking for newer destina-
tionswithin Malaysia. They may have travelled
indrovesto Kuala Lumpur and Gentingand some
segmentsof the industry feel thatthe Indian trav-
eller has ‘evolved’ and started to look for more off-
beatdestinations. Itis notthat Malaysialacks
suchdestinations; itjustlooks like we have found
agood reason to promote our national parksand
our gorgeous islands off the East Coastof the
Peninsularamongothers, famedfor itswhite
sandy beachesandgreatdivingspots.

You may see agreater degree of marketing
visibility for such destinations.

We arealso keentoimplore the wedding segment
toconsider Malaysiaasadestination for the
greatestmomentof their livesand youmay see
greater initiativesinsuchareas.

Inyour opinionwhich placesareworth visit-
ing in Malaysia?

| believe that Malaysia has been blessed with
many an attraction and any international
touristmay find itdifficulttodecide onapartic-
ular destination within Malaysia. There’s just
somuchtodoandseeand limiting our options
may justseem like abad idea. | wishto request
the readersto explore the more exotic off-beat
destinations thatare ready towelcome the Indi-
antraveller. We are justashortcall away for a
quick recommendation.

S PRING TRAVELS (P) LTD.

Hassle Free Ticketing, Amazing Tour Packages

MALAYSIA 5 Days (INR 12800/-)

Inclusions:

- 2N Accommaodation in Kuala Lumpur

- 2N Accommeodation Genting

- Daily Breakfast , Kuala Lumpur City Tour
- Out Door Theme Park Tickets in Genting

- All Transfers

MALAYSIA 7 Days (INR 16800/-)

Inclusions:

- 2N Accommodation in Kuala Lumpur
- 2N Accommodation Genting
- 2N Accommodation Langkawi

- Daily Breakfast
- City Tour of Kuala Lumpur
- Island tour to langkawi

- Out Door Theme Park Tickets in Genting

- All Transfers

Head Office: 310, Ambika Vihar, Paschim Vihar, New Delhi 110087, Ph: + 91 40404040

Fax: + 91 11 42334928, email: info@springtravels.com, website: www.springtravels.com

Branch Offices:

Karol Bagh(Delhi), Rajouri Garden(Delhi), FARIDABAD, INDORE,

A Complete Travel Solutions

Sl

MALAYSIA 7 Days (INR 18100/-)

Inclusions:

- 2N Kuala Lumpur, - 2N Genting

- 2N Accommodation Kota Kinabalu

- Daily Breakfast

- City Tour of Kuala Lumpur, Kota Kinabalu
- Out Door Theme Park Tickets in Genting

- All Transfers

MALAYSIA 7 Days (INR 17200/-)

Inclusions:

- 2N Accommodation in Kuala Lumpur

- 2N Accommodation Genting
- 2N Accommodation Penang
- Daily Breakfast

- City Tour of Kuala Lumpur

- City Tour of Penang
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- Out Door Theme Park Tickets in Genting

- All Transfers

JAMMU, LUDHIANA, LUCKNOW, KOLKATA
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