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indeed a magic wand in feeding the seeds of perpetual 
peace. Some argue that the magic comes from the 
aversion to losing the fortune created out of trade be-
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From the editor
 Hello,
 Bringing businesspeople from around the world 
together, the Turkish Confederation of Businessmen and 
Industrialists (TUSKON) has literally made a dream come 
true with its second Turkey-World Trade Bridge meeting. 
For three days, thousands of business connections will be 
established on the basis of trust as part of this exceptional 
program, which will prepare the ground not only for mutu-
ally beneficial trade agreements but also for lasting friend-
ships even between the people of once-remote countries. 
Considering the trustworthiness of TUSKON and Turkish 
hospitality, one can confidently say the participants will not 
feel like strangers here in İstanbul while they are taking 
advantage of this invaluable opportunity even if they are 
thousands of miles away from their homes.
 Today's Zaman, Turkey's highest-circulating English 
daily, could not ignore the significance of the organization 
given its scope and the huge number of tradesmen who will 
take part in this three-day-long meeting. With the idea of 

doing our part to contribute to the purpose of the program, we 
decided to prepare this supplement you are currently holding. 
It provides readers with the opinions of key players and deci-
sion-makers in the Turkish economy including four ministers. 
Readers will also find comprehensive analyses of the Turkish 
economy in the swiftly changing and globalizing world as well 
information on the legal aspects of doing business in Turkey, 
all of which were penned by renowned experts and our talent-
ed editorial staff. For practical purposes, we have included 
maps of the meeting and exhibition halls and the entire list of 
participants in this special publication, too.
 Before finishing my words, I would like to thank 
the TUSKON team for this huge organizational effort, 
which I believe will continue in the future, hosting even 
more guests from around the world. It is my most sincere 
hope that this Today's Zaman supplement will 
also be helpful in realizing that.
 

Mustafa Edib Yılmaz

The constituent elements of a new global system and the
future of Turkey : The global crisis, the signs of which became clear and 

visible in 2007, turned into a cycle of fear between fall 2008 and winter 
2009; however, it was taken under control in the first half of 2009. 

National economies began recovering in the second half of that year.

THY flights open new trade horizons for Turkey:  
Continuing efforts from the government to branch out into new 
export markets and to strengthen ties with more trade partners have 
enjoyed a noticeable contribution from Turkey's national flag 
carrier Turkish Airlines (THY) in the past few months.
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Turkish foreign policy -- a whirlwind of action: 
Turkish Foreign Minister Ahmet Davutoğlu has certainly 
clocked up his air miles since taking up his job just over a 

year ago. He has travelled the world consolidating 
Turkey's growing reputation as an increasingly 

important regional and global player.

68

Turkey's economy shakes off shackles of 
crisis, but still hindered by Europe's troubles: 
While Turkey has almost completely closed the door 
on the recession, the troublesome situation in several 
European economies is preventing the country from 
transitioning directly to an economic boom. 
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Intercultural Dialogue Translating Into 
Commercial Ties: Technological developments and 
globalization have significantly changed the means by 

which commercial relations are established.
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Tradıng on brıdges of trust
But the real incantation is “trust,” because a 

person never does business with another person 
if he/she suspects that the other may deceive.

The Turkish Confederation of Businessmen 
and Industrialists (TUSKON) has been building 
trust with a web of trade bridges over the last fi ve 
years. Initially started by targeting particular re-
gions, TUSKON is constructing its trade bridges 
today on a global scale.

In this year's summit, businessmen from as 
many as 135 countries will be seeking opportuni-
ties with their Turkish counterparts at İstanbul's 
Sütlüce Congress and Exhibition Hall between 
June 14 and 20. The assembly is expected to 
stage nearly 100,000 business meetings between 
participating companies.

This indicates how strong the TUSKON's 
bridges are. Speaking in architectural terms, a 
bridge with a web-truss design has far better 
structural strength than a fl at beam bridge.

Besides this superiority, the event also in-
cludes a fl urry of activity akin to a beehive, with 
thousands of bees humming to construct combs 
and produce honey. The meetings at this event 
will bear fruit for businessmen as sweet as hon-
ey. TUSKON expects to see a yield of around $7 
billion in trade volume from this year's event.

The 2nd Turkey-World Trade Bridge also 
comes with a novel system to make meetings 
more effective and productive. TUSKON offi -
cials call the new system “booth appointments.” 
Participating companies will be given detailed 

information about the booths' companies, in-
cluding a brief promotion of these companies, 
their product ranges and the business areas they 
are particularly interested in. If the information 
is of interest to an attending company, it may ar-
range an appointment and discuss possible busi-
ness opportunities. A website will be ready for 
all the participating companies to set and track 
their appointments.

This year's organization is also different from 
previous events in terms of the demand shown 
by local companies. Given the limits of the con-
gress hall, TUSKON had to confi ne the number 
of the booths to 398 and all the places were rent-
ed out more than two weeks prior to the summit.

Over 2,200 businessmen have registered to 
take part in the 2nd Turkey-World Trade Bridge. 
Among them are wealthy tycoons and represen-
tatives of industrial conglomerates from dozens 
of countries.

TUSKON's statements show that billionaire 
businessmen from a number of Latin American 
countries are mainly interested in doing business 
in the chemical, ready-wear, iron and steel, au-
tomotive and medical equipment sectors.

Also according to TUSKON's statements, a 
company from Romania is searching for a lo-
cal partner to construct an aluminum factory in 
the southeastern province of Şanlıurfa. Another 
Romanian company will be looking for Turkish 
fi rms to provide material needed for a hospital. 
Additionally, a Saudi Arabian company develop-
ing a project to construct 4,000 houses in Turkey 

Trade is indeed a magic 
wand in feeding the seeds 
of perpetual peace. Some 

argue that the magic 
comes from the aversion 

to losing the fortune 
created out of trade 

between parties. But the 
real incantation is 'trust,' 
because a person never 

does business with 
another person if he/she
 suspects that the other 

may deceive him
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12 will participate in the summit.
Businessmen aren't the only ones 

fl ocking to Turkey for the event; this 
year's summit, as in previous years, plays 
host to state offi cials from various coun-
tries, too.

The foreign trade ministers of 30 
countries will accompany delegations of 
businesspeople from their nations and 
convene in a separate meeting to discuss 
possible ways to make trade thrive.

With its trade bridges, TUSKON 
plays an integral role in diversifying the 
export opportunities for Turkey. In the 
10 previous trade bridges, trade volume 
of over $15 billion was created. Nearly 
10,000 businessmen from around the 
world have come to Turkey for these 
trade bridge events.

From this point of view, TUSKON 
also provides a good opportunity to pro-
mote Turkey on a global scale. Foreign 
companies at previous summits had told 
Today's Zaman that they didn't know 
even where Turkey was and were totally 
unaware of its huge potential before they 
were invited to join TUSKON's summits.

Owing to the fact that TUSKON's at-
tempts have always been in line with the 
government's foreign trade strategies, 
state institutions have never begrudged 
support for TUSKON. This year's huge 
trade bridge, for instance, is backed 
by the Foreign Trade Undersecretariat 
(DTM) and the Turkish Exporters As-
sembly (TİM). The state's institutions 
and a number of nongovernmental orga-
nizations have assisted the confederation 
in their organization of foreign trade, and 
TUSKON remembers their support with 
gratitude.

TUSKON had to limit the number 
of Turkish attendees this year to 1,215 
due to space restrictions. A maximum 
of 15 companies from each of Turkey's 
81 provinces were allowed. During the 
summit, 1,600 translators speaking in 38 
different languages will be working to 
help international businesspeople un-
derstand each other. TUSKON will also 
guide groups of visiting businesspeople 
through 62 of Turkey's provinces to pro-
mote the distinct investment opportuni-
ties to be found there.

Additionally, development agencies 
in Erzurum and Erzincan have invited 
foreign businesspeople to their regions 
to showcase various investment areas 
under their responsibility.

The fi rst steps of this commercial 
convergence were taken by Turkish vol-
unteers who started a movement of edu-
cation in every corner of the world nearly 
two decades ago. They have asked noth-
ing in return for their arduous services 
in these countries and have been able to 
convince society that they are only phi-
lanthropists who want no worldly advan-
tage for their services. However, trade is 
in the nature of social life, and friends 
tend to make business with each other 
rather than with their enemies. There-
fore, although the education volunteers 
had no intention in their minds to pave 
the way for trade in the future, the trust 
fostered from their love for humanity is 
today refl ected in increasing business 
ties between Turkey and the world. P
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Hello,
As the Turkish Confederation of Busi-

nessmen and Industrialists (TUSKON) 
we have been organizing business sum-
mits called foreign trade bridges since our 
formation with the aim of allowing our 
members to expand abroad and carry our 
country's economic potential forward. To 
that end, we have completed 15 foreign 
trade bridge meetings, seven of which took 
place in 2009. We have hosted high-profi le 
guests, including 27 ministers, 24 industry 
and trade association chairmen, 61 journal-
ists and 63 state offi cials as well as 2,250 
businessmen from 135 countries in North 
America, South America, Europe, Asia-Pa-
cifi c, Eurasia, Africa and the Middle East as 
part of those events. In order to expand our 
export base, we took these delegations to 43 
Anatolian provinces, where they had busi-
ness meetings with local businessmen and 
also enjoyed cultural visits.

Once we examined the outcome of last 
year's Turkey-World Trade Bridge summit, ob-
serving the businessmen and the trade organi-
zations that took part in the event as well as tak-
ing into account the changes in trade volume, 
we saw that there was huge potential in and 
great demand from both Turkish and foreign 
participants to repeat the same event this year.

Listening to this immense demand, we 
decided to organize the second Turkey-
World Trade Bridge event, which is sched-
uled to start on June 15 with Prime Minister 
Recep Tayyip Erdoğan in attendance as well 
as other prominent guests, many of whom 
will come from abroad. Thirty ministers and 
2,200 businessmen from 135 countries will 
take part in this event. A day before the start 
of the event, the 2nd İstanbul World Trade 
Ministers Summit will be organized under 
the auspices of the state minister responsible 
for foreign trade, Zafer Çağlayan. Following 
these, meetings between the participating 
businessmen and visits to booths during the 
TUSKON event will take place for two days 
from June 16-17. It is my most sincere hope 
that these meetings will be benefi cial for all 
parties who take part in this promising event.

We extend our gratitude to Foreign Trade 
Minister Çağlayan, Foreign Minister Ahmet 
Davutoğlu and Turkish Exporters Assembly 
(TİM) President Mehmet Büyükekşi, who have 
provided invaluable support for this summit, 
where lasting friendships as well as trustwor-
thy bonds of trade are established on behalf of 
all our members, representative offi ces abroad 
and partner organizations. We also thank our 
sponsor companies, who have lent their sup-
port at various stages of this event. I would 
like to welcome you all once again to this truly 
exceptional event. TUSKON Chairman Rızanur Meral

LETTER 
FROM THE 
CHAIRMAN

TUSKON Chairman Rızanur Meral says they are 
taking businessmen who are participating 

in their foreign trade bridges to various 
Anatolian provinces to enable them 

to hold business meetings with 
local entrepreneurs 

there as well.
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TURKEY’S NEW GLOBAL BRAND:
The Turkish Confederation of Industrialists and 
Businessmen (TUSKON) is exerting major ef-
forts to improve Turkey's foreign trade and also 

to promote our country's economic potential to the entire 
world, with its 150 member organizations, seven federa-
tions, more than 15,000 member companies, four repre-
sentations abroad and a huge number of foreign partner 
organizations. We focus on business visits to foreign coun-
tries, international business forums, tête-à-tête meetings 
and foreign trade bridge events while working to make our 
members and initiatives a part of the global business world.

Carrying the mission of building bridges between 
the Turkish and global business worlds by means of 
both its domestic infrastructure and its powerful net-
work abroad in that regard, TUSKON has become a 
widely known and much-respected global brand in 
the years since its foundation in 2005.

The 2nd Turkey-World Trade Bridge is actually 
the largest international business summit in both con-
cept and scope held anywhere this year. As part of this 
summit, which will be attended by a large number of 
prominent businessmen from around the world, the 2nd 
İstanbul Trade Ministers Summit, where 30 countries will 
be represented at the ministerial level, will also take place.

This event is even more meaningful considering 
the fact that it will bring a huge number of people 

from many different nationalities together for bilateral 
talks between delegations, visits to product promo-
tion stands, country promotion meetings, cultural and 
touristic visits and visits to industry and trade zones as 
well as visits to Anatolian provinces.

We have seen overwhelming demand from busi-
nessmen both in Turkey and abroad who would like 
to participate in the summit, as well as from compa-
nies who want to have their booths on display for 
the over 2,000 participants. In order to increase the 
summit's effectiveness we were forced to implement 
country quotas. All of the 398 booths were reserved 
long before the event, and we had to kindly decline 
further requests from managers who also wanted to 
reserve a stand for their own companies.

The point we have to underline here is that there 
is a large team who enthusiastically worked behind 
the scenes to make this exceptional event come to life. 
That team, composed of all our member organiza-
tions in Turkey, federations, members of our executive 
committee, representative offi ces abroad and partner 
organizations as well as the Foreign Trade Under-
secretariat (DTM), Foreign Ministry and Turkish Ex-
porters Union (TİM) offi cials who lent support to the 
coordination of this program, has organized the 2nd 
Turkey-World Trade Bridge. On behalf of our con-
federation, I hereby offer our thanks to all those who 
put their efforts into this international trade summit.

TUSKON

The first Turkey-World Trade Bridge was inaugurated by PM Erdoğan in June 2009, with a total of four deputy prime ministers and 20 state ministers from 33 countries attending the meeting. 

Carrying the mission of 
building bridges between the 
Turkish and global business 
worlds by means of both its 
domestic infrastructure and 
its powerful network abroad 

in that regard, TUSKON 
has become a widely known 

and much-respected 
global brand
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TUSKON secretary-general
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18 Turkey’s openıngs 
ın foreıgn trade ın the 2000s and 

the role of the prıvate sector
With the eruption of successive crises in energy, 
food and fi nance, and as they become more in-
fl uential in the last quarter of 2008, world gross 

domestic product (GDP) has experienced a signifi cant con-
traction. The volume of global trade in goods and services 
dropped by 10.7 percent in 2009 due to the impact of this 
contraction, but it is anticipated to increase by 7 percent this 
year. The pattern of demand and consumption in devel-
oped states and the increase in potential trade in develop-
ing ones has a major effect on accelerating global economic 
activity. That is, it is seen that improving trade between 
countries is an important component of stable growth.

Turkey entered a stable trend of growth and achieved 
a real growth rate of 5.9 percent between 2002 and 2008. 
Without any doubt, this growth has emerged because 
political and economic stability was maintained and the 
necessary steps were taken. Turkey, along with continu-
ing full membership negotiations with the European 
Union, is also making new inroads in trade. The African 
opening strategy in 2005, trade arrangements made with 
members of the Organization of the Islamic Conference 
(OIC) within the framework of the Standing Committee 
for Economic and Commercial Cooperation of the OIC 
(COMCEC), a trade strategy with neighboring countries, 
the relations developed with Latin American states and 
the free trade agreements made in the Mediterranean are 
important examples of these openings. These activities 
have not only been technical arrangements but also very 
motivating for businessmen to explore these regions.

Certainly, the government's preparation of the legal 
and technical grounds has paved the way for the private 
sector to make progress on that road. Removing the barri-
ers to trade, eliminating visa requirements and expanding 
diplomatic missions are some of the signifi cant steps taken.

As is known, Turkey has displayed its desire to 
strengthen relations with African countries by increasing its 
number of diplomatic missions from 12 to 30. At the same 
time, through the Turkish Cooperation and Development 
Agency (TİKA) Turkey has been delivering offi cial devel-
opment aid to countries in the region and maintained its 
status as a rising donor state. Turkey has increased its ac-
tivities in technical cooperation in a wide area from Central 
Asia to the Balkans and to Africa and has been strengthen-
ing its foreign relations through TİKA offi ces abroad.

In addition, I fi nd the initiative for cooperation in cot-
ton launched under the OIC, the work to establish a pre-
ferred trade system, businessmen's forums to improve 
private sector activities, trade fairs and the spread of organi-
zations such as the Turkish Confederation of Businessmen 
and Industrialists (TUSKON) to be important, and I would 
also like to point out that our government will continue to 
facilitate businessmen opening up in new markets.

Though our trade with the EU and the Organi-
zation for Economic Cooperation and Development 
(OECD) declined during the economic crisis, different 
regional trade strategies and diversifi cation in the mar-
ket allowed us to be affected less by the crisis. I believe 
the global economic revival from 2010 on will accel-
erate Turkey's present trade strategies.

To give an example of Turkey's growing re-
lations with OIC countries, I would like to 
touch upon our trade with Syria. In 2002, 
while the total trade with Syria was $772 
million, our exports to this country 
increased to $1.12 billion in 2008 
(total trade volume $1.75 billion) 

and to $1.43 billion in 2009 (total trade volume $1.72 bil-
lion). As a result, our exports to Syria have become qua-
druple that of our imports in those seven years.

There is certainly harmony between the public and 
private sectors and the hardworking businessmen behind 
these successes who have increased their competitive 
power. In that regard, Turkish businessmen have been 
experiencing a second wave of opening up to the world. 
The fi rst wave in 1980 brought new experiences and ini-
tiatives. In the second wave that began in 2002 with our 
government, it means a new leap towards the construc-
tion of new worlds through bridges established thanks 
to trade, technical help and educational activities. Turk-
ish businessmen are building new worlds from trade to 
tourism, from construction to educational services. A new 
profi le has emerged of the businessmen who are setting 
up the world of the future: They have broader horizons, 
a high level of entrepreneurship and competitiveness 
and are producing brand-name products. This process 
heralds a powerful Turkey. Our traders have been at the 
crossroads of main trade arteries throughout history, are 
aware of the mission they bear and are again on the 
way to retaking the position they deserve in history. 
This move has been accelerating since 2000. The suc-
cessive removal of obstacles, the support the govern-
ment gives in incentive packages and tax exemptions, 
and bilateral and multilateral trade arrangements 
will maintain the continuity of this acceleration.

State minister Cevdet Yılmaz believes 
the global economic revival from 2010 
on will accelerate Turkey's present trade 
strategies, which have proven 
to be highly successful.
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Turkey’s Foreign Trade with Country Sets (2002-2009) (Billion US Dollar)

2002 2008 2009

Exports Imports Exports Imports Exports Imports

EU-27 27.5 25.7 63.4 74.8 47.0 56.6

OECD 24.5 34.2 70.5 102.9 54.2 75.1

OIC 4.7 6.1 32.6 29.2 28.7 17.7

World 36.1 51.5 132.0 202.0 102.2 140.9

Having improved its 
ties with the European Union on 
the political stage, Turkey entered a 
stable trend of growth and achieved 
a real growth rate of 5.9 percent 
between 2002 and 2008. Without 
any doubt, this growth has emerged 
because political and economic 
stability was maintained and the 
necessary steps were taken

CEVDET YILMAZ
Minister of state
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The Turkısh economy ın 
a changıng world

In Turkey and in the world, the tendency of 
companies to globalize and open to interna-
tional markets is growing intensively. With 

the competition developing swiftly in parallel to that, 
the share of knowledge and technology is increasing 
in trade commodities. Therefore the business world 
should seize the process of transformation based on 
knowledge, depend on high technology in exports and 
focus on products with a high added value.

Turkey, which has been part of the Customs Union 
and is also continuing full membership negotiations 
with the European Union, has rapidly integrated with 
global trade and become the world's 17th and Europe's 
6th largest economy. With its $334 billion in foreign 
trade volume and its young and entrepreneurial popu-
lation, it has a dynamic market economy today.

The rate of growth for the volume of our foreign 
trade has been 15.7 percent on average between 
2002 and 2009. Turkey has received an increasingly 
large share of world trade thanks to the structural 
reforms it has undertaken and the stimulus pack-
ages it has provided. The share of Turkey's exports 
in world exports has increased from 0.56 percent in 
2002 to 0.82 percent in 2009.

Product diversifi cation and opening to new markets 
plays a mitigating role in economic volatility. In fact, Tur-
key has exhibited signifi cant performance in terms of 
trade during the diffi cult global crisis era through product 
and market diversifi cation. The strategies developed and 
the work carried out have begun to deliver. The num-
ber of our export partners grew to 218 in 2009, up from 
2002's fi gure of 208. In addition, the number of countries 
to which we have an export volume of over $1 billion 

increased from eight to 26 in the same timeframe.
The European Union market, the biggest re-

cipient of Turkish exports, experienced a ma-
jor contraction last year. While the European 
economies were shrinking, Turkey's remedy 
has been its improving relations and expan-
sion into closer markets. We were able to 
compensate for the decrease in our exports 
to developed countries during the economic 
crisis through alternative markets. For exam-
ple, we have increased the volume of exports 
to the African continent in the past year. In 
particular, exports to North African states in-
creased by 27.3 percent in 2009 over the pre-

vious year. Exports to Iraq saw an even bigger increase 
with 30.8 percent for the same year.

Attempts at diversifi cation through entering new 
markets are a major move whose effect will largely 
emerge in the mid and long term. With market di-
versifi cation, companies will contribute to develop-
ing our country's trade by bringing knowledge, new 
technologies and methods that they have acquired in 
international markets. In addition, as companies' ex-
port performances increase, the entrepreneurial spirit 
will grow stronger, new and different job opportuni-
ties will emerge and our unemployment rate as well 
as the foreign trade defi cit will diminish.

We also attach importance to product diversity as 
well as that of markets. Thanks to our efforts to focus 
on high added-value products as part of our product 
diversifi cation strategy, Turkey has become one of the 
33 countries which have surpassed the threshold of 
$100 billion in export volume. The trust created by 
political and fi nancial stability has led to a successful 
economy that is integrated with world trade.

A huge number of major companies are invest-
ing in our country and bringing their technologies, 
infrastructure and experience with them to take ad-
vantage of Turkey's atmosphere of trust, its young 
population and skilled labor force. The amount of 
foreign direct investment (FDI) that was around $1 
billion before 2003 increased to $18.3 billion in 2008. 
Despite the destructive effect of the global economic 
crisis on the fl ow of capital, $7.6 billion in direct cap-
ital fl owed into Turkey last year. Many international 
fi rms are moving their R&D centers to the country 
as well. These investments facilitate the integration 
of our business world with global trade.

Private entrepreneurs are not only employment-
creating taxpayers with investment appeal but are 
also a power that keeps the national economy on 
its feet. This power should contribute to accessing 
new products and markets and to increasing our 
country's competitive ability. Turkey is a powerful 
member of its region and the world. It is of ut-
most importance that the members of the Turkish 
business world use their potential by always be-

ing aware of Turkey's power and significance.

Product and 
market diversifi cation 

are key to Turkey's 
successful strategy of 

boosting its foreign trade 
volume and in mitigating 
the destructive impact of 

the global fi nancial 
crisis driven by the credit 

crunch that erupted in 
the US in 2008 and later 

challenged countries 
around the world, 

even leading to 
contraction in the 

most developed 
economies

FinanceMinister of Finance 
Mehmet Şimşek draws 

attention to the significance 
of diversity in markets and 

products to maintain the volume 
of exports in times of 

global economic crisis. 
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22 Turkey poısed to become productıon and 
technology hub of Eurasıa

Turkey has made an important breakthrough 
in many respects during the last seven-and-
a-half years. This breakthrough is not restrict-

ed to certain areas or cities, but comprises the whole 
country. A major transformation has been seen in all 
areas including democratization, economy, social poli-
cies, foreign policy, education and health.

Starting in late 2008, the world has seen one of the 
most severe economic crises in human history. Having 
acquired a certain resistance to such crises thanks to the 
economic reforms our government has implemented, 
Turkey has managed to escape this crisis relatively soon-
er and with less damage compared to other countries. In 
2009, our economy contracted by 4.7 percent, but this 
fi gure was below the predictions. The 6 percent growth 
performance seen during the last quarter is indicative 
of a general economic recovery and good days ahead 
of us. The latest reports issued by the Organization for 
Economic Cooperation and Development (OECD) and 
the International Monetary Fund (IMF) revised growth 
fi gures for Turkish economy to 6.2 and 6.8 percent, re-
spectively. At a time when many developed countries 
could not entertain recovery, Turkey has become one of 
the few model countries with its fi nancial power.

With the reforms we have implemented during the 
last seven-and-a-half years, we have removed the un-
certainties that would hinder businessmen and inves-
tors, reinstating confi dence and stability for the econo-
my. With the belief that the private sector will boost the 
economy, we have acted in politics, the economy and 
foreign policy with this fact in mind. When interest and 
infl ation rates are risky, and when your currency has 
no stability, you will be unable to do business domesti-
cally, let alone outside. If you do not establish strong 
diplomatic relations with other countries, particularly 
including neighboring and nearby countries, and if you 
do not open up new opportunities for your investors 
through such practices as free trade agreements and 
the lifting of visa requirements, you cannot possibly 
expect your export income to rise.

Our very geography has given Turkey a strategic 
advantage in economic, political, social and cultural 
terms, urging us to pursue a multilateral foreign policy 
and diversify our foreign economic ties. We are going 
through a time when the customs barriers are being 
torn down and economic boundaries are becoming in-
distinct and even political borders are losing their signif-
icant with regard to the formation of a regional power. 
Located in a region where you can reach more than 50 
countries within a three-hour fl ight, Turkey is poised to 
become the production and technology hub of Eurasia.

Turkey's exports have followed the European 
route for many years. However, it is obvious that Tur-
key should develop good relations with all countries 

irrespective of their location in order to minimize the 
risks in case of crises. We must increase our trade with 
our neighbors, the countries nearby, and even those in 
Africa and South America to do this. In this context, 
our government has undertaken a number of signifi -
cant initiatives. The recent visit our prime minister paid 
to South America is one of the most obvious examples 
of this. These intense diplomatic relations have good 
effects on our export fi gures. Thus, Turkey's exports 
saw a 458 percent rise with Near Eastern and Middle 
Eastern countries, and a 448 percent and 500 percent 
increase with the Turkic republics and African coun-
tries, respectively. In 2009 when world trade channels 
contracted, Turkey managed to increase its exports 
to Africa, which was actually the only continent with 
which we saw an increase in exports during the crisis.

In all our visits abroad, we seek channels for our 
private sector to conclude new deals and establish busi-
ness connections. We take important steps to facilitate 
conducting business. Recently, the fact that visa require-
ments with Libya, Syria, Tajikistan, Albania and Jordan 
were lifted and steps were taken to do the same with 
several other countries, including Russia, has started to 
bear fruit for Turkish businesses. Eleven new free trade 
agreements have been inked and nine free trade agree-
ments have come into force since 2003. We believe that 
the free trade agreements signed with Montenegro, 
Serbia, Jordan and Chili will come into force soon.

Turkey needs to effect its development at the 
hands of its private sector and by boosting its exports. 
It has no other choice for economic development. For 
this reason, it is an obligation for us to remove the ob-
stacles to investments, production and exports. But 
this alone is not suffi cient. Our private sector should 
advance boldly and with determination in the chan-
nels opened by the state. I must acknowledge that we 
feel proud of our private sector in this regard. At a time 
when many important fi gures in the country were 
afraid of the world and preferred to retreat into their 
shells, our private sector did not hesitate to reach out 
to the remotest corners of the world. Exports have in-
creased from $36 billion in 2002 to $132 billion in 2008, 
largely thanks to the cooperation between the state 
and the private sector.

Currently, Turkish entrepreneurs have pene-
trated virtually all markets in all countries. Our next 
target is to be permanent and increase our share 

in these markets. To achieve this, we should enhance 
our production quality and introduce high technol-
ogy and high value added production techniques. We 
should concentrate on design, research and develop-
ment, branding and innovation as relatively neglected 
areas. We should make sure that our establishments 
can get rid of small and chaotic organizations, but 
benefi t from economies of scale through partnerships 
and cooperation. I would like to assert that we as the 
government attach special importance to the projects 
that will guide our businesses to these areas. Our new 
program for supporting small and medium-sized en-
terprises (SMEs) is a good example in this respect as it 
will usher in a new era for SMEs.

Turkey aims to become one of the 10 biggest 
economies in the world by raising its exports to $500 
billion in 2023. If it can reach this target, we will build 
a country that has solved its unemployment problem, 
boosted its wealth and reached the level of contem-
porary civilization and is respected in the international 
arena. Great responsibilities fall on the shoulders of our 
non-private sector for us to achieve the 2023 targets. 
The nongovernmental organizations representing 
businesses such as the Turkish Confederation of Busi-
nessmen and Industrialists (TUSKON) have played 
important roles in the transformation of the country 
during the last seven-and-a-half years. I believe that 
our business world will be as successful as ever and 
continue to carry our country forward. I would like to 
reiterate that we, as the government, will continue to 
lend the necessary support to our private sector during 
this process as we have done in the past.

Discussing Turkey's success in the 
face of global economic crises, Industry 

Minister Nihat Ergün says Turkey has 
become one of a few model countries 

because of its financial strength. 
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24 Turkısh exports’ 
steady growth and the 

vısıon for 2023
The need for growth based on increasing exports 
along with integration into the global system is 
inevitable. Our country began the early 2000s 

with exports of $28 billion, surpassing the $100 billion 
export threshold for the fi rst time in 2007 and achieving 
a $132 billion export fi gure in 2008 to become the 22nd 
biggest exporter in the world. Despite the global crisis and 
the contraction in global markets, Turkey has managed to 
maintain this level over the course of the past three years. 
Additionally, with a growth rate of 24.4 percent during the 
2002-2008 period, Turkey posted the fastest rate of export 
growth among the Organization for Economic Coopera-
tion and Development (OECD) countries.

The developing trend observed in our exports dur-
ing the 2000s brought along with it not only a quantita-
tive but also a qualitative change. Strengths that now 
stand out in our exports are added value, innovation, 
advanced technology and brand building. Due to its in-
crease in exports, Turkey's economy has made techno-
logical progress and has acquired depth and dynamism.

Achieving exports of $500 billion in 2023, the 
centennial of the republic, and making Turkey one of 
the 10 biggest economies in the world is a realistic, 
achievable and necessary target for us.

When macroeconomic indicators that suggest a recov-
ery trend and the positive affects of new projects that have 
been put into force are taken into consideration, Turkey's 
export performance in 2010 is expected to surpass that of 
2009. As a matter of fact, according to OECD estimates 
Turkey's economy is expected to grow by 6.8 percent in 
2010 and 4.5 percent in 2011. For the sake of comparison 
it should be noted that OECD countries are predicted to 
grow by an average of 2.7 percent in 2010 and an average 
of 2.8 percent in 2011; euro zone countries are estimated to 
grow by an average of 1.2 percent in 2010 and an average 
of 1.8 percent in 2011. Exports play a very critical role in 
enabling Turkey to achieve the projected growth fi gures.

In this respect, accelerating efforts on increasing prod-
uct-market diversity is crucial to sustaining export growth. 
It is vital to have strategies on meeting the demand that is 
expected to increase in the upcoming period in line with 
the growth in target markets.

There are two critical paths in this navigation towards 
the future that we need to direct: market diversifi cation 
and export-oriented production. These two points are an 
important part of our 2010 export strategy as well.

We've transitioned to a “country desk” system to en-
courage industrialists and traders, in brief, entrepreneurs, 
to focus more on specifi c exports and to improve their 
market effectiveness. In addition we are working on input 
procurement strategies to determine critical input 
for our industry, to develop a database for critical 
input and to develop a good communication and 
cooperation network so as to contribute to the ef-
fective and effi cient procurement of input needed 
for our exports. By improving the capacity of our 
companies with the Export Coaching project we are 
seeking to increase the number of exporters and help 
our companies to export to more than one country.

The continuous increase in the number of companies 
that export to other countries is a development that has 
pleased us even during the period of the global economic 
crisis. The most concrete indication of there being a broad 

awareness of export in the real sector in Turkey is that ex-
ports have been made from every province since 2008.

At a time when international economic relations are 
becoming more intense and the economy is becoming 
more globalized, foreign trade and especially exports 
contribute signifi cantly to economic development and 
growth. It is evident that an increase in trade will in-
crease stability in the region and between countries and 
likewise, stability in the region and between countries 
will increase trade. This is the basic idea behind the vi-
sion of “zero problems, unrestricted trade.”

For this reason, bilateral economic relations need 
to be improved in order for all the efforts that are be-
ing made in conjunction with the previously mentioned 
transformation to produce satisfying results. We are 
moving forward with this understanding and aim in co-
operation with the relevant institutions.

The recent mutual lifting of visa restrictions as in the 
example of Syria, Libya, Lebanon and Jordan should be 
seen as a concrete result of the policy we are following.

There is a strong relationship between developments 
that have taken place in our foreign policy since 2002 and 
the share some groups of countries have in our exports. 
The change in our exports regarding “neighboring coun-
tries” stands out as the area where we had the most pro-
nounced impact. While neighboring countries had only a 
5.3 percent share in our exports in 2002, their shares have 
increased regularly every year as a result of the steps we 
took in our foreign policy and consequently in our foreign 
trade policies and reached 13.5 percent in 2009. This in-
crease is an outcome of our efforts regarding our “zero 
problems with neighbors” policy. We envision that with 
these initiatives, the recent increase in fi gures will continue 
on a regular basis for some time to come.

The same goes for African countries. The share of 
exports to African countries was 4.7 percent in 2002. This 
has increased on a regular basis and reached 10 percent 
in 2009. North African countries, which we worked very 
hard to improve relations with, are the source of a sig-
nifi cant portion of this increase.

Additionally, the organization of international 
promotional activities is an essential compo-
nent. These international events enable Turkish 
businessmen to come together with foreign col-
leagues, interact with potential customers on the 
same platform and thereby open up to the world. 
These events that bring people together not only 
facilitate mutual trust but also offer maximum 
contributions to obtaining quick and reliable re-
sults from established business ties.

In this context, many busi-

nessmen from 135 countries will be hosted in our 
country for the 2nd World Trade Bridge organized by 
the Undersecretariat of Foreign Trade (DTM) and the 
Turkish Confederation of Businessmen and Industrial-
ists (TUSKON) and our country's cultural and econom-
ic wealth will be on display. Trade ministers from 30 
countries are expected to attend and we will hold talks 
with them on improving business relations between 
our countries. In this respect, I believe that we are going 
to obtain opportunities for close cooperation with Afri-
ca, Asia-Pacifi c, Eurasia, Europe, North America, Latin 
America and the Middle East through trade bridges. In 
addition to this, the exhibitions and activities that will 
be organized to bring foreign businessmen and Turkish 
businessmen in various Anatolian provinces together 
will give additional momentum to our exports.

I would like to emphasize one more time that we 
have predicated our strategic target on increasing our 0.8 
percent share in world product trade to above 1.5 per-
cent in 2023. With the DTM team that is affi liated with 
my ministry, we have made it a principle to obtain the 
highest level of support possible to remove obstacles to 
our exports and to increase Turkey's effectiveness and 
share in foreign markets. It is for this reason that we are 
trying to support this tremendous activity that has been 
planned with highest level of devotion and care.

At a time when competition is become increasingly 
tough and demand is focused on products and services of 
the highest quality, we must work with full-scale synergy 
to be different to others, to turn our name into a brand and 
to promote our country in a way that it deserves.

We have great expectations of the work that is being 
carried out to increase our exports. It is for this reason 
that when I think of the benefi ts the strategies we have 
developed and the projects and activities that we are 
implementing will have, I am excited about seeing the 

results as soon as possible. In this 
respect, I thank everyone 

who has taken part and 
worked in the World 

Trade Bridge or-
ganization for 
the opportunity 
they have pro-
vided for our 
exports and for 
the service they 
have offered our 
country.

ZAFER ÇAĞLAYAN MINISTER OF STATE

Foreign
Trade Minister

Zafer Çağlayan
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26 Turkey’s foreıgn trade 
and İTO’s contrıbutıon

Foreign trade has a major signifi cance not 
only for our country but also for all devel-
oping countries. This importance is clearly 

visible, particularly today when globalization is 
dominant. It is no longer possible to grow and de-
velop while remaining within one's own borders. 
For instance, the interaction between countries has 
reached such a level that the last global fi nancial 
crisis deeply affected even the remotest countries.

Although our country has had its ups and 
downs, it has exhibited major growth since 1980, 
the year Turkey started to expand abroad. While 
the total foreign trade volume was not even $11 
billion when we fi rst started out, we achieved 
monthly exports worth $12 billion between the end 
of 2007 and October 2008.

Likewise, the number of exporting companies 
struggled to reach 4,000 at that time but their num-
ber today is almost 49,000. There has also been 
much development in our imports, too. Though its 
growth rate remained below that of exports it has 
scaled up to larger numbers. As a result, our coun-
try has shown the strength to get over the biggest 
crisis the world has faced since World War II with 
minimum losses. In addition, it remained within 
the club of 100 countries it joined in 2007 that have 
an export volume of over $100 billion.

Without a doubt, foreign trade has played a 
huge role in our country becoming the 16th largest 
economy in the world and for it being seen as one 
of the most important developing countries along 
with Brazil, Russia, India and China, also known as 
the BRIC countries. If we liken the economy to an 
aircraft, one of its wings is domestic demand and 
the other is export. The contribution of foreign 
trade to the development of our industry as 
part of our country's developmental leap is 
also obvious. Our entrepreneurs that have 
headed towards world markets are draw-
ing level with their standards of quality 
by adapting themselves to the compe-
tition and are on their way to creating 

world brands in many sectors.
It is also a privilege to see that as the İstanbul 

Chamber of Commerce (İTO) we have a share in 
this growth. Once the statistical data is examined, 
it can be seen that 55 percent of all exports and 56 
percent of all imports are done with our members. 
These shares are equal to $55.541 billion worth of 
exports and $78.739 billion worth of imports.

The number of our members who are interest-
ed in foreign trade is also very large. For instance, 
53 percent of all exporters, that is 25,624 compa-
nies, and 59 percent of all importers, that is 32,186 
companies, are İTO members.

İstanbul-based companies dominate the fi rst 
1,000 exporter companies with 492 of them ex-
porting from İstanbul. İzmir follows this with 67 
companies, Bursa and Ankara with 52 companies, 
Gaziantep with 49 companies, Kocaeli with 41 
companies and Hatay with 23 companies.

I would like to underline an important point; 
documents that are required by exporter com-
panies are provided by our chamber. Within this 
scope, 70 percent of the movement documents 
used in customs such as the ATR, Euro 1, Form A 
and Source (Menşe) Certifi cate are issued or ap-
proved by our chamber. The annual average num-
ber of documents issued is around 1.25 million.

In addition, 60 percent of semi-trailers' report 
cards, which are type of passport for a vehicle and 
its load used in international land transportation, 
are also issued by the İTO.

These are numbers directly related to foreign 
trade. Moreover, our chamber has an indirect con-
tribution to the development of foreign trade as 

we host nearly 100 foreign delegations each year; 
we talk to them about Turkey and set up bilateral 
meetings with our members. Just this year we or-
ganized the participation of Turkey in seven inter-
national fairs. We have also organized Turkish ex-
port product fairs in three countries this year.

At the same time, we have explored export 
markets with roughly 40 delegations of Turkish 
businessmen. Through our “First Step Export Pro-
gram” set up in 2005, we have successfully trans-
formed many of our companies which had never 
exported their products into exporter companies in 
fi ve stages. In addition, we are involved in many 
other activities that are too numerous to mention. 
However, these examples still show the extent to 
which the İTO is involved in terms of foreign trade.

Assessing the future, our target in exports is 
$500 billion in the 100th anniversary year of our 
republic, 2023. We can achieve this by stepping 
up our current 0.85 percent share of world foreign 
trade to 1.6 percent. I sincerely believe that we can 
do this. Initial data for 2010 also shows that we are 
rapidly recovering from the fi nancial recession. We 
can quickly compensate for what we have lost in 
2009; however, to achieve this our country needs 
to turn to higher technology products.

Finally, I would also like to stress one more 
point: The latest global crisis showed once more 
that we have to diversify our foreign trade mar-
kets. As you may already know, the axis of trade 
is shifting from the West to the East. Through 
this paradigm, I see the signifi cance of turning 
towards the markets of African, Latin American 
and Muslim countries.

MURAT YALÇINTAŞ İTO CHAIRMAN
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Although our country has 
had its ups and downs, it 
has exhibited major growth 
since 1980, the year Turkey 
started to expand abroad. 
While the total foreign 
trade volume was not even 
$11 billion when we fi rst 
started out, we achieved 
monthly exports worth $12 
billion between the end of 
2007 and October 2008.

İstanbul Chamber 
of Commerce Chairman 
Murat Yalçıntaş 





The Turkısh economy ın the 
new  mıllennıum and TİM

Turkey has powered a great leap forward 
within the last few years. Taking the eco-
nomic crisis it faced in 2001 as a milestone, 

Turkey achieved a swift exit from the recent tur-
moil. The volume of its exports has increased to 
$102 billion, up from $27 billion in 2001.

By maintaining an average 6 percent growth 
rate for 27 successive quarters, Turkey has be-
come one of the fastest-growing countries in 
Europe. As a result of that, it has managed to be 
the 17th largest economy in the world and the 
seventh largest in Europe.

In 2009, its exports were valued at $102 billion 
and its imports at $141 billion, leading in total to a 
foreign trade volume of $243 billion. In addition, it 
has made more than half of its exports to the Euro-
pean continent, where standards of quality are the 
highest in the world.

The number of countries to which Turkey has 
exported a total of over $1 billion in goods in-
creased from fi ve to 25 between 2001 and 2009. 
Moreover, the number of Turkish sectors that have 
reached an export volume of $1 billion has doubled 
in the same period. The variety of products being 
exported as well as the range of sectors providing 
them also increased.

The number of our provinces with an export 
volume of over $1 billion was 12 in 2009; eight 
years ago it was only four. We have expanded 
the number of regions involved in exportation 
across the country.

In recent years, developments in the fi eld of 
foreign policy have made Turkey a regional leader, 
which has been the result of its “zero problems 
with neighbors” strategy. It has taken and contin-
ues to take major steps to resolve problems with its 
neighbors with which it had tense relations in the 
past for a variety of reasons. It performs the role of 
an undeterred defender of peace, not only with its 
neighbors but also in different corners of the world. 
This leads to an increase of interest in and sympa-
thy toward Turkey around the world.

Turkey has a customs union agreement with 
the 27-member European Union. In addition 
to that, it has free trade agreements with Bosnia 
and Herzegovina, Iceland, Norway, Switzerland, 
Liechtenstein, Morocco, Palestine, Georgia, Croa-
tia, Israel, Macedonia, Egypt, Syria and Tunisia.

Thus, there are signifi cant advantages for com-
panies who are willing to invest in Turkey, because 
they gain access to Europe, the Middle East and to 
other neighboring countries' markets through Tur-
key. Besides, Turkey has a very young and dynamic 
population -- and a very attractive domestic market.

The Turkish Exporters Assembly (TİM) is the rep-
resentative of all offi cial exporters. Functioning with 
the vision “achieving change designs the future,” 
TİM represents almost 50,000 active Turkish export 
companies. TİM has a long-term outlook on Tur-
key's foreign trade policy. Exports are the heart of 
the Turkish economy for TİM. Starting from there, 
we have been undertaking work toward “Imple-

menting Turkey's 2023 Exports Strategy and Per-
formance Program” for more than a year now. In 
that regard, we are developing a strategy to scale 
our export volume up to $500 billion. Our target is 
to create an “exports-focused production strategy.” 
This strategy targets the transition to high-added-
value products in low-technology sectors; increas-
ing production and transition to products with a 
higher added value in mid-technology sectors; and 
new investments in high-technology sectors. We 
prepared a strategy map and performance program 
for 24 different sectors, and we aim to increase our 
share in current and alternative markets. Our proj-

ect is endorsed at the highest levels of the state -- 
Turkey is moving toward determining exports as a 
state policy.

Turkey will attach more importance to foreign 
trade in the years ahead, and it will take all the steps 
necessary to that end. That the Turkish economy 
will be one of the star economies is oft-stated by 
the world's fi nancial institutions. We believe in that, 
and are working to achieve $500 billion in exports, 
over $1 trillion of foreign trade, $2 trillion in gross 
domestic product (GDP), $25,000 in GDP per cap-
ita, a share of 1.5 percent in world trade -- and to 
make Turkey the 10th largest economy in the world.
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The number of countries to which Turkey has exported a total of over $1 billion in goods
increased from fi ve to 25 between 2001 and 2009. Moreover, the number of Turkish sectors 

that have reached an export volume of $1 billion has doubled in the same period
Mehmet Büyükekşi,
Turkish Exporters
Assembly (TİM) president
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İstanbul is holding an important interna-
tional event this week, the 2nd Turkey-
World Trade Bridge, held by the Turkish 

Confederation of Businessmen and Industrialists 
(TUSKON). Thousands of businessmen from ev-
ery corner of the globe meet in Istanbul in order 
to seek business opportunities. In my contribution 
to the enthusiasm of this event, today I would like 
to give a concise legal guide for doing business in 
Turkey. This article will also answer the poten-
tial questions of foreign businessmen and foreign 
companies planning to do business in Turkey.

Turkey, a country fully integrated to the global 
economic system, is an investor-friendly legal en-
vironment for foreign investors. After passing nu-
merous laws, especially in the last 10 years, to com-
ply with the rules and regulations of the EU (acquis 
communautaire), Turkey has become even more 
attractive for investors who request safer harbors 
with relatively higher yields.

The most frequent company types in Turkey 
are limited and joint stock companies.

A Turkish limited liability company can be 
founded by two real or legal persons with at least TL 
5,000 (equivalent to around $3,000) in capital. Lim-
ited companies are usually family-run businesses.

To form a joint stock company, fi ve real or le-
gal persons must put up at least TL 50,000 (around 
$30,000) in capital. Joint stock companies are usu-
ally more public and run by professionals. For both 
kinds of companies, only one-fourth of the capital 
must be paid in the fi rst three months; it is also 
possible to make a contribution in kind.

For fi nancial institutions such as banks or insur-
ance companies, there are different requirements 
such as higher minimum capital, licenses to be ob-
tained from the relevant authorities and other capi-
tal adequacy ratios stipulated by the Basel Accords.

As the company itself is a separate legal person, 
the shareholders of the company, either limited li-
ability or joint stock, can only be held liable for the 
share capital they have subscribed to the company.

Is it a must to have a Turkish 
shareholder in a Turkish company?
Obviously, there is no need to have a partner who 
has Turkish citizenship in order to establish a com-
pany of any sort in Turkey. Foreign nationals have no 
disadvantage against Turkish citizens in relation to 
establishing a company or doing business in Turkey.

Foreign companies can also promote their busi-
ness by opening liaison offi ces in Turkey. The main 
difference between a branch and a liaison offi ce is that 
the liaison offi ces cannot carry out any activity through 
their offi ces in Turkey to generate revenue. Another 
difference is that the expenditures of a liaison offi ce 
must be met entirely from foreign currency brought 
in from abroad. Liaison offi ce permits are granted for 

a period of up to three years, and extensions must be 
applied for at the end of each period or permit.

What about the tax system?
If we look at the major transaction taxes to be paid 
in Turkey, the most important one is the Value 
Added Tax (KDV), which varies from 1 to 18 per-
cent. However for most products it is 18 percent. 
It is possible to deduct the KDV collected on sales 
from the KDV paid on purchases.

There is also a Special Consumption Tax (ÖDV) 
on petroleum products, automobiles and other ve-
hicles, tobacco products and luxury products. The 
ÖDV rate differs for each group of products.

There are also property taxes for buildings and 
land owned along with stamp tax, which is applied 
to many kinds of documents such as agreements, 
fi nancial statements, etc. There are also some taxes 
that can be classifi ed as withholding taxes, which 
aim to secure the collection of taxes.

All in all, we believe that the efforts by NGOs 
such as TUSKON are important to fostering not only 
trade between nations but also cultural interaction.

NOTE: Berk Çektir is a licensed attorney at law and 
available to answer questions on the legal aspects 
of living in Turkey. Send enquiries to b.cektir@to-
dayszaman.com
DISCLAIMER: The information provided here is in-
tended to give basic legal information. You should 
get legal assistance from a licensed attorney at 
law while conducting legal transactions and not 
just rely on the information in this column.

BERK
ÇEKTİR

b.cektir@todayszaman.com

TUSKON and the legal sıde 
of doıng busıness ın Turkey
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34 The constıtuent elements 
of a new global system and 

the future of Turkey*
1. 'Creative destruction' in the world system
The global crisis, the signs of which became clear 
and visible in 2007, turned into a cycle of fear be-
tween fall 2008 and winter 2009; however, it was 
taken under control in the fi rst half of 2009. Na-
tional economies began recovering in the second 
half of that year.

Despite all this, more reliable data and analyses 
confi rm that we are actually traveling along a long 
and narrow road affected by a deep, vast and new 
Kondratiev wave. Even though the crisis has been 
brought under control through concerted interven-
tions, there have been no structural changes in the 
economic policies and philosophical paradigm that 
ignited the crisis in the fi rst place. We should now 
admit that there are serious problems and instabili-
ties as well as imbalances in existing economic, so-
cial and political systems.

Above all, the excessive production and preda-
tory competition fueled by hedonism and individ-
ual ambitions of the capitalist man for short-term 
profi ts have led to the exploitation of global carbon 
resources mankind can never replace and to the ne-
glect of the environment, leading to degradation, in 
the presence of strong desires and hedonistic ten-
dencies. As a consequence, climatic balances have 
broken down and a crisis of resource scarcity has 
arrived, rendering the crazy economic boom of the 
past based on consumption madness impossible to 
be achieved again. Likewise, the materialistic ideol-
ogy that views selfi shness and the pursuit of self-
interest as key to development has alienated man 
from his nature, disrupted familial ties and reduced 

the fertility of mankind that actually enables repro-
duction.

To this end, the overall situation in the indus-
trialized Western hemisphere may be depicted as 
follows: (i) industrialized countries holding infor-
mation and technology are suffering from external 
and internal budget defi cits as well as excessive 
amounts of debt despite their relative advantages; 
(ii) Western countries have to deal with high rates 
of unemployment despite the aging population and 
the declining number of people seeking a job; (iii) 
the social security systems of most Western coun-
tries are currently facing an impasse because of the 
countries' demographic structure; and (iv) an aging 
population is disrupting economic dynamism and 
causes the mobility needed for a new age economy 
to fade away.

The situation in the developing East and par-
ticularly in Asia, on the other hand, is quite differ-
ent. The Asian continent, which enjoys constant 
economic surpluses and economic dynamism, ef-
fectively uses the advantages associated with its 
impressive performance, while the rest of the world 
has to deal with stagnation and unemployment 
partially caused by this dynamism. For instance, 
China effectively benefi ts from the free trade en-
vironment in the world, yet it has neither a politi-
cal order that fi ts democracy nor a genuine market 
economy. Poor environmental standards, human 
rights violations, lack of transparency and visible 
shortcomings and fl aws with respect to individual, 
political and economic freedoms create an environ-
ment of unfair competition. In an effort to fund and 
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a matter of curiousity due to 
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going a successful process of 
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As Turkey mobilizes its soft power thanks to its civilizational values, nearby countries have begun to eliminate visa requirements for Turkish citizens and sign trade agreements with her.
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address their defi cits, countries like the US currently agree to the ex-
isting system, hoping to attract the savings surpluses of Japan and 
China; however, this is simply unsustainable.

All this data point to the existence of a great wave of “creative 
destruction” in the world. What are the opportunities and restrictions 
for Turkey in such a blurry future?
2. As the global economic center moves towards the East
Above all, a number of indicators confi rm that the center of attrac-
tion of the emergent world is moving towards the East. A number of 
critical factors, including the size of the market, the presence of fer-
tile sectors for economic dynamism, the existence of an inexpensive, 
qualifi ed and disciplined workforce and the abundance of energy-
asset resources, are in the front line for that move. Looked at from 
this perspective, Turkey will become the far western side of this world, 
whereas South Korea and China will serve as the east end.

Because Turkey is becoming a matter of curiosity due to its grow-
ing popularity, the number of short-term as well as long-term evalu-
ations of the international context has been on the rise. This shows 
that Turkey has been undergoing a successful process of trans-
formation, whereas it also implies that the new center 
of gravity of the world is moving towards the East 
and one in which Turkey has a comfortable seat.

Long-term strategic assessments under-
line that Turkey has the potential to be-
come a winner in the newly emerging 
world, whereas analyses of the situa-
tion on the ground also confi rm that 
Turkey will attract greater attention 
in the period following the recent 
global economic crisis thanks to its 
successful performance.

For instance, the Interna-
tional Monetary Fund (IMF) 
estimates in its midterm analy-
sis that Western countries will 
within 15 years be replaced by 
the rising stars of Asia, Latin 
America and the Middle East. 
According to the study, which 
notes that Turkey will become the 
stakeholder that will win the most, 
the Turkish national economy, cur-
rently ranked 17th in terms of gross 
national product (GNP), will rise to 
16th in 2010 and 13th in 2026. This pro-
jection also recalls that China, which will 
grow exponentially, will take the leadership 
in the economic realm over from the US, while 
India will leave Japan behind and Brazil, Russia and 
Mexico will do better than West European countries.

According to recent IMF data, Turkey's share in global GNP in 
1985 was 1.03 percent. It is estimated that this will rise to 1.35 per-
cent in 2010, where the US share will be 19.60 percent while the 
Chinese economy will constitute 12.73 percent and the Japanese 
6.04 percent. The same estimates further note that India will rank 
fourth with 5.1 percent, followed by Germany with 3.96 percent, 
Russia with 3.35, England with 3.03, France with 2.92, Brazil with 
2.89 and Italy with 2.46 percent.
3. Where will Turkey stand in the new world?
The current IMF data reveal that the world's three biggest economies 
are the American, the Japanese and the Chinese national economies; 
they are followed by the German, French, British, Italian, Russian, 
Spanish and Brazilian economies. However, the standing will change 
remarkably by 2050, when the largest 10 will all be replaced by new 
ones. It is expected that China, the US and India will become the 
world's three largest national economies and followed by Brazil, Rus-
sia, Indonesia, Mexico, Britain, Turkey and Japan. This suggests that 
France, Germany and Canada will not be ranked among the top 10.

Likewise, assessments by Goldman Sachs (2008) confi rm that 
Turkey has the potential to become the ninth largest economy in the 
world and the third largest in Europe by 2050. The EU bid will facili-
tate this process; however, even in the absence of ambition to become 
a full member of the EU, the scenario still stands. Goldman Sachs 
predicts that the per capita income in Turkey will rise to $60,000 by 
2050, approaching 75 percent of average income in the EU.

Most institutions offering optimistic analyses on Turkey at-
tribute this to the following set of parameters: Turkey's civili-
zational values and historical as well as cultural heritage; the 
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demographic window of opportunity offered by the region in which 
it is located; its geostrategic location; and ambitious and fl exible small 
and medium-sized enterprises (SMEs).
3.1. ‘Civilization heritage': the future rests with the roots
A report by STRATFOR, a leading strategic research institute in the US, 
for the period between 2010 and 2020 estimates that Turkey will become 
the dominant power in its region. According to the report, the dynamics 
between the Mediterranean and Iran, and even between the Caucasus and 
Central Asia, will be redefi ned by Turkey's re-emergence. The said report 
further notes that the single obstacle before this is the probable chaotic en-
vironment in Turkey. According to Gerald Celente, chairman of the US-
based Trend Research Institute, which offered another noteworthy analysis 
of Turkey, the greatest asset that would make Turkey's future bright is its 
historical heritage and infl uence connected to it. In addition, Celente offers 
a strong philosophical objection to materialism:

“I believe Turkey is now paying attention to some of its assets that 
are more valuable than money. It is in a process of rebirth, relying on a 
sort of renaissance by conveying the past's glory to the present. Protect-
ing the cultural heritage will be its biggest asset in the future. Cultures 
based on material values will collapse more easily. At this point, civili-
zation will take on a role. Let us not forget that Turkey is the inheritor 
of one of the largest empires in the world. I care about this heritage, 
which continues to enrich the system of the country. And of course fa-
milial values as well the communal tradition should also be considered. 
Conveying the past to the future and remaining attached to it matters. 
This is where the actual future of a society rests. I think Turkey's cultural 
diversity and its ambition to pay attention to this aspect is an important 
factor that will keep its star rising.” (Zaman, Feb. 14, 2010)

Turkey has set as its mission becoming a global peace force by using 
this potential. To this end, Turkey has assumed a lead role for dialogue 
between civilizations in an unstable world. In so doing, in response to 
the clash of civilizations argument coined by Samuel Huntington, Tur-
key relies on dialogue between civilizations, stressing that this will serve 
the achievement of peace, and additional value to be generated out of 
this would lead to increased welfare all around the world. To this end, 
Turkey has drafted a “zero problem with neighbors” policy. As it mo-
bilizes its soft power thanks to its civilizational values, nearby countries 
have begun to eliminate visa requirements for Turkish citizens and sign 
trade agreements. Owing to these policies, Turkey was elected to the 
UN Security Council as a temporary member, effective Jan. 1, 2009. Dur-
ing its term, Turkey will have chaired the council twice.

The presidency is determined by alphabetical order of the member 
countries, and each member serves as president of the council for a whole 
month. Turkey served as president in June 2009. Its next presidential term 
will be September 2010. However, what is notable here is the fact that Tur-
key was elected to this position after a competitive race. In the fi rst round 
of the elections held to pick the temporary members of the UN Security 
Council from the West Europe Group, Turkey received two-thirds of the 
vote, corresponding to the endorsement of 151 countries. [1] On Turkey's 
election to the council, Turkey's wise president, Abdullah Gül, expounded 
Turkey's new vision and mission as follows:

“Turkey will continue to serve as a country playing a key role in re-
solving prominent problems in its region and the world for the sake of 
peace, stability and serenity, and contribute to concerted efforts for great-
er dialogue and harmony between civilizations, culture and religions. To 
strengthen and proliferate such noble and common values of all of human-
ity as democracy, human rights, transparency, equality between men and 
women and to resolve such global problems as hunger, poverty, epidemics 
and climate change, Turkey will work decisively and hand-in-hand with 
other consenting actors as well as the international community. Turkey will 
also keep working to address such thorny and imminent issues as terrorism 
and violence, the proliferation of weapons of mass destruction, racism, in-
tolerance, xenophobia, religious and ethnic discrimination and extremism.”
3. 2. Demographic window of opportunity
One of the most important variables that would shape the future of Turkey 
in the long term is its demographic potential. The opportunities coming 
out of its demographic structure and the area in which it is situated may 
be summarized as follows: From a comparative perspective, Turkey will be 
able to have a high rate of fertility in the fi ve decades to come.

Statistical data by the Turkish Statistics Institute (TurkStat) confi rm 
that Turkey is among those countries with the world's youngest popu-
lations. In addition, it also has one of the lowest addiction rates in the 
world, which will remain so through 2025. This suggests that the capac-
ity of the young population to generate additional value and pay social 
security premiums will be on the rise. This also implies that the popula-
tion will not age quickly and that the pressure of expenditures on the 
budget will be manageable. On the other hand, there is no doubt that 
this demographic structure will contribute to consumption, innovation, 
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technological advance and greater effi ciency. All 
of these will revive the national economy.

Likewise, Turkey's geographical location rep-
resents a promising future for its region in terms 
of demographics. Predictions suggest the world's 
population will rise to 8 billion by 2025; the same 
estimates underline that 61 percent of the world's 
population will live in Asia and 5 percent in the EU 
countries. It is also argued that 31 percent of Euro-
peans will be over 60 years of age by the same year. 
In this period, countries along the line stretching 
from Morocco, Tunisia and Algeria in North Africa 
to the Turkic republics, including Turkey, will have 
a relatively younger and dynamic population. By the 
same period, all of Africa will have a fairly younger 
population; these data show that the markets and 
agents of consumption will change their axis and 
move towards regions including Turkey. Estimates 
confi rm that Turkey will be the only country in Eu-
rope by 2025 with a population of over 100 million.
3.3 Route of goods and energy
Undoubtedly, another geostrategic element that 
makes Turkey even more important is the fact 

that it hosts the existing routes suitable for the 
transportation of energy resources and that it 
may serve as an infl uential energy hub. Turkey's 
nearby geography hosts 65 percent of the proven 
natural gas reserves and 70 percent of the proven 
oil reserves. Naturally, this advantageous posi-
tion with regard to resource abundance at a time 
when energy supply security is a crucial issue for 
national economies has attracted the greatest 
deal of attention to the region in this century.

On the other hand, the innovative efforts in 
the fi eld of alternative energy will seemingly leave 
a mark on the future. These include wind energy, 
solar energy and geothermal or biological fuel. 
However, it does not seem possible that these 
alternatives will be suffi cient to meet the energy 
demand in the world.

To this end, it should be noted that experts 
in the fi eld stress that revolutionary develop-

ments should be expected in research relating to 
zero-point energy or cold fusion. This appears 
to be the genuine player of the 21st century. 
Preventing new chaos in the world economy is 
possible only if this option is considered. Oth-
erwise, confl icts over oil and natural gas in the 
region surrounding Turkey will never cease, and 
Turkey will remain a key country in such a case. 
For this reason, it has to seek to use the oppor-
tunities arising out of its excellent location as an 
energy hub and draft policies concerning storage 
and the recycling of energy in at least the short 
and mid-term. To this end, the efforts seeking 
to convert regions including Ceyhan in Turkey's 
south into energy basins by the utilization of 
pipelines are proper strategic moves.
3.4 Center of the modern Silk Road
It has already been noted that a large percentage of 
Turkey's population is young, which makes the re-
gion even more dynamic, and that Turkey is located 
in a delicate region where the leading energy and 
material resources are transported. It has also been 
indicated that Turkey is expected to take strides in 

the future owing to its historical and cultural heri-
tage. The fi nal critical element that raises Turkey's 
importance in the region is its ability to serve as a 
logistics base that connects the rising markets.

Turkey is situated at the heart of a critical web 
of transportation within the epicenter of three con-
tinents -- Europe, Asia and Africa (Map). One can 
take a fl ight from Turkey and reach these continents 
in one to three hours.

The primary reason for the rise of Turkish 
Airlines (THY) as a world trademark in recent 
years is Turkey's position as a center of attrac-
tion in this region. Turkey appeals to a large 
market of $9.4 trillion within a circle where it is 
possible to get to the remotest point by plane in 
a few hours. To this end, the future of the logis-
tics sector, including railways that will integrate 
marine trade, port administration and sea trans-
portation in Turkey, will be brilliant.

4. Conclusion
In conclusion, the components of the world system 
are disintegrating; it is observable that a new wave 
of creative destruction has taken place in the world 
because of the developments during and before the 
ongoing fi nancial crisis. To this end, a shift in the 
center of gravity of the world economy as well as in 
the actors and factors of growth should be expected.

As the center of attraction of the new age is 
moving towards the East, Turkey has exerted efforts 
to adapt to this process by taking bold steps in re-
cent years. Energy, biotechnology, nanotechnology, 
the environment, the green revolution and the food 
sector have emerged as critical sectors that will de-
termine the rules and the ruler of the game in the 
new era; it also appears that demographic structures 
as well as markets with a potential for greater con-
sumption will have a determinative impact.

The destructive part of this equilibrium appears 
to have dominated the process in the mid run; 
there are a number of uncertainties with respect to 
the phase of construction in the long run. Export-
ers and entrepreneurs will constitute the dynamic 

segment of agents who will carefully monitor the 
moves along the fault lines in the deepest parts of 
the earth, perceive the priorities of the new era, dis-
seminate the initial news reports and ensure the 
repositioning of the country in accordance with the 
relevant fi ndings at a period of transition where the 
creative destruction still seems to be infl uential.

* This is a draft article; it may not be cited for 
academic purposes. It cannot be used for any pur-
poses whatsoever with the exception of its partial 
use as a TİM presentation.

[1] Iceland, which contended for the same posi-
tion, was eliminated because its votes -- 87 -- remained 
below the threshold. Uganda (single candidate) was 
elected from the African group, Mexico (single candi-
date) from the Latin American and Caribbean group 
and Japan (leaving Iran behind) from the Asian group. 
Turkey has been serving as a new temporary member of 
the UN Security Council since Jan. 1, 2009.
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ın Turkey: a declaratıon 
of ındependence?

Many observers nowadays believe that the 
Turkish economy, which had always suf-
fered from the ruinous effects of political 

struggles throughout the republic's history, has re-
cently proven its resilience against similar shocks.

The Turkish economy managed to stay safe 
and afl oat amidst a devastating global credit 
crunch, which many considered the worst eco-
nomic crisis of the last 80 years. Besides, some 
opposition groups inside the country, including 
political parties, media outlets and a number of 
civil society organizations, acted as doomsayers 
by stressing the effects of the crisis on the domes-
tic economy to exaggerate its negative impact and 
deliberately bolster negative expectations that 
everything would eventually get worse. But the 
most up-to-date major economic indicators have 
been encouraging.

Having embarked upon a trend stable growth 
starting from the fi nal quarter of last year -- when 
the economy grew by 6 percent over the same 
period of 2008 -- the coming months 
look good for the Turkish 
economy with the Medi-
um-Term Program.

A strict adherence 
to its own strict fi s-
cal policies and the 
implementation of 
a healthy economic 
program were the 
major factors that led 
Turkey out of the crisis. 
Increased focus on public 
investment and the 

acceleration of privatization along with better in-
tegration with global markets in past years, ob-
servers argue, were keys to such an achievement.

Turkey's industrial production continued to 
rise for the fi fth consecutive month in April, show-
ing a 17 percent gain over the same month of last 
year and boosting expectations that the economic 
growth rate will remain high in the second quar-
ter as well. In the fourth month of the year, the 
manufacturing sector index rose by 19 percent 
compared to last year, after calendar adjustment. 
The utility sector index also saw calendar-adjust-
ed gains of 9.7 percent in the same period, while 
this fi gure was 5.2 percent for the mining sector 
index. On an unadjusted basis, the mining and 
utility sector indices show similar changes, while 
the manufacturing sector saw a slightly lower 
growth rate, rising by 18.6 percent when not tak-
ing into account seasonal effects such as natural 
factors like weather conditions or social, cultural 
or religious traditions falling in specifi c seasons.

According to Turkish Confederation of Busi-
nessmen and Industrialists (TUSKON) President 
Rızanur Meral, the Turkish economy is no longer 

shattered by political developments, a situa-
tion that was nonexistent in the past. Meral 

links this situation to the fact that the 
foundation of the Turkish economy is 
stronger now when compared with 
history. “Even if the recent political 
turmoil infl uences the economy to a 
certain extent, it does not totally affect 
it as it did in the past,” he notes.

In fact, Meral's remarks recall the 
best example of an economic crisis 
motivated by politics in Turkey. When 

an angry then-President Ahmet Nec-
det Sezer hurled a copy of the Constitu-

tion at the late Prime Minister Bülent 
Ecevit on Feb. 19, 2001, the 

country was in crisis, the 
lira lost half its value and 
overnight interest rates 
shot up 4,500 percent. 
The Constitution book-
let he threw at Ecevit 
sparked the most dra-

matic economic crisis Turkey had ever seen. In a 
few days the stock exchange hit rock bottom and 
interest rates peaked.

Even the most optimistic critics, however, 
have some reservations: There are still some risks 
prevailing in the market. This means it is hard as 
of yet to say that economy and politics are no lon-
ger interdependent in Turkey.

The current resistance of the economy is basi-
cally driven by predominantly optimistic expecta-
tions regarding the future course of the economy. 
As of April, business confi dence reached levels 
associated with expansion while fi nancing condi-
tions also kept improving.

Hope dominates future
expectations, yet risks linger
The reason markets have not been shattered by 
the recent process is that investors are hopeful 
about the end of the situation. “They believe that 
those resisting change will not win,” says İbrahim 
Öztürk, a professor of economics at Marmara 
University. According to Öztürk, the reason be-
hind the economy being in full swing despite re-
cent political turbulence, triggered by the Sledge-
hammer and the Ergenekon probes, is because 
people believe it is necessary for the pro-change 
and pro-status quo mentality to clash in order for 
Turkey to improve. “Now, many believe that the 
economy cannot get better without this fi ght. It is 
well known that Turkey has entered a process of 
change,” he says.

The process of change Öztürk is referring to 
is Turkey's accelerated efforts to settle accounts 
with those attempting to undermine Turkish de-
mocracy, launching landmark investigations such 
as the one into the Ergenekon terrorist organiza-
tion, which has been hailed as the trial of the cen-
tury in Turkey, and taking steps to improve Turk-
ish democracy, including the recent constitutional 
reform package. So far, dozens of retired and 
active duty military offi cers have been jailed as 
part of these investigations, which aim to expose 
Turkey's deep state and its links to the military, 
judiciary, media and the business world.

Discussing the current picture with Today's 
Zaman, Mehmet Altan, a chief columnist for the 
Star daily and an economist, says investors are 
currently maintaining hope for positive develop-
ments in the market in the months to come. “The 
number of people who expect a relatively more 
stable market atmosphere increases every day. As 
compared to the '90s Turkey's economy has be-
come more integrated with global markets. I see 
noticeable potential to further integrate with the 
outside world, and if we can manage to maintain 
such a commitment, the Turkish economy will be 
in even better shape than anticipated,” he states, 
despite risks that may infl ict detrimental effects 
on the market. He has some reservations, though. 
It would be naive to say that markets have de-
clared their independence from political develop-
ments. That is practically impossible, he adds.

According to Seyfettin Gürsel of Bahçeşehir 
University, who shared his comments with To-
day's Zaman in a phone interview, the current 
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situation is far better as compared to the '90s, 
when the markets were very dependent on po-
litical developments. Gürsel thinks that current 
discussions over a possible referendum along 
with an early election will defi ne the course of 
the economy to a great extent. “These two issues 
pump uncertainty into the market. In the case of 
an early election, such a bleak atmosphere will get 
even worse. One should admit that the ruling Jus-
tice and Development Party [AK Party] is losing 
ground one way or another,” he says, adding that 
such could be the worst case scenario.

In relatively more optimistic expectations, Gür-
sel says a possible referendum on proposed amend-
ments to the Constitution that is expected to result 
in their passage as indicated by recent polls could 
help improve the situation. “There is still a fi ght for 
power, and this fuels further problems. The econo-
my, however, is relatively more resilient to outside 
infl uences.” Regarding how foreign investors per-
ceive the situation, he said they see that risks are 
now minimized in the Turkish economy but that 
one should keep in mind that politics still has an 
impact on the economy in Turkey.

One critical detail that Gürsel thinks most 
people ignore is that Turkey has not had a coali-
tion government in some time, and the infl uence 
of such a government on the Turkish economy is 
unknown. “We suffered serious problems in the 
economy during the political clashes of the ‘90s. 
Any possible weak coalition government could 
reverse the current positive economic outlook; a 
relatively weaker representation of an AK Party 
government in Parliament could be problematic, 
too. What we need is either a strong single-party 
government or a healthy coalition government 
that can stand on its own two feet with a realistic 
economic program,” he added.

The impact of the political quarrel in early 
2001 quickly engulfed the market. Shaped by the 
aftereffects of this domestic turbulence, 11 banks 
went bankrupt. The government received $10.4 
billion from the International Monetary Fund 
(IMF) and decided to pursue a fl oating exchange 
rate regime in the hope of balancing the situation 
in the market following a historic 18.1 percent loss 

on the İMKB on Feb. 21. The same day nightly 
borrowing interest rates reached 7,500 percent, 
an extraordinary spike. All of these developments 
had a domino effect.

The AK Party government and the IMF agreed 
recently to end discussions on a new stand-by 
deal. Banks in Turkey announced historically high 
profi ts during the 2009 crisis over a year before.

Retired scholar Sudi Apak thinks in today's 
world economies are not as easily affected by po-
litical developments. This is not unique to Turkey. 
There is a global tendency towards a positive mar-
ket atmosphere in general, he underlined.

Apak emphasizes, however, that in no case 
should domestic dynamics be ignored. “The gov-
ernment's recent efforts to attract cash infl ow 
have been effective in minimizing risks in the do-
mestic market. This also helped the Turkish lira 
regain and maintain its value against foreign cur-
rency,” Apak said. Reiterating that risks still con-
tinue to exist in global markets, Apak stated that 
developments in global markets will have more 
of an effect on the Turkish market than domestic 
political developments.

Nazlı Ilıcak from the Sabah daily agrees with 
Apak that the government will wait for the sched-
uled elections because time is on its side. Ac-
cording to Ilıcak, who argued the issue in one of 
her recent columns, current economic indicators 
show that there will be no general elections this 
year. “Why should Prime Minister Recep Tayyip 
Erdoğan call for early elections without reaping 
the benefi ts? I think there will be developments in 
the Ergenekon trial and similar cases prior to the 
2011 elections. The environment of tension and 
debate resulting from the constant arrests of sus-
pects will at least fade away, and an opportunity 
to objectively evaluate developments will arise.”

According to Turkish 
Confederation of Busi-
nessmen and Industri-
alists (TUSKON) Cha-
irman Rızanur Meral, 

the Turkish economy is 
no longer shattered by 
political developments, 
a situation that was no-

nexistent in the past

A strict adherence to its own strict fiscal policies and the implementation of a healthy economic program were the major factors that led Turkey out of the crisis.
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THY flıghts open new 
trade horızons for Turkey

Continuing efforts from the gov-
ernment to branch out into new 
export markets and to strength-

en ties with more trade partners have en-
joyed a noticeable contribution from Tur-
key's national fl ag carrier Turkish Airlines 
(THY) in the past few months.

Kicking off with the introduction of 
direct fl ights to nine new international 
destinations in 2009, THY has positively 
impacted both trade and tourism through 
paving a road to new markets, while trans-
portation to emerging markets in Turkey's 
region has become easier for foreign busi-
nesspeople, observers say.

THY's driving role in Turkish foreign 
trade became more apparent follow-
ing the introduction of some important 
trade organizations. The Turkish Con-
federation of Businessmen and Indus-
trialists' (TUSKON) second World Trade 
Bridge, which will bring over 2,200 busi-
nesspeople from around the world to 
İstanbul between June 14 and 20, is one 
such event. In addition, the foreign trade 
ministers of 30 countries will accompany 
delegations of businesspeople from their 
nations and gather in a separate meeting 
to discuss ways to improve trade.

Evaluating THY's role in boosting 
trade with new markets to Today's Za-
man, TUSKON Chairman Rızanur Meral 
said they were in close contact with the 
THY administration and conveyed their 
suggestions for new fl ight destinations 
following each foreign visit. “Following 
our comprehensive market research, we 
share with the THY administration which 
new destinations would be attractive, and 
they evaluate our suggestions seriously 
and respond swiftly. … We are grateful for 
their sincere efforts in this regard,” Meral 
explained. Meral said they have learned 
that the majority of visitors to İstanbul as 
part of the upcoming TUSKON event 
have booked their fl ights through THY.

The TUSKON head also said most 
representatives of governments and busi-
nesspeople from the countries to which 
TUSKON has organized visits so far asked 
THY to start operating fl ights to their cit-
ies before the union could ask them. “This 
not only has a positive impact on trade 
relations, but is also a driving force behind 
our tourism. It is not only businessmen 
who fl y THY, but tourists come and also 
use İstanbul as a transit base in their trips 
to surrounding countries.”

Sharing his views with Today's Za-
man, Turkish Exporters Assembly (TİM) 

President Mehmet Büyükekşi says each 
new THY fl ight is another opportunity 
to improve Turkey's foreign trade. “THY 
commenced fl ights to Brazil last year. The 
occupancy rate on this fl ight recently in-
creased to 80 percent. … This clearly shows 
the interest in THY fl ights and that our ef-
forts are not in vain,” said Büyükekşi, also a 
member of the THY executive board. Tur-
key's exports to Brazil skyrocketed by 113 
percent in the fi rst fi ve months of 2010 over 
the same months in 2009.

Following our visit to China with 
President Abdullah Gül last year, 
Büyükekşi said, THY began market re-
search into this country, and the carrier 
will eventually start fl ying to a new desti-
nation in China starting from September.

Government offi cials also encour-
age THY to open up to new markets. 
In a recent visit to Chile, Foreign Trade 
Minister Zafer Çağlayan said they ex-
pected THY would begin direct fl ights 
to Santiago. The minister projected that 
the fl ights would benefi t ties of both 
trade and tourism with this country.

THY is expected to start fl ights to three 
new destinations in Africa -- in Uganda, 
Ghana and Tanzania. Observers believe 
that the new African fl ights have the po-
tential to boost trade with these nations. 

Africa's share in Turkey's foreign trade re-
cently saw an increase from 4 percent to 
10 percent. Turkey's bilateral trade volume 
with the African market was $1.5 billion in 
2001, but this number had jumped to $10.1 
billion by 2009. THY already has fl ights to 11 
separate destinations in Africa: Egypt, Libya, 
Algeria, Tunisia, Morocco, Senegal, Nigeria, 
Sudan, Ethiopia, Kenya and South Africa.

THY expects to add at least 15 new des-
tinations in the next two years. Among the 
places it is considering in Asia are Cambo-
dia, Vietnam and Sri Lanka, while the car-
rier may add two destinations in both China 
and India. As for new fl ights to Africa before 
the end of 2012, the Congo and Tanzania 
are on THY's list. THY also plans to start 
fl ights to the US cities of Los Angeles and 
Washington as well as the European des-
tinations of Bologna, Glasgow, Podgorica, 
Tallinn, Bratislava and Vilnius, by 2012.

THY is the fourth largest carrier in 
Europe by number of destinations, while 
the fi rm ranks 6th in the European avia-
tion market in terms of passengers car-
ried each year. The company expects to 
become the world's 8th largest in terms 
of the number of destinations soon. THY 
was the only national airline company in 
Europe to have achieved growth amidst 
the most severe global crisis last year.

ERGİN HAVA ÝSTANBUL

Turkish Airlines has be-
come an invaluable asset 

for the country's foreign 
trade with its growth in 

the last few years.
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TUSKON at the heart of European Union

Established in 2007, TUSKON US 
strives to be a conduit for the ex-
change of information and knowl-

edge between Turkey and the United States 
on economic, social, political and business 
matters, and to establish its own line of 
communication with American business 
enterprises, think tanks and government 
agencies. TUSKON US endeavors to keep 
the global communication networks open, 
and helps the Turkish business community 
integrate into the US market.

TUSKON's contacts with Congress, 
the think tank community and the business 
world in the US capital has already turned 
out to be quite fruitful in different areas. 
TUSKON has partnered with several insti-
tutions to promote a new Turkey in the US. 
As the leading face of the new, rising class 
of businesspeople from Anatolia, TUSKON 
has organized several Turkey programs for 
think tank scholars and policy makers on 
Capitol Hill in order to inform them about 
the new developments in Turkey. Senators 
Robert Casey and Frank Lautenberg, Okla-
homa Governor Brad Henry, Congressman 
Bill Delahunt, Brookings Institution Presi-
dent Strobe Talbot, Vice President Martin 
Indyk and CAP President John Podesta 
are some of the visitors we've hosted. Sev-
eral other business and policy makers have 
stopped by TUSKON to gain a deeper un-
derstanding of our perspective on various 
issues. TUSKON has sponsored week-long 
think tank trips for EU, Middle East, Rus-
sia and Caucasus experts in the US, provid-
ing them the opportunity to interact with 
Turkish policy makers and businesspeople 
in Turkey. Visits by TUSKON's leadership 
to Washington are another fruitful way 
to contact these communities. The TUS-
KON president's think tank speeches at 
the Brookings Institution, the Wilson Cen-

ter and the Center for American Progress, 
and TUSKON Secretary-General Mustafa 
Günay's talk in the US chamber were small 
steps for the Turkish community in present-
ing their views on diverse topics. TUSKON 
luncheons honoring Ali Babacan, Mehmet 
Şimşek and Zafer Çağlayan in Washington, 
D.C., and New York brought the Turkish 
and American business worlds together.

In order to serve to the business and in-
vestment objectives of its membership, TUS-
KON has organized seven trade delegations 
to US states, including New York, California, 
Texas, Georgia and Washington, D.C. These 
trade delegations helped Turkish companies 
to explore the US market and interact with 
American companies to see the future of 
their goods and services in this competitive 
market. These trade delegations also encour-
aged Turkish and American businesspeople 
to unite forces and establish institutions 
like chambers of commerce to further and 
enhance US-Turkish cooperation. At this 
point, there are 18 chambers of commerce 
in 15 states in the US with which TUSKON 
has signed a memorandum of understand-
ing (MOU) and developed joint projects. As 
part of this initiative, TUSKON President Ri-
zanur Meral addressed more than 400 busi-
nesspeople in Washington, D.C., and New 
York; Vice President Ahmet Ciğer spoke to 
300 Georgian and Texan businesspeople; and 
TUSKON US Executive Director Hakan Taşçı 
delivered speeches in more than 10 states, 
including California, New York, New Jer-
sey, Washington, D.C., and Kansas, among 
others. These initiatives led 60 American 
businesspeople to attend the Turkey World 
Trade Bridge 2010. These local chambers also 
organized Market Access Seminars in differ-
ent parts of Turkey with TUSKON member 
associations, and most recently over 10 infor-
mation sessions in different cities.

Established as a coal and steel 
community of six members in 

1950, the European Union has be-
come a huge single market with 27 
members and a population of al-
most 500 million. The union with 
which Turkey has been developing 
relations through the customs union 
since late 1995 and full membership 
negotiations since 2005 is also Tur-
key's largest trading partner. Trade 
relations between Turkey and the 
EU did not suffer as badly as an-
ticipated during the global fi nancial 
crisis of 2008 and 2009 despite the 
destructive impacts of that crisis. 
While pointing out how important 
the EU is for Turkey, another point 
that needs to be highlighted is the 
fact that Turkey is an indispensable 
market for the EU, too, given that 
our country is the union's seventh 

largest trading partner.
Being aware of that strong rela-

tionship between the EU and Tur-
key, which can be dubbed a mutu-
ally reinforcing interdependency, 
TUSKON carries out all its activities 

in the European continent through 
our offi ce in Brussels.

Our confederation aims to estab-
lish closer relations with European 
countries through its representation 
at the heart of Europe and also has 

the opportunity to receive fi rst-hand 
information about EU policies and 
inform its members accordingly. In 
addition to that, TUSKON has also 
become an important actor in rep-
resenting the interests of the Turkish 
business world and in infl uencing the 
decision-making process in the EU.

Today, Brussels is a major diplo-
matic and bureaucratic center in the 
world. This important capital will 
carry much more signifi cance for the 
world economy and politics in the 
future. The target of our confedera-
tion's Brussels offi ce is to raise eco-
nomic and trade relations between 
Turkey and the EU in parallel to this 
probable development. The second 
Turkey-World Trade Bridge meeting 
you are currently attending will be 
of the utmost benefi t for all the par-
ticipant parties and countries. I also 
extend my best wishes to the honor-
able businessmen in attendance.

SERDAR YEŞİLYURT 
TUSKON Brussels Representative

TUSKON, representing the rising class of businessmen from Anatolia, has orga-
nized several programs on Turkey for scholars and policymakers on Capitol Hill. 
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Brussels has become a key global diplomatic and bureaucratic center as the 
number of European Union members has grown from six to 27 in under 60 years. 
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TUSKON office promotes Turkey-Russia trade

The Turkish Confederation 
of Businessmen and Indus-
trialists (TUSKON) offi ce in 

Beijing that was established in 2008 
to advance Turkey's trade with China 
-- which is the second-largest econ-
omy in the world and also has grow-
ing political infl uence -- continues to 
make major contributions to the two 
countries' bilateral relations.

Knowing how important China is 
and developing strategies accordingly, 
TUSKON became the fi rst civil society 
trade organization to open an offi cial 
bureau in the country. Beijing became 
TUSKON's fourth international of-
fi ce after Washington, D.C., Brussels 
and Moscow. Our goal at this offi ce is 
to guide Turkish businesspeople with 
regard to investment, trade and coop-
eration opportunities in China and also 
to solve their problems. We also aim 
to provide services for Chinese busi-
nesspeople in the fi eld of cooperation 
with their Turkish counterparts in third 
countries as well as informing them 
about the investment and cooperation 
opportunities available in Turkey.

In line with TUSKON's slogan “Your 
trustworthy partner,” our China offi ce's 
activities are increasing every day. In that 
regard, we fi rst hosted a delegation led 
by Dr. Zhang Wei, vice-chairman of the 
China Council for the Promotion of In-
ternational Trade/China Chamber of In-
ternational Commerce (CCPIT/CCOIC), 
and Qinghai Governor Wang Lingjun 
on May 18, 2009, for a dinner where we 
had the opportunity to thoroughly dis-
cuss bilateral trade topics. Also attended 
by TUSKON Chairman Rızanur Meral 

and Deputy Chairman Ahmet Ciğer, 
the meeting led to important steps in 
terms of cooperation. Wei noted during 
our meeting that as the CCPIT/CCOIC, 
which organizes 1,500 sector fairs and 
has some 70,000 members, they would 
like to sign a cooperation agreement 
with TUSKON as soon as possible.

Interpreted as a turning point for the 
improvement of relations between Tur-
key and China, President Abdullah Gül's 
offi cial visit to the country in June 2009 
has also been signifi cant for TUSKON. A 
large delegation from our confederation 

led by Taha Holding CEO İsmail Hakkı 
Kısacık accompanied Gül during this 
visit and held a set of talks with trade 
chamber offi cials in the Beijing, Xi'an, 
Shenzhen and Urumqi.

Our offi ce has also been present 
at the high-level talks held during the 
two visits Foreign Trade Minister Zafer 
Çağlayan paid to China in 2009 and 
2010. Our team accompanied Finance 
Minister Mehmet Şimşek during his 
China visit and has kept Chinese author-
ities informed of TUSKON's activities.

In addition to accompanying high-

profi le Turkish delegations in China, our 
team has also taken part in the visits of 
Chinese offi cials to Turkey. As examples, 
the visits of the propaganda chief of the 
Chinese Communist Party, Li Changc-
hun, and Chinese Trade Minister Chen 
Deming in 2010 can be given. Our offi ce 
in Beijing will continue to strengthen 
the trade ties between Turkey and Chi-
na, two of the world's fastest-growing 
economies. TUSKON's second Turkey-
World Trade Bridge meeting, which you 
are attending, is of the utmost impor-
tance in that regard as well.

The Turkish Confederation of 
Businessmen and Industrial-

ists' (TUSKON) Moscow offi ce was 
established in 2008 and swiftly en-
tered the business world. It manages 
the business activities of and repre-
sents TUSKON and its subordinate 
organizations while also providing 
investment and organizational ser-
vices to businessmen.

The location of TUSKON´s Mos-
cow offi ce facilitates easy communi-
cation with many industry and trade 
chambers in Russia in the fi eld of 
economics and trade. Its Moscow 
offi ce also helps businessmen attend 
international fairs and hold face-to-
face meetings with various compa-
nies. Furthermore, through contact 
with industrialists, businessmen and 
associations, TUSKON provides its 
members with consultation services 
regarding conferences that major 
companies will attend.

TUSKON's Moscow offi ce con-
siders it an honor to represent TUS-
KON and Turkey in Russia, home 
to a population of 142 million. The 
offi ce handles all the problems of 
members of TUSKON-subordinate 
organizations to the best of its ability 
and is prepared to supply any mate-
rial or moral support when necessary.

The Moscow center, which 
helps to minimize the diffi culties 
of the business world for TUSKON 
members in Russia, has attended 
the annual Turkey-Eurasia Foreign 
Trade Bridge program with more 
than 100 businessmen each year. 
Drawing its strength from the at-
mosphere of trust it has created 
between Russian and Turkish busi-
nessmen and its concern for their 
common interest, the TUSKON 
Moscow offi ce is dedicated to its 
mission to promote trade relations 
between the two countries.

KERAMİ GÖZ
TUSKON China Representative

P
H

O
T

O
 

 C
İH

A
N

, 
O

S
M

A
N

 E
R

O
L

P
H

O
T

O
 

 A
P

TUSKON's Moscow office aims to boost trade relations between Turkey and 
Russia, which are home to over 212 million people between the two countries. 

President Abdullah Gül was accompanied by a large TUSKON delegation during his five-day official visit to China in June 2009. 
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Turkey shakes off shackles 
of crısıs, stıll hındered 

by Europe’s troubles
While Turkey has almost completely closed 
the door on the recession, the troublesome 
situation in several European economies is 

preventing the country from transitioning directly to 
an economic boom.

Observers are optimistic that the rapid economic 
recovery will continue, although they caution that 
the adverse impact of global developments may 
keep the country from leaving the crisis completely 
behind for some time.

For the past several months, the Turkish economy 
has been enjoying an infl ux of positive economic data, 
suggesting that Turkey is doing well in its recovery from 
the worst fi nancial crisis since the Great Depression. 
After managing to remain afl oat amidst a devastating 
global credit crunch, the economy registered 6 percent 
growth in the fi nal quarter of last year over the same pe-
riod of 2008, a promise that happier days are here again.

Recent fi gures revealed that Turkey increased its 
sales abroad by 23 percent in the fi rst four months 
of 2010 to reach $35 billion in revenue, registering 
double-digit year-on-year growth rates for the past 
fi ve months. Observers predict that Turkey will not 
experience any diffi culty in reaching or even surpass-
ing its $107.5 billion export target by the year's end, 
as set out in the medium-term economic program.

Industrial production enjoyed an impressive 21.1 
percent jump in March over the same month of the 
previous year, heralding a strong recuperation in 
Turkey's manufacturing performance, while the ca-
pacity utilization rate also climbed to its highest level 
in 18 months last month. Confi dence in the Turkish 
real sector and the consumer confi dence index also 
reached post-crisis peaks in the fourth month of the 
year. Even the only discouraging indicator, unemploy-

ment, showed a slight recovery in February, dropping 
by 0.1 percentage points over the preceding month.

'EU crisis prevents Turkey   
from enjoying full recovery'
Amid these positive developments,Today's Zaman 
spoke with sector representatives and economy 
experts this week about whether Turkey has been 
saved from the gloomy shadow of the economic tur-
bulence that shook the world to the core last year or 
whether there is still a long way to go.

Seyfettin Gürsel from Bahçeşehir University notes 
that Turkey has left the crisis behind, according to cer-
tain economic indicators that have returned to their 
pre-crisis levels. “Considering gross domestic product 
[GDP], I predict Turkey will attain a growth rate of 12 to 
13 percent in the fi rst quarter of this year over the same 
period of last year, which will be followed by a year-on-
year growth of 7 to 8 percent in the second quarter. So 
we will regain pre-crisis levels in terms of GDP growth 
rates by the second three months of 2010,” said Gürsel. 
According to him, employment is also likely to show a 
similar trend, returning to 2008 levels during the spring 
in nonagricultural employment. “So, we can say that 
Turkey has exited the crisis in a sense,” he affi rmed.

However, Gürsel added, there is also a half-
empty part of the glass, which is unemployment, 
a global issue. The number of unemployed surged 
from about 2.3 million at the onset of the crisis to its 
current level of 3.56 million, a staggering increase of 
1.27 million in the span of one-and-a-half years. “It 
will take many years to reduce the number of unem-
ployed to pre-crisis levels,” he predicted.

'Turkey did its part'
Turkish Confederation of Businessmen and Indus-
trialists (TUSKON) President Rızanur Meral, on the 

other hand, believes that all of these positive indica-
tors only indicate that Turkey is still on its way to exit-
ing the recession. This process of recovery will contin-
ue for a while, he predicts, because the economy has 
been through a profound contraction. But, he believes 
it is unknown when Turkey's recession will truly end 
and businesses will experience unfettered opportuni-
ties since “it does not depend on Turkey alone.”

“The world is yet to overcome the crisis. Europe, 
for instance, is currently suffering from a deep reces-
sion, and Turkey has almost half of its trade with Eu-
ropean countries. Thus, despite the fact that Turkey 
has done its part to fully recover from the crisis, it is 
not easy to predict when it will leave the recession 
completely behind and grow as it desires. It will prob-
ably take some time due to the European debt crisis.”

But what can be done in order to protect Tur-
key in the face of the negative developments taking 
place in Europe, which have already taken a toll on 
Turkish exporters? According to Meral, who places 
special importance on the diversifi cation of export 
markets, Turkey should direct its efforts toward 
markets other than Europe. He also points to a new 
opportunity opening up for Turkish businessmen in 
European countries. As a large number of European 
companies are expected to change hands in the near 
future, Meral says, Turkish investors should start 
buying fi rms in Europe in order to penetrate into this 
sizeable market and boost their exports.

Meral predicts that the economy will grow by 5 
percent this year, a fi gure which is well above the 
government's previous growth estimates of 3.5 per-
cent in its medium-term economic program. The 
International Monetary Fund (IMF) predicted the 
Turkish economy would grow by 5.2 percent in 2010 
in its latest report released in April, higher than its 
previous forecast of 3.7 percent in an October report.

ZEYNEP KALKAVAN İSTANBUL
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European leaders met several times over the past few months to agree on a rescue package for debt-stricken Greece.
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UNEMPLOYMENT
Even though the most recent economic 
indicators suggest that the Turkish econ-
omy has almost completely left the reces-

sion behind, high rates of unemployment con-
tinue to threaten social welfare.

Calling on the private sector to cooperate with 
the government to battle joblessness, the govern-
ment is looking for ways to tackle the issue as soon 
as possible, though business circles doubt that a res-
olution can be found in the short run.

Turkey has long had a chronic unemployment 
problem, which intensifi ed over the past year amid 
a global fi nancial crisis that left much of the world 
in economic shambles. According to data from the 
Turkish Statistics Institute (TurkStat), the unemploy-
ment rate reached 14.4 percent in February of this 
year, nearly 3 percentage points more than at the 
onset of the crisis. During this period, a total of 1.27 
million people joined the jobless army, which cur-
rently boasts more than 3.56 million people.

In late May, Prime Minister Recep Tayyip 
Erdoğan said that he expects to see a drop in the 
unemployment rate from its current 14.4 percent 
to around 10 percent within the next three months, 
bringing the issue back to the agenda again. Due to 
the fact that Erdoğan has yet to provide a formula 
for pushing unemployment down to such levels, 
business circles have expressed doubt about how 
such a stunning drop can be achieved in the space 
of a quarter. In order for the prediction of the prime 
minister to come true, about 1.08 million new jobs 
must be created by the end of August, a rough calcu-
lation which assumes that the labor force will remain 
unchanged for the next three months.

Seasonal factors to ease   
unemployment in summer
Economist Fatih Özatay, who is also a former vice 
governor of the Central Bank of Turkey, however, be-
lieves that the unemployment rate can approach the 
targeted level thanks to seasonal factors. Unemploy-
ment in the summer months tends to decline by some 
2.5 percentage points on average compared to in win-
ter, he wrote in his column at the Radikal daily this 
week, thanks to a rise in operations in services and 
tourism sector, especially. “A 12 percent unemploy-
ment rate can be achieved easily in August without 
the need of implementing any extra labor policy or 
the requirement of better economic performance,” 
he added, stressing, however, that “this improvement 
will not be a permanent one but most probably will 
change later on in line with the seasons.”

Many analysts also draw attention to the need 
for a much more comprehensive plan to battle un-
employment in the long run. This is in fact what 
the government is currently working on. A strategy 
document, titled “National Employment Strategy,” 
is being prepared with the participation of more 
than 200 representatives from various ministries and 
business organizations. Details of the package are 
expected to be unveiled by July at the latest. Giving 
information about the package, Economy Minister 
Ali Babacan noted that the strategy will bring about 
a “middle-term perspective with only a few steps to 
be taken in the short run,” and added that incentives 
will be concentrated on the services sector, which 
employs some two-and-a-half times as many people 

as the manufacturing industry.
Finance Minister Mehmet Şimşek elaborated on 

the strategy of the government as “a triple-sided ap-
proach.” He cited the fi rst one as the educational di-
mension. Unemployment partly stems from a lack of 
professional knowledge, Şimşek remarked, adding 
that the government aims to increase employment 
in the long term and that a sizeable amount of mon-
ey had been allocated to education to achieve this 
goal. In the second dimension, the government is 
looking to boost employment in the middle term by 
implementing development projects like the Eastern 
Anatolia Project (DAP) and the Konya Basin Project 
(KOP). Lastly, the government has also allocated se-
rious funds to continue the implementation of active 
labor policies in the short term, he said, adding that 
work is currently being carried out under the leader-
ship of the Labor and Social Security Ministry.

Call on fi rms to hire employees
The government also places great emphasis on coopera-
tion between the private and public sector to battle unem-
ployment. In April, Erdoğan urged on each member of the 
Turkish Union of Chambers and Commodity Exchanges 
(TOBB) to hire one additional employee. Although TOBB 
members initially said that they were unwilling to comply 
with this invitation, they agreed to do so during a gen-
eral assembly meeting last month. TOBB President Rıfat 
Hisarcıklıoğlu said that the member businesses could cre-
ate 1.3 million new jobs. Before this move, the Turkish Ex-
porters Assembly (TİM) also announced that its member 
fi rms could create around 250,000 new jobs this year; this 
was followed by the Young Businessmen's Confedera-
tion of Turkey (TÜGİK), whose members vowed to hire 
26,000 personnel before the end of 2010.

The Independent Industrialists and Business-
men's Association (MÜSİAD) and the Turkish 
Confederation of Businessmen and Industrialists 
(TUSKON) were also among organizations that an-
nounced they would shoulder the burden of helping 
to solve the unemployment problem.

Even though it is unknown whether these orga-

nizations' pledge to hire more workers this year will 
be a remedy to the problem, the sum of these fi gures 
and support from business organizations strength-
ens the prime minister's 10 percent target.

Job creation falls short of   
absorbing growing labor force
Unemployment has been plaguing the Turkish economy 
more than usual since the emergence of the 2009 global 
economic crisis; the rate reached its worst level in Turk-
ish history in February 2009 when it hit 16.1 percent. But 
since October of last year, employment has been on the 
rise again. Recent fi gures show that an extra 1.49 million 
individuals found jobs in the span of a year, while the 
number of unemployed individuals also fell by 238,000 
in February over the same month of 2009.

However, these positive developments were not 
enough to remedy unemployment, mainly due to a 
higher labor participation rate compared to pre-crisis 
levels -- which exceeded 49 percent amidst the eco-
nomic meltdown, up from its normal trend of hover-
ing around 46 to 47 percent -- along with a greater 
increase in this year's labor force due to the added 
worker affect caused by the crisis.

In addition to Turkey's current jobless army, there 
is also a huge cast of newcomers each year. On aver-
age, more than 700,000 youths enter the employment 
pool annually. Warning Turkey of the risk of increasing 
unemployment in its latest report in May, the Orga-
nization for Economic Cooperation and Development 
(OECD) also drew attention to this issue. “Job creation 
in Turkey will not be strong enough to absorb the rap-
idly growing labor force,” the report read.

The OECD forecast that the unemployment rate 
will rise further in the next few years, up from 13.7 per-
cent as of the end of 2009 to 14.9 percent this year and 
increasing further to 15.9 percent in 2011. The govern-
ment's forecast was also set at 14.6 percent in 2010 in 
the medium-term economic program. To address the 
problem, the OECD pointed to the need for funda-
mental labor market reforms and the implementation 
of new and more fl exible rules to address the problem.
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Turkey has long had a chronic unemployment problem, which intensified over the past year amid a global 
financial crisis that left much of the world in economic shambles.

Turkey in search of a cure for its gravest malady:
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buıldıng a new cıvılızatıon 
through educatıon

The schools opened by Turkish civil society organiza-
tions all around the world are both a product and a 
producer of a certain mindset through which a new 
human civilization can be nurtured. Historical experi-
ence suggests that different cultures enrich other cul-
tures. Scientifi c, aesthetic and religious golden ages 
were all achieved by closer contact between different 
cultures, ethnic and religious entities and worldviews. 
It was in Andalusia, where the northern African Mus-
lim civilization met the south European Christian 
civilization, that the basis of the European Enlighten-
ment was set. Geographies like Egypt, Anatolia and 
Mesopotamia have always been cradles of civiliza-
tion because these are the regions where different 
worldviews came together and with each one having 
its own surplus value, they have contributed to the 
founding of a more advanced human civilization.

Russian philologist Mikhail Bakhtin developed 
the “surplus value” notion as the positive input of 
each and every person participating in a conversa-
tion, positive in the sense that from his position he 
can see what others cannot. It is only through a con-
versation that I can see what I see when I am alone 
plus what I can see through your eyes, says Bakhtin. 
Seeing my back through your eyes… This is the sur-
plus value a new participant brings to a conversation.

The Turkish schools opened all around the 
world are dear to humanity not only because they 

offer new meeting points between different cultures 
and worldviews, but also because they offer a unique 
chance to their students to see their backs through 
the eyes of their devoted Turkish teachers.

The eye of another is the best mirror for a world 
especially if this eye is full of compassion, respect, 
humanitarian love and a belief in the innate good-
ness of human beings. Every year at the beginning of 
summer the International Turkish Language Olym-
piads are organized in Turkey. This year there were 
participants from 120 different countries. These were 
also the countries where Turkish civil society organi-
zations managed to establish an existence through 
either full-fl edged primary and secondary schools or 
other part-time educational institutions. The orga-
nizers have been using the label “Language of Love” 
for Turkish for some time already. The Turkish lan-
guage in itself has no particular quality to be labeled 
a language of love. The love here is not in the lan-
guage, but in the eyes and hearts of the teachers that 
make their language a shared value of humanity.

As the Turkish language is already a language of 
love, the Turkish schools are also schools where love 
for humanity, respect for others and peaceful coexis-
tence is taught as a lifestyle. Scientifi c studies made 
on the Turkish schools suggest that the graduates of 
these schools are more caring towards their families, 
their neighborhoods, their countries and humanity 
at one and the same time. For a student of modernity 
this may sound absurd: Love of humanity and love of 
the homeland does not go hand-in-hand according 
to the modernist paradigm. But the Turkish schools 
have already established a new paradigm. With stu-
dents educated in this paradigm the world has more 
chance of being turned into a heaven.

This paradigm also offers a new kind of busi-
ness. The graduates of the Turkish schools do leave 
their schools upon graduation, but they do not leave 
that paradigm. They become statesmen, and while 
caring for their own countries, they continue to care 
for humanity. They become businessmen, they go 
to other countries to invest or attract investment in 
their homelands, but they never behave as the fi rst 
global businessmen of the world did. They are not 
there to exploit local resources; they know that only 
if they contribute to the development of a new hu-
man civilization will their businesses bear sustain-
able fruit. This new paradigm produces a new form 
of philanthropic capitalism.

This may sound oxymoronic, but it is a fact. 
The businessmen who fi nance the Turkish schools, 
those who are educated in these schools, those who 
are socialized around these schools all are “alien 
creatures” in this uncontrolled capitalist materialist 
world. They are alien in the sense that they want to 
earn more only in order to give more. They want 
to become richer, but not at the expense of oth-
ers. Almost all the graduates of these schools have 
deep in their hearts a desire to become rich enough 
to fi nance another school in a disadvantaged part 
of the world. While unrestrained capitalism is cer-
tainly self-destructive, this philanthropic capital-
ism is able to reproduce itself. It will certainly pro-
duce a new form of production and a new form of 
relationship between capital and labor, defying the 
traditional theories of class confl ict, and will lead to 
a new human civilization.

As long as you have a Turkish school in your 
country, you have an extra reason to be hopeful of 
the world your children will live in…

KERİM
BALCI

k.balci@todayszaman.com 

Students from Turkish schools operating in more than 100 countries across the world compete each year at the International Turkish Language Olympiads.
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Intercultural dıalogue 
translatıng ınto 
commercıal tıes

Technological developments and globaliza-
tion have signifi cantly changed the means 
by which commercial relations are estab-

lished. In effect, perhaps the entire nature of com-
merce has been transformed by the new realities of 
this increasingly interconnected world. However, 
one intrinsic element of conducting business has 
always remained the same and could never be re-
placed or challenged: trust. As healthy dialogue be-
tween communities always establishes strong feel-
ings of mutual trust, it also translates directly into 
commercial relations benefi ting all parties involved.

It is true that many people are now doing busi-
ness over the Internet without getting to know each 
other. But isn't it also true that, even if only through 
wires, we are searching for some kind of reliability 
on the part of our trade partners? Don't we look for 
the comments of the previous buyers who bought 
a certain product from a Website in the past? Well, 
the answers are becoming increasingly clear consid-
ering the frequency of headlines about cyber fraud. 
So, one way or another, trustworthiness is a virtue 
always sought after in the business world. And how 
has humankind established trust for centuries?

Friendly interaction and dialogue come fi rst 
among the possible responses to this question.

Since isolation from the world is no longer pos-
sible for any state or community within this 
"global village," there are two options 
for everyone in the face of increasing 
interconnectedness: understanding 
all the side effects of globalization 
and aiming to benefi t from it or 
confronting globalization while 
being unprepared to receive the 
heavy blows it deals out. No 
further inquiry is needed as it 
has already been shown many 
times by academia that global-
ization is creating winners and 
losers, without leaving anyone 
in between. The intercultural 
dialogue activities initiated by the 
Gülen movement, a faith-based 
social movement named after Turk-
ish Islamic scholar Fethullah Gülen, 
are in a strategic position in that regard, 
particularly with the hundreds of schools it 
has opened worldwide.

Those schools are seen as islands of peace by 
many people. "Take Bosnia, for example. I am sure 
the atrocities and the bloodshed that took place 
between 1992 and 1995 are still fresh in everyone's 
memories. Today, Serb, Croat and Bosnian students 
are receiving the same education in the same class-
rooms in a school opened by the movement. They 
are growing up together while being taught that 
their religious, ethnic or other differences do not 
preclude the possibility of peacefully coexisting and 
living side by side. Adapt this now to India and even 
to the West and developed countries," said Mustafa 
Yeşil, chairman of the executive board of the Jour-

nalists and Writers Foundation, a Turkish NGO em-
phasizing the importance of intercultural dialogue 
for understanding and for the establishment global 
peace, in an interview with Today's Zaman.

On the subject of the underlying goals of these 
schools, Gülen himself confi rmed that they specifi -
cally aim to lay the foundations for durable dialogue 
between cultures. With this dialogue being estab-
lished between even the most remote communities, 
increasing trade is only one of the many benefi ts of 
this process. Today's Zaman columnist Kerim Balcı 
came to the same conclusion in an article on Dec. 5, 
2007. "The bridges of love and gratitude fostered in 
these schools in time turn into a web of bridges be-
tween all the countries Turkish schools operate in," 
he wrote. He supported his point in the same article 
by pointing out that most of the participants at the 
Turkish Confederation of Businessmen and Industri-
alists' (TUSKON) 2nd Turkey-Eurasia Foreign Trade 
Bridge held in December 2007 came there "thanks to 
the Turkish schools opened by Turkish philanthro-
pists in the 13 countries joining the summit."

Thus, as they continue to educate students and 
invest in dialogue between different cultural, racial, 
religious and ethnic communities, these schools will 
always establish trust between people and help all of 
them benefi t from the inevitable process of getting clos-
er due to the ever-increasing impacts of globalization.

MUSTAFA EDİB YILMAZ İSTANBUL
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Students of 
Turkish schools 
abroad mesmer-
ized the audience 
with their perfor-
mance during the 
eighth Interna-
tional Turkish Lan-
guage Olympiads, 
which took place 
between May 26 
and June 10.





Islamıc cıvılızatıon’s 
legacy adorns bookshelves 

ın new IRCICA lıbrary
Some 70,000 volumes of books, 10,000 other 
types of published material including reports, 

articles and brochures written in 140 different lan-
guages fi ll this very spacious building, whose equiva-
lents can be seen across Europe. The carvings on its 
ceilings, its bright windows and its bookcases made 
from eucalyptus, whose lengthy shelves stretch 
from one corner of the building to the other, is a 
book-lovers fantasy come true. The unique, alluring 
scent of books has replaced the centuries-old smell 
of gunpowder that used to fi ll this historic building. 
This place, which sparks the curiosity of bookworms 
and researchers alike, is the Yıldız Palace Armory, the 
new home of the library of the International Research 
Center for Islamic History, Art and Culture (IRCICA). 
The library also contains 1,150 microfi lms and micro-
fi ches; 1,500 atlases, maps and building plans; some 
1,570 periodicals; and thousands of photographs.

Founded in 1980, the center previously used 
the Çit Kasrı (mansion) within the Yıldız Palace 
complex to hold its library for many years until 
2007, when the Prime Ministry supported the li-
brary's move to the palace's armory as the Çit Kasrı 
could no longer house IRCICA's growing number 
of books. The library, is home to many “fi rsts” for 
Turkey.

IRCICA Director Halit Eren said: “The armory 
building seems like it was tailor made to be used as 

a library. There are two new features in our growing 
library. We are transferring books to an electronic en-
vironment with the digital library system. The other 
change is a radio frequency identity system. Informa-
tion on a book is stored on a chip and attached inside 
the book's cover. We browse shelves with a remote 
control-like tool. This tool takes note of any missing 
book and locates it like a detector. This system, which 
makes it more convenient for readers to fi nd books and 
for library offi cials to count books, is a very new system 
worldwide. IRCICA is the only place that has this sys-
tem in Turkey. The new library and these innovations 
will foster the enthusiasm of readers and researchers.”

Bookshelves that stretch for 5 kilometers
IRCICA's library, which focuses on Islamic civili-
zation, contains a rich collection of works on cul-
ture, history, literature and intellectual history. The 
library's collection has been further enriched and 
has gained more scope and prestige through the 
donation of collections by many eminent people 
from Turkey and overseas. Books taken out of the 
shadows and placed in the limelight now decorate 
the walls of the old armory, which in the past was 
a venue for concerts and receptions. The tall book-
shelves in the two-storey library stretch for  fi ve ki-
lometers in total, and among them are desks where 
people can sit down and read books.

The IRCICA library, which exchanges works 
with 75 countries and 582 institutions, shares with 

the world thousands of books and other works, 
including the fi rst Latin translations of the Ko-
ran, books printed by İbrahim Müteferrika -- a 
man of letters who introduced the printing press 
to the Ottoman Empire -- and rare books writ-
ten in Western languages. Touching and smell-
ing the more than 400,000 works in 140 different 
languages on history, geography, science, art, reli-
gion, literature and philosophy featured in the IR-
CICA library creates a unique sense of excitement.

The library is open every day between 9 a.m. and 
6 p.m., except Sunday. Tel.: (212) 259 1742

MUSA İĞREK İSTANBUL
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In the Yıldız Palace Armory, the library of the International Research Center for Islamic History, Art and Culture (IRCICA) is awaiting bookworms and researchers.
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Museums: İstanbul’s 

cultural remedy for hot 
summers and cold wınters

When Osman Hamdi Bey -- the famed 
19th-century statesman, archaeologist and 
painter who pioneered the profession of 

museum curator in the Ottoman Empire -- laid the 
foundation for Turkey's fi rst museum, the İstanbul 
Archaeology Museum, in 1881, he probably did not 
think it would take so long for others to follow in his 
steps to bring İstanbul an array of museums show-
casing all kinds of art, both old and new.

Yet however belated it may be, İstanbul has in 
the past decade gradually begun to truly deserve the 
title of "Turkey's cultural capital" with the host of ex-
hibitions in its museums, both private and state-run; 
performances by world-renowned acts in its concert 
halls that have popped up in numerous corners of the 
city; and of course its numerous fi lm, theater, music, 
dance and photography festivals, which are capable 
of taking up an art lover's agenda all year round.

With centuries of history written by various civi-
lizations in its logbook, İstanbul is also a treasure 
trove of remnants from bygone eras still standing tall 
to challenge the many centuries to come -- that is, if 
a probable earthquake does not hit the city as hard 
as scientists predict. Most of İstanbul's grand and 
historical edifi ces now house museums, such as the 
Kariye (Chora) Museum, the Topkapı, Dolmabahçe 
and Yıldız Palaces, the Ayasofya Museum and the 
Anatolian and Rumeli fortresses, among others.

But it's not only the history of the city that allures 
art lovers. With a population 15 million strong, this me-
tropolis is also home to numerous private museums that 
showcase major art collections from around the world, 
host retrospectives of contemporary artists of worldwide 
fame, hold educational programs for kids and help the 
public gain a deepened acquaintance with art.

It could be said that museums in İstanbul are in 
a sweet rivalry with exhibits that are all compelling 
in their own right. And what they have to offer is 
not merely artifacts on display: For an art afi cionado, 
no better way of relaxing can be found than a visit 
to a museum for a respite from the sweltering days 
of early summer or, of course, from the chilly winter 

that penetrates into each and every cell of 
one's body at the tail end of the year.

Among the most popular is the İstanbul Mu-
seum of Modern Art, better known as İstanbul 
Modern. Located in a converted warehouse in the 
Tophane neighborhood on the Bosporus, İstanbul 
Modern is the fi rst museum in Turkey to be dedicat-
ed entirely to the contemporary arts. It has attracted 
millions of visitors to the dozens of exhibitions it has 
showcased since fi rst opening its doors in 2004.

The two-story museum's permanent exhibition, 
located on the top fl oor along with its restaurant and 
shop, is titled "New Works, New Horizons" -- which 
in a sense is a retrospective of modern art in Turkey. 
The museum is currently hosting a temporary show 
that runs through June 20: “From Traditional to Con-
temporary: Cultural Memory in Modern Turkish Art.”

Another popular private museum is Sabancı 
University's Sakıp Sabancı Museum (SSM), which 
made headlines with major exhibitions like "Picasso 
in İstanbul" back in 2005. The museum building, 
aside from the exhibits it hosts, is a sightseeing at-
traction in its own right, with its breathtaking view 
of the Bosporus from Emirgan and its status as home 
to the Sabancı family for nearly fi ve decades. The 
museum building, also known as the Equestrian 

Mansion, was built in the early 1900s.
The museum's extensive permanent exhibition 

consists of 18th and 19th century artwork including 
collections of calligraphy, Quran manuscripts, por-
celains, furniture, Ottoman imperial seals and Ot-
toman and early republican era paintings by notable 
Turkish and European artists. The SSM is currently 
home to two temporary shows: “Transcending Bor-
ders: The Art of Brush and Pen,” a collection that 
brings together samples of Eastern and Western cal-
ligraphy, is on view until June 27; and “Legendary 
Istanbul -- From Byzantion to Istanbul: 8000 Years 
of A Capital” continues until early September.

The city's third major private museum, the Pera 
Museum, inaugurated in 2005, is also located in a 
renovated historical building, built toward the end of 
the 19th century by architect Achille Manoussos. The 
museum's permanent collections include the Suna 
and İnan Kıraç Foundation's collection of Oriental-
ist art, which comprises over 300 paintings. This rich 
collection brings together important works by Euro-
pean artists inspired by the Ottoman world from the 
17th to the early 19th century. The two other per-
manent collections in the museum are the "Anato-
lian Weights and Measures" and "Kütahya Tiles and 
Ceramics" collections. Museum-goers who drop by 
Pera before July 18 can see a collection of paintings 
by famous Colombian artist Fernando Botero.

The Rezan Has Museum located in the Cibali quar-
ter on the Golden Horn coast is until Aug. 21 home to 
the “Do You Know Hasankeyf?” collection, a group ex-
hibition of photographs depicting the historic southeast 
Anatolian site that is under threat of being lost to the 
waters of a dam to be constructed in the region.

The Sadberk Hanım Museum run by the Vehbi 
Koç Foundation; the state-run İstanbul Archaeolo-
gy Museum in Eminönü; the Topkapı Palace, which 
was the administrative center of the Ottoman Em-
pire for four centuries; the Turkish and Islamic Arts 
Museum in Sultanahmet; and the İstanbul Mu-
seum of Graphic Arts (IMOGA) are other remark-
able museums which add to the cultural wealth of 
İstanbul, calling on everyone to explore 
both the past and the present under the 
enlightening guidance of art.

YASEMİN GÜRKAN İSTANBUL
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 How deep ıs Turkey’s 
new strategıc depth?

Someone, somewhere is designing an iPhone applica-
tion that tries to keep track of Turkey's peripatetic for-
eign minister, Ahmet Davutoğlu, as he rushes from one 
corner of the globe to the next. A former éminence grise 
to the Justice and Development Party (AK Party), Pro-
fessor Davutoğlu has now acquired an all too promi-
nent role on the international stage, visiting countries 
and continents that were once beyond the purview of 
the ministry he represents. He recently celebrated his 
fi rst anniversary in the job, but his aides have long since 
given up calculating his air miles as he rushes off to Rio 
and Tehran, Washington and Dubai, to Brussels, Cairo, 
Moscow and Baku. The one hotspot to which he has not 
turned his attention is the volcanic eruption in Iceland, 
but the bet is that he is probably the one politician south 
of Eyjafjallajökull who gets the pronunciation right.

There is little doubt that Turkey's new, more ac-
tive foreign policy has done wonders for Turkey's 
sense of self-esteem, helping to redefi ne Ankara's 
role amidst the frequent shifts in the center of gravity 
of a post-Cold War world. With an all too professo-
rial manner, the foreign minister has given drive and 
a sense of purpose and above all a sense of coher-
ence to his ministry's efforts. He has attempted to 
recast Turkey as a country that cannot be sidelined 
in the discussions that affect its own neighborhood 
and as a peacemaker and force for stability, a prob-
lem solver and confl ict resolver in a much wider cir-
cumference than many in Turkey are accustomed. If 
Turkey was the West's patient sentinel through the 
Cold War, it is now showing itself to be a more inde-
pendent actor. Professor Davutoğlu is preceded by 
two clever sound bites of his devising: He is guided 
by a sense of "strategic depth" -- a notion of the in-
terconnectedness of issues in a world of multi-axes 
-- and also by a policy of "zero problems with neigh-
bors," which is a catchy paraphrase of the Atatürkist 
doctrine of "peace at home, peace in the world."

If keeping track of the learned professor is dizzy-
making, determining the ultimate direction of Tur-
key's new and more assertive policy can be confusing 
as well. Outside Turkey, there is a layer of skepticism 
not too far below a frothy layer of acclaim. Countries 
may change ministers, but they do not change geog-

raphy. The praise he receives in some corners of the 
globe for broadening the scope of Turkey's global vi-
sion is described by others as a case of Ankara stretch-
ing its credibility much too thin. More concretely, the 
recently brokered deal which Turkey has engineered 
in partnership with Brazil to neutralize Iran's nuclear 
program has divided commentators into two camps. 

What some domestic loyalists see as a diplomatic tri-
umph has struck others as proof that Turkey is losing 
its Western orientation or even its moral compass.

At the very least, the doctrine of strategic depth 
more than suggests that when you lift your head above 
the parapets, someone will try to take a shot. Turkey 
received a lesson in realpolitik at the end of the Cold 
War when it tried to exercise its infl uence and ethnic 
affi nity in the Caucasus and Central Asia, and while its 
effort paid some real fi nancial dividends in expanding 
trade, it was not an obvious winner in this new "great 
game." In effect, it stepped on Russian toes. It is also 
the case as Turkey takes on the role of regional agony 
aunt and tries to solve the problems in Darfur, Somalia 
and the Middle East, other people will begin to notice 
that it struggles to resolve problems of its own.

To some extent Turkey has been taken aback by 
this adverse reaction. Ankara was cast in the uncom-
fortable position of having to recall its ambassador or 
otherwise put on a display of pique when the United 
States House of Representatives Committee on Foreign 
Affairs passed a non-binding resolution recognizing 
the Armenian genocide. Yet at the same time it wants 
to persuade the United States and other world powers 
that there is no point in applying sanctions against Iran.

Turkey's attempt to bring Iran in from the cold 
and fi nesse Tehran away from a policy of developing 
weapons-grade uranium from one perspective appears 
to be a demonstration of Turkey's more independent 
alignment. Ankara would certainly argue that its own 
independence has served the Western cause well, that 
it has succeeded in winning the trust of Tehran and in 
edging Iran back into the community of nations. What-
ever the risks of Iranian non-compliance, these are less 
than the damage of sanctions and the danger that this 
might escalate into military intervention.

Professor Davutoğlu is aware that there will be 
many voices which will accuse him of being deliber-
ately naive or worse. Those same voices will see the 
whole process in terms of an Iran playing for time as it 
plows ahead with its enrichment program. Moreover, 
they will accuse Turkey of seeing the world through re-
ligious-colored spectacles, of wanting to believe Tehran 
has turned over a new leaf much in the way the Turkish 
prime minister declared the leadership in Sudan inca-
pable of genocide because of its Islamic faith.

This is not the time to undermine what every 
right-thinking person hopes will turn out to be a sig-
nifi cant diplomatic accomplishment. But a Turkish 
Foreign Ministry which has taken on an expanded 
role must realize that it is also taking on greater risks.

Foreign Minister Ahmet Davutoğlu has for many rendered Turkey's foreign policy a more constructive one in its surrounding region.
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66 The greener face of 

İstanbul's European sıde

It's a common complaint amongst long-time 
İstanbul residents that the city has been concret-
ed over, and sometimes when you're stranded 

around Bayrampaşa or maybe even in Maslak or Levent 
that can seem only too sadly true.

But the real story of İstanbul over the last few years 
is actually one of ever improving access to open spaces, 
with waterside promenades sprouting alongside the 
Bosporus everywhere from Bebek to Sütlüce. There are 
also some great city parks that tend to slip under the 
radar of tourists on tight schedules. As the long, lazy 
days of summer approach here are some of the green 
spaces we think most worth scouting out. And that's 
without taking into account the real lungs of the city 
which are the sprawling Belgrade Forest…

Gülhane Park
Given that it was once part of the Topkapı Sarayı 

estate, it's surprising that lovely Gülhane Parkı is not 
better known to visitors. No doubt it's the high walls 
that shielded the sultan from his subjects' view that ac-
count for this, but the city authorities have been working 
hard to prettify the park, and this is certainly one of the 
loveliest oases from the bustle of Sultanahmet, whether 
you come here to admire the fl owers, watch the nesting 
herons and parakeets, or sip tea from a samovar while 
admiring the view over Sarayburnu from a row of invit-
ing tea gardens by the Goths' Column, a lesser-known 
cousin to the famous Çemberlitaş. You could even take 
a turn round the new Museum of Islamic Science and 
Technology while you're here.

Yıldız Park
Yıldız Sarayı at Beşiktaş is the least known of 

İstanbul's imperial palaces, so it's hardly surprising that its 
wonderful park is also virtually devoid of tourists. Poised 
on a wooded hillside, this is another glorious escape from 
the roar of the traffi c, a place where you could almost 
forget that you're even in the city as you settle down to 
lunch beside the pool in front of the Çadır Köşkü or take 
a turn around the lovely marble fountain inside the Malta 
Köşkü. You could, if you want to, inspect the imperial 
porcelain factory, or visit the neglected City and Yıldız 
museums, or even the Şale with its impressive dining 

room set up as if Sultan Abdülhamid II might be arriving 
at any moment. But really this is the perfect place to relax 
and do nothing. And it doesn't cost a kuruş to get in.

Emirgan Park
The wooded park at Emirgan has become well known 

recently as a place to go to admire fi rst the tulips and now 
the fl owering Judas trees. Set, like Yıldız, on a hillside, it 
commands wonderful views as well as offering a choice 
of cafes in its historic, color-coded köşks (pavilions), all 
of them run by Beltur, which means no alcohol but prices 
roughly half what you could expect to pay elsewhere.

Abbasağa Park, Beşiktaş
Tucked away to the south of Barbaros Bulvarı, Abbasağa 

is a more conventional municipal park, a place to take a 
quick break after visiting the Naval Museum. For democrats, 
its one great draw card is a cluster of statues commemorat-
ing those men (and one woman) who gave their lives in the 
struggle to bring greater freedom to Turkey, amongst them 
the journalists Uğur Mumcu and Abdi İpekçi.

Türkan Sabancı Park, Bebek
To take the pulse of Turkish high society at play, 

you could do worse than wander around this small but 
pleasing waterside park, which comes equipped with 
exercise machines, a dog-walking pound, fountains 
that spurt from the ground and a tree with mosaic 
embedded in its bark. A statue of the Iraqi-born poet 
Fuzuli forms its centerpiece but really this is a place to 
come to people-watch before adjourning to Happily 
Ever After for a cupcake and a coffee. Latte, naturally.

Atatürk Arboretum
Here's one of the city's best-kept secrets, a 296-hectare 

botanical garden accessed from the road linking Bahçeköy 
in the Belgrade Forest to Kemerburgaz. With a sizeable 
lake and more than 2,000 species of plant -- all beautifully 
labeled, this is a great place to escape the stresses of city 
life while learning something at the same time. One snag 
-- it's only open to the public on weekdays.

Florya Social Premises
The rickety old suburban train from Sirkeci and Can-

kurtaran runs to this wonderful waterside park that shad-
ows the Sea of Marmara and comes with all sorts of unex-
pected facilities, including the city's fi rst refl exology garden 
where you can kick off your shoes and give your bare feet a 
workout on semi-precious stones embedded in the ground.
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Turkısh foreıgn polıcy 
-- a whırlwınd of actıon
Turkish Foreign Minister Ahmet Davutoğlu has cer-
tainly clocked up his air miles since taking up his job just 
over a year ago. He has travelled the world consolidat-
ing Turkey's growing reputation as an increasingly im-
portant regional and global player. Turkey is not trying 
to re-establish the Ottoman Empire, but rather is aiming 
for a smart foreign policy, a foreign policy that looks to 
the East and the West at the same time. There is no need 
to have a single geopolitical direction, no need to make 
a choice. Indeed Turkey's relations with other global 
actors aim to be complementary, not in competition. 
This means that good relations with Russia are not an 
alternative to relations with the European Union. Nor 
is a strong partnership with the US a rival partnership 
against Russia. Turkey's growing reputation has caught 
the attention of the world, hence the increase in diplo-
matic travel to the country these days. During the week 
of May 9-16, for example, leaders from Syria, Qatar, 
Iran, Russia and Greece all visited Turkey.

While Turkey remains a committed ally to its Euro-
Atlantic partners, at the same time it has reached out 
and formed pragmatic and strategic relationships with 
countries which were until only a few years ago viewed 
as hostile. A decade ago, Turkish troops were amassed 
on the Syrian border. Today Syria has become a real 
success story of Davutoglu's new “zero problem's with 
neighbors” policy. Political and economic ties have been 
strengthened and visa-free travel has been introduced. 
Indeed, Ankara has deepened it relations in almost its 
entire neighborhood and beyond, working to solve ne-
glected regional problems. Turkey is also encouraging 
its neighboring countries to act together and create a 
stable region. Turkey has been working to open doors 

for dialogue and cooperation and to make this coopera-
tion constant and progressive rather than allowing the 
region to turn into a zone of confl ict.

While the world watches the Iranian nuclear crisis 
with concern, Turkey undertakes initiatives again and 
again, even if not all of these ideas are always popular 
with some in the West. Turkey wants to prevent further 
confl ict with Iran and solve the crisis through diplomacy, 
not by placing further sanctions (which will have little or 
no effect on the regime) on Iran. The world should re-
member that a big part of the reason why Iran is how it is 
today is due to the inexcusable policies of the West, which 
are still painfully remembered by many in the country.

Ankara has endeavored to end the resentments be-
tween the Arabs in the Middle East and to bring them 
closer together. It makes the same effort in the Caucasus 
through its Caucasus Stability and Cooperation Platform.

Ankara has also moved into areas that are brand 
new for Turkey. Relations are being developed with the 
countries of Latin America and Africa. Until recently, 
Africa did not feature much on Ankara's political agen-
da but Turkey has also upgraded its engagement there, 
particularly in economic terms. Two years ago, Ankara 
convened its fi rst cooperation summit with Africa, 
which led to Turkey's designation as a strategic partner 
by the African Union. Earlier this year, President Gül 

embarked on a maiden trip (with some 150 business 
leaders and politicians in tow) to Cameroon and the 
Democratic Republic of the Congo and in the past two 
years fi ve new embassies have been opened in Africa, 
with 10 more slated to open in the coming years.

Of course not everything in the garden is rosy. Rela-
tions with Israel remain at a very low point. The recent 
horrendous raid carried out by the Israeli navy on an 
aid fl otilla (which included a Turkish-fl agged vessel and 
Turkish crew) carrying hundreds of activists, including 
members of European parliaments, to the besieged 
Gaza Strip will deepen the crisis further. And of course 
Turkey's rapprochement with Armenia is yet to bear 
the promised fruits. However, at the very least Turkey's 
endeavors have led to increased efforts by the interna-
tional community to place greater importance on this 
region, including resolving the ongoing confl icts and in 
particular the Nagorno-Karabakh confl ict. Only a reso-
lution on the Karabakh confl ict will bring greater stabil-
ity, security and prosperity to the South Caucasus.

As for relations with the EU, while they are head-
ing towards an increasingly uncertain destination at 
very slow pace, at the same time the direction of Tur-
key's foreign policy is proving to be useful to the EU, 
including Turkey's efforts to solve the Cyprus confl ict, 
the reconciliation with Armenia and the mediating 
role Turkey is playing with Iran, making it what the EU 
would regard as a considered foreign policy. However, 
Turkey needs to be careful that it does not overstretch 
itself by trying to be everything to everybody and end 
up having too many priorities and less and less con-
crete results. If it can achieve this, Turkish foreign poli-
cy will increasingly become a force to be reckoned with.
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Under the leadership of Foreign Minister Ahmet Davutoğlu, Turkey has played a reconciliatory role even between longtime adversaries, as was the case between Serbia and Bosnia and Herzegovina.
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Where in the world is Ahmet Davutoğlu? Seen here 
one day, in another corner of the world the next, 
Turkey's foreign minister has clocked an impressive 
amount of air miles since he took the helm of Tur-
key's diplomacy just over a year ago.

Turkey's increased weight on the international 
scene was demonstrated most recently when its co-
operation with Brazil resulted in a deal with Tehran 
over the nuclear issue, which could potentially lead to 
renewed dialogue between Iran and the West. And 
after Israeli forces boarded the Turkish-fl agged aid 
ship the Mavi Marmara, headed for Gaza, Ankara 
was able to bring the matter to NATO and to the 
United Nations Security Council, where it is a non-
permanent member.

The Turkish government's proactive diplomacy is 
largely guided by the strategic vision of Prime Min-
ister Recep Tayyip Erdoğan and Foreign Minister 
Davutoğlu. But their efforts would not carry nearly 
as much weight as they do were they not backed by 
considerable economic strength and momentum.

If Turkey is today able to make its voice heard and 
is considered an emerging world power, it owes it in 
part to its growing economic weight. The 16th largest 
economy in the world, the seventh in Europe and a 
member of the G20, Turkey is not a country easily 
dismissed these days, especially since it occupies a 
key location at the crossroads of major energy routes 
to Western Europe.

The new multipolar world that is emerging offers 
Turkey new opportunities. Gone are the days when 
the Turkish government only looked westward and 

kept its sights focused solely on Washington and 
Brussels. The United States no longer rules the world 
undisputedly. As for the European Union, it is strug-
gling with too many pressing internal problems to 
implement a long-term strategy. Turkey, for its part, 
is looking east, south and north, as well as west.

The global fi nancial turmoil temporarily shrunk 
Turkey's gross domestic product (GDP) last year, but 
the growth trend has resumed and compared to the 
economies of southern Europe, Turkey's indicators 
appear quite healthy, as does its fi nancial sector, even 
if a heavy reliance on exports inevitably leaves Tur-
key's economy vulnerable to falling demand.

The synergy that developed between Turkey's 
diplomatic and economic strategies partly helped 
limit the impact of the global downturn. It helped 
Turkish companies expand their trade network and 
establish new partnerships in the region and beyond. 
As demand from European markets declined, Turk-
ish exporters were able to partly offset the resulting 
losses by exploring new territory. Trade with coun-
tries in the Middle East, Africa and Central Asia has 
shown a marked increase in the past couple of years, 
further boosted by diplomatic and trade agreements 
signed by the government to promote cooperation 

with neighbors as well as new partners further afi eld.
The growing number of destinations served by 

Turkish Airlines (THY) provides a chart of Turkey's 
expanding global footprint: Every season sees new 
cities, close and distant, added to the list. The nation-
al carrier has increased its fl ights to Europe and the 
Middle East, and it now fl ies to Brazil, Turkey's new 
political ally. New African and Asian destinations 
will soon be added, such as Dar es Salaam and Ho 
Chi Minh City. Turkey, through its national airline, is 
quite literally stretching its wings and clearing a path 
for its companies to increase trade.

Can the Ankara government sustain its ambitions 
or is it stretching its resources too thin in an effort to 
accomplish too much in a short time? Time will tell. 
As the recent crisis with Israel has shown, becoming 
a major player in the region is not entirely without 
danger. Turkey could become party to intractable re-
gional disputes that could drive a wedge between 
its government and its traditional Western allies. 
But it is perhaps on the domestic front that Turkey 
remains most vulnerable. Social polarization and 
Ankara's inability to apply the methods it advo-
cates abroad to solve its own confl icts continue to 
weaken Turkey's position.

The increasingly strong economic ties that un-
derpin Turkey's expanding global presence should 
help mitigate some of the risks and lay solid founda-
tions for future growth. In a world that is becoming 
increasingly diverse, Turkey's economic develop-
ment and its strategic vision, evolving in parallel, are 
feeding off each other to propel the country forward.

NICOLE 
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Foreign Minister Ahmet Davutoğlu has garnered worldwide attention with his intense schedule of visits abroad, which for many is an indicator of Turkey's growing foreign policy.
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1 İSTANBUL METAL 

FERFORJE-İSFER

2 KULCA STEEL&SECURITY DOOR

3 TİMAŞ

4 ORGAZ

5 ANADOLU YAPI 

MALZEMELERİ LTD. ŞTİ.

6 MCA VİZYON GÜMÜŞÇÜLÜK

7 ERİNÖZ BAHÇE MOBİLYALARI VE 

TEKSTİL ÜRÜNLERİ

8 TUTKU GAYRİMENKUL

9 NITROCARE

10 YALÇIN BORU

11 ISONEM

12 KARPEN PLASTİK SAN.LTD.ŞTİ.

13 AKBAS KABLO

14 SAĞLAM MAKİNA SANAYİ

15 DEĞİRMENCİOĞLU 

MAKİNA SANAYİ

16 HİDROMATİK 

(MACHINE DESIGN)

17-18 UV PLAS PANEL

19 EMİT METAL

20 SALİHLİ UMUT GIDA A.Ş.

21-22 HEMES MAKİNA

23 CAG ENG COM.-CELLUBOR

24 ÖZÇINARLAR LTD.ŞTİ.

25 YENMAK-LINER-PISTON-

RING-ENGINE BEARING

26-27 TURKUAZ-BAYDECK

28 İNCİ BOYA  AROMATİK

29 OMTEC OTOMOTİV 

MOBİLYA SAN. VE TİC. A.Ş.

30 KOCATEPE TEKNİK METAL

31-32 CADEM

33 CONPIMAC YALÇIN MAKİNA

34 EJDER MAKİNA

35 GENÇ DEĞİRMEN

36 CEM SU ARMATÜRLERİ

37 SUMAK POMPA LTD.ŞTİ.

38 EROĞLU ISI A.Ş.

39 ULUSAN ALUMINIUM 

PROFİLES TECNOLOGY

40 ÇETİNKAYA A.Ş.

41-42 AKTİF ISI

43 WORLD TREAT WATER 

TREAMENT SYSTEM

44 LİTERATÜR KİMYA

45 ARSLANLI EYPSYUM AND CE-

MENT BASED PRODUCTS LTD.

46 ELTOS HANDTOOLS

47 SAYGILI RÖMORK

48 KARBONSAN BASINÇLI KAPLAR 

SAN. TİC.AŞ.

49 BOSKAY METAL

50 KANAT WHEELBARROW

51-52-53 HAKSU SU 

ARMATÜRLERİ

54 AK PLAS

55 MORAVİA BOYA

56 OMAS KESİCİ METAL SAN.

57 AKKİM YAPI KİMYASALLARI

58 YÜKSELLER METAL

59 DUSE KENT MOBİLYALARI

60 YABA AGRICULTUREL MACHI-

NERY

61-84 GRANİSER SERAMİK

62 URTİM KALIP VE İSKELE SİS-

TEMLERİ

63-64 UGUR COOLING

65 ENDÜSTRİYEL ELEKTRİK

66-67-78-79 VİKO

68 ÇARKIT KABLO

69 SONNENDACH DOĞAL 

ENERJİ SİSTEMLERİ

70 APİ KAPAK-KIRMIZITAŞ ORMAN 

ÜRÜNLERİ

71 BEKOTAŞ BOYA

(BEKOTAS PAİNT)

72 AKÇA İSKELE

73 ŞENOL MAKİNA SANAYİ

74 AKPA ALÜMİNYUM

75 MANAY MARBLE

76 DUYAR VANA

77 KUMTEL

80 HİDROKON LTD. ŞTİ.

81 ECETAŞ İNŞAAT SAN. VE 

TİC. A.Ş.

82 ÖZER AHŞAP MERDİVEN

83 ÖZEMEK PLASTİK

85 KLEO

86 METAL AT

87-102 TR 90 REKLAMCILIK

88 UFUK MAYNA DENİZCİLİK

89-100 PAYEKS

90-99 EZİNÇ METAL

91-98 GÜZELOĞULLARI KİMYA / 

GÜZELOĞULLARI TEKSTİL

92-93 HES KABLO

94 TANKES TRAFFIC SYSTEMS

95 ULUKAR

96 DENGE MÜHENDİSLİK LTD.

97 ELİSOLAR

101 ULS AIRLINES CARGO

103 ZENON PANEL

104 ÖZGENÇOĞLU METAL 

ALÜMİNYUM/VİTRİN

105 GALATA MARİNE SEA EQUIP-

MENTS

106-107 DORCE 

PREFABRICATED INC.

108 ARDASA PLASTİK

109 UNIPLAST

110-123 AKSA CITY FURNİTURE

111 VİRA VALF

112 AKBAS FOREIGN TRADE

113 FEDERAL MARBLE

114 YELKEN KALIP

115 ÇETİN CİVATA

116-117 HATTUSA ASTYRA THER-

MAL RESORT&SPA

118 ÖZAĞAÇ WOOD C

ONSTRUCTION MATERIAL LTD.

119 HİPAŞ PLASTİK EŞYA TİC. 

VE SAN.LTD.ŞTİ.

120-121 AKFEL MÜHENDİSLİK

122 POLAR VE POLİMAR KİMYA

124 PENTA

125 ZIMMER

126 TAK KOZMETİK LTD.ŞTİ.

127 YÜKSEL SERAMİK

128 GÖKSUN MAKİNA 

MODÜLER SU DEPOLARI

129 ALKAN GROUP LIGHTING A.Ş.

130 ARSLAN ALÜMİNYUM

131 HAKAN ORMAN ÜRÜNLERİ

132 RENKSAN

133 ARGAZ A.Ş.

134 KÜTAHYA SERAMİK

135-150 STANDART İZOLASYON

136 GAZAR

137-138 BSM ALÜMİNYUM

139 GAZAL TUG&TRAWLER

140-141-144 DEKOR RULO 

FIRÇA SAN.

142 DETAY 

MÜHENDİSLİK-WATERKİNG

143 ARTRONİC UPS

145 BİMAK KABLO A.Ş.

146 SILKCOAT PAINT

147 ÇOLAKOĞLU GROUP

148 PORTAKAL AHŞAP 

ÜRETİM PAZARLAMA LTD. ŞTİ.

149 DOĞUŞ FIRÇA

151 BLUE HOUSE

152 GÜRAL PORSELEN 

TURİZM VE VİTRİFİYE SAN. A.Ş.

153 İNA NATURAL STONE

154 PANDA ALÜMİNYUM

155 UMPAŞ

156 ASDOR INTERIOR 

DOORS-FEMAŞ MAKİNA

157 İST İŞÇİ SAĞLIĞI 

TECHİZATI LTD.ŞTİ.

158 KABAN

159 ADELL ARMATÜR VE 

VANA FABRİKALARI A.Ş.

160 ATEŞ A.Ş.

161-168 ALSA TESİSAT ÜRÜNLERİ

162 TEMESİST RAF 

163 SEVAL SU ARMATÜRLERİ

164 ALFİLL

165 TEKYATAĞANLI A.Ş.

166 SENA KABLO

167 EMTEL ENAMELLED 

KOPPER WIRES

169 GÜRALP VİNÇ VE 

MAKİNA KONSTRÜKSİYON

170 HİDROMEK

171 ÖZGÜVEN KABLO

172 KENMAK HOSPITAL 

FURNITURE CO.

173 BETON TEKNİK

174 HİDROMAS

175 FULPAR AUTOMOTIVE

176 HYDROTECH FILTER

177 DURANLAR MAKİNA

178 FRİGO MEKANİK A.Ş.

179 ALPLER AGRICULTURAL MAC-

HİNERY

180 SET MAKİNA SAN. 

VE TİC. A.Ş.

181 TARIMSAN-HANEDAN

182 KALE MAKİNA

183 TANIŞ DEĞİRMEN

184 BENUR CHEMICAL 

INDUSTRY CO.

185 MTC METAL

186 ÖZYAŞAR MAKİNA

187 ERDİL AKÜ

188 KÜTAHYA KİMYA TARIM MA-

DENCİLİK NAKLİYAT 

SAN.TİC.LTD.ŞTİ.

189 LİPOM LIGHTING

190 DAMCO

191 ARTBETON

192 MERT OTOMOTİV  

SAN. TİC. LTD.ŞTİ.

193 AUTOKEY

194 YİĞİ AKÜ

195 TERMODİZAYN

196 ETAŞ TRAFO MAKİNA 

SAN.TİC.LTD.ŞTİ.

197 BOZTOPRAK GIDA SAN.

198 ÖZDAĞ YAPI MALZEMELERİ

199 OLIMPIA AUTO GLASS

HALL
9.   Yapı sektörü ( altyapı ve üst 

yapı grubunun tamamı ) 
Constructıon & relatıve sectors

  Makina - otomativ benzer 
sektörler ve alt grupları 
Machınery - automobıle ındustry 
and relatıve sectors

  Elektronik - elektrikli ev gereçleri - 
benzer sektörler ve alt grupları 
Electronıcs - consumer 
electronıcs - technology hardware & 
equipment  and relatıve

  Hizmet sektörü ve genel sektörler 
Servıce ındustry & general sectors

  Temizlik - hijyen - kozmetik - medikal 
benzer sektörler ve alt grupları 
Hygıene - cosmetıcs - healthcare 
& relatıve sectors

  Gıda   benzer sektörler 
ve alt grupları 
Food & relatıve sectors

  Mobilya - benzer sektörler 
ve alt grupları
Furnıture & relatıve sectors 

  Tekstil - ayakkabı  benzer 
sektörler ve alt grupları
Textıle - footwear & relatıve sectors

  Züccaciye - plastik - metal 
evgereçleri  benzer sektörler 
ve alt grupları
Glassware - plastıcware - metalware 
applıances & relatıve sectors

NOT : Yangın dolaplarına denk gelen
standlarda 1 er panel açık bırakılacaktır. 
(5 - 13 - 20 - 27 - 37 - 45 - 51 - 56 numaralı 
standlarda 1 er panel takılmayacaktır.)



200 TİWİBOX-ENGİN OTO

201 NEVA HOME

202 KENZEL İÇ VE DIŞ 

TİC.LTD.ŞTİ.

203 KENIS TEXTILE LTD

204 MERYEM CAM-GOLDEN LADY

205 DEMİRTAŞ MEDİKAL LTD.ŞTİ.

206 ASAS GROUP

207 ASLANBABA TEMİZLİK 

ÜRÜNLERİ

208 DUAL KİMYA

209 ŞENYUVA FIRÇA

210 ATAÇ MAKİNA KİMYA

211 PDS SAĞLIK VE GIDA EKİPMAN-

LARI SAN.VE TİC.LTD.ŞTİ.

212 SUNAR PAZARLAMA

213 TÖREN GIDA

214 GOKUN FLOUR MILL

215 HESAŞ HELVA

216 LUX GROUP KOZMETİK

LTD.ŞTİ.

217 SEVİNÇLER GIDA

218 ALKOY KITCHEN WARE

219 ESKAPET

220 BESLEN MARKETTING

221 OBA OIL

222 YAYPA PASTACILIK

223 ARPI CHOCOLATE CO.

224 VERVE ENDÜSTRİYEL MUTFAK

225 TUNA KITCHENWARE

226 ÜÇSAN PLASTİK

227 EKOKİM TEMİZLİK VE 

HİJYEN ÜRÜNLERİ LTD.ŞTİ.

228 GÜLSAN FOOD IND. INC.

229 NATURİN DOĞAL İLAÇ

230 LİDYA KONSERVE

231 Pİ-MAK PİLİÇ MAKİNA 

SAN.TİC.LTD.ŞTİ.

232 ALTAT CHOCOLATE AND 

CONFECTIONERY CO. LTD.

233 SARAN PLASTİK A.Ş.

234-235-236-237 ÖZMER 

PASTACILIK

238 ÇAĞLAYAN SOĞUTMA 

SAN.TİC.LTD.ŞTİ.

239 ELİT TARIM FERTILIZER LTD.

240 ELART YATAK ÖRTÜLERİ

241 ANIL İÇ GİYİM(ANIL LINGERIE)

242 KAPLANLAR AYAKKABI

243 MİNERPOLİN TEKSTİL 

LTD.ŞTİ.

244 ELEGANZA 

OFFICE&HOME FURNITURE

245 BAHAROĞLU GİYİM A.Ş.

246 CLIMBER JEANS

247 İMZA TEKSTİL

248 MONOTEKS TEKSTİL

249 ROCCO&CO

250-251 TAHA KOZMETİK

252 UNORMAK DEĞİRMEN 

MAKİNALARI

253 NAZHAN GIDA

254 MODALIFE

255 ÇMS TEKSTİL

256-257-258 FLEXIMO&TURNA 

AHŞAP

259 HAYAT MOBİLYA

260 BOYTEKS-MATTRESS 

TICKING&UPHOLSTERY FABRIC

261 BOYÇELİK METAL A.Ş.

262 İNFO TEKSTİL

263 KMS ACCESORY&MACHINES

264-265-278-279 

ALFEMO-YATPA

266-267-268-275-276-277 

MONDİ-BOYDAK DIŞ TİCARET

269 KAYTEKS

270 TÖZENLER İPLİK SANAYİ

271 YUMURCAK BEBE

272 ARTİKEL

273 BİSSET TEKSTİL

274 MASSARO MEN’S WEAR

280 MOTİF TRİKO

281 TEKBİR GİYİM A.Ş.

282 FOSTER SHOES

283 TOPÇUOĞLU 

MOBİLYA-DÜZKAP A.Ş.

284 A TEKS

285-302 ARTEBELLO-SUDEL 

MOBİLYA

286 FİRDEVS YURT VE 

OKUL RANZALARI

287-300 SÜVARİ

288 SEFES&MONESSA

289 ARSLANLAR TRİKO

290-291-296-297 AYDINLI GROUP

292-295 BÜROSAN

293 MOBİLYACHİ YOUNG ROOM

294 ZECCA

298 SCHAFER

299 PERDEN CURTAINS

301 EMON CHEMISE

303 UFUK TANITIM 

REKLAMCILIK

304 TEKSBO TEKSTİL

305 ADA TEKSTİL-ADAMOR

306 RENABED

307 TİRYAKİ SPOR

308 ERSEN TEKSTİL 

KUMAŞ/BOYA/APRE

309 NAKSAN-ROYAL HALI

310 MUBAN MOBİLYA

311-312 JMK TEXTILE

313-314 ELPA TEXTILE

315 KONAK TEKSTİL

316 DEDAR

317 PROFİM MOBİLYA

318 DEWAMAX

319-320 82 SALI PAZARI

321 ÇAĞIN OFFICE FURNITURE

322 NAKSAN PLASTİK

323 DELTAKSA GROUP

324 KARTOPU KOLONYA

325 ENTOSAV

326 UKIP COSMETIC

327 ATASAY KİMYA

328 GÖRENLER ETİKET

329-354 BEYAZ KAĞIT

330 SEÇ TEMİZLİK

331 DERMOKİL

332 ATEŞSÖNMEZ KİMYA

333 ÜNVER GROUP

334 MEY COSMETICS GROUP

335-348 NAZLI GIDA

336-347 ELVAN CONFECTIONERY

337 CANDAŞ DIŞ TİCARET

338 TAT KİMYA SABUN GLİSERİN 

SAN.TİC.AŞ.

339 KRİSTAL KOLA 

CARBONATED&NON 

CARBONATED BEVERAGES

340 TURCOLİNE-CEREN

341-342 ÇAĞLA ÇİKOLATA

343 DOĞANAY GIDA A.Ş.

344 DANET

345 KOMAS GIDA

346 TEKİRDAĞ FLOUR MİLLS

349 LEVENT KİMYA

350 SANSİRO COSMETİCS

351 SPC KOZMETİK

352 LABORATOIRES

COSMETIQUES ISABELLE DUPONT 

353 KOZLAB&CEO

355 ASİLNUR KİMYA KOZMETİK

356-371 ALTUNKAYA GROUP 

COMPANY

357 MALATYA PAZARI

358-359 TAYAŞ

360-367 GÜLŞEN KURUYEMİŞ

361-366 TURYAĞ

362 ÇETİN PLASTİK

363-364 FİMAK FIRIN

365 ŞÜKÜR NUTS&DRIED FRUITS

368 SEMBOL PACKAGING

369 MEYNA KURUYEMİŞ

370 HİZMET GIDA-AROSET

372 BOTALİFE

373 EKİZ GIDA AMBALAJ

374 ARBEL BAKLİYAT

375 CCG İÇ VE DIŞ TİCARET

376 RAPSODİ ÇİKOLATA VE ŞEKER/

İDEAL SU VE BAKLİYAT

377 ÖZSARI BULGUR

378 MUTLU MAKARNACILIK

379 BAFRA ERİŞ

380-391 KÜÇÜKBAY 

OIL INDUSTRY INC.

(ORKİDE OILS)

381 TATLISUMAKLAR

382 TAT MAKARNACILIK

383 KAİZER AMBALAJ

384 YAĞMUR TARIM

385 NILUFER FROZEN FOOD

386 ASFA ÇİKOLATA

387 KOM GIDA A.Ş.

388 TILTAY GIDA

389 HAYMAANA-CEYDA GIDA

390 ER GIDA

392 AYTAÇ FOODS INC.

393 OCCA FOODS

394 AKANLAR 

FOOD(CHOCOLATE AND DRINK)

395 MND GIDA LOKMAN

396 KAVUKCU GROUP-ILAŞ 

GIDA UN TEKSTİL NAKLİYE TİCARET 

VE SANAYİ A.Ş.

397 AYNES

398 SELTAT ÇİKOLATA 

VE ŞEKERLEME

HALL
10.

  Yapı sektörü ( altyapı ve üst 
yapı grubunun tamamı ) 
Constructıon & relatıve sectors

  Makina - otomativ benzer 
sektörler ve alt grupları 
Machınery - automobıle ındustry 
and relatıve sectors

  Elektronik - elektrikli ev gereçleri - 
benzer sektörler ve alt grupları 
Electronıcs - consumer 
electronıcs - technology hardware & 
equipment  and relatıve

  Hizmet sektörü ve genel sektörler 
Servıce ındustry & general sectors

  Temizlik - hijyen - kozmetik - medikal 
benzer sektörler ve alt grupları 
Hygıene - cosmetıcs - healthcare 
& relatıve sectors

  Gıda   benzer sektörler 
ve alt grupları 
Food & relatıve sectors

  Mobilya - benzer sektörler 
ve alt grupları
Furnıture & relatıve sectors 

  Tekstil - ayakkabı  benzer 
sektörler ve alt grupları
Textıle - footwear & relatıve sectors

  Züccaciye - plastik - metal 
evgereçleri  benzer sektörler 
ve alt grupları
Glassware - plastıcware - metalware 
applıances & relatıve sectors

NOT : YANGIN DOLAPLARINA DENK GELEN 
STANDLARDA 1 ER PANEL AÇIK BIRAKILA-
CAKTIR. (3 - 11 - 20 - 27 - 35 - 43 - 50 - 55 
NUMARALI STANDLARDA 1 ER PANEL TA-
KILMAYACAKTIR.)
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The İstanbul Blue Cruıse: 
Explorıng the prınces' Islands  

On Kınalıada absolute silence 
reigns. There's not a car on the 
road and barely a human be-

ing stirring. Just weeks before the tourist 
season kicks in on the Princes' Islands, the 
streets belong to the cats and dogs, but ev-
ery now and then a curious plopping noise 
emanates from near the seashore.

Wandering down to investigate, 
I fi nd that it's being caused by the 
seagulls and crows who are plucking 
purple mussels from the water's edge, 
fl ying up into the air, then hurling them 
onto the promenade below to crack the 
shells and obtain access to the defense-
less creatures inside them.

When the sun comes out, many visi-
tors' thoughts turn to the idea of a Bosporus 
cruise. What could be more enjoyable than 
fl oating past the Dolmabahçe Palace and 
eyeing up the yalıs (waterside mansions) 
of the rich and famous, then stopping off 

for a leisurely fi sh lunch at Rumeli or 
Anadolu Kavağı? But İstanbullus have 

another trick up their sleeves, and that 
is the Princes' Islands, a cluster of four in-
habited and fi ve uninhabited islands gath-
ered together in the Sea of Marmara within 
easy day-trip reach of the city center.

Getting to the islands is just part of 
the fun. For a mere TL 2.80 each way, 
you can cruise from Kabataş or Kadıköy 
to each of the islands in turn, sitting out 
on the deck to soak up the best of the 
views. It takes almost an hour to reach 
the fi rst stop, but during that time the 
crew circulates with refreshments. Many 
of the locals also stock up on simits before 
boarding, then break off chunks and toss 
them to the seagulls that wheel above the 
boat screeching for tidbits.

With careful planning and an early 
start you could just about visit all the is-
lands in the same day, although it makes 
better sense to stick with just one, or per-
haps take in one of the smaller islands on 
the way as a taster for one of the larger 
ones. Kınalıada ("Hennaed Island") has 
the least to offer, being the smallest island 
and closest to the city. It's also the only 
one of these car-free settlements which 
doesn't have a fl eet of phaetons waiting to 
ferry visitors around it, which means that 
you'll be obliged to walk or cycle. Not that 
there's much pain in that, especially at this 
time of year when the Judas trees are com-
ing into bloom alongside the wisteria, the 
mimosa and the chestnut trees.

The ferry's second stop is at Bur-
gazada, where a quick phaeton tour of 
the island passes the Monastery of St. 
George with its glorious original fi ttings, 
and the much cruder Church of St. John 
the Baptist, newly restored after damage 
done during the 1999 earthquakes. In 
theory you could visit the museum in the 
house of the short-story writer Said Faik 
Abasıyanık, but as so often these days it's 

closed for restoration and looks as if it will 
be for quite some time to come. There's a 
lovely secluded fi sh restaurant, the Kalpa-
zankaya, here. Otherwise, it's soon time 
to re-board the boat for Heybeliada, just a 
hop and a skip away across the bay.

Heybeliada takes its name from 
the supposed resemblance between 
its profi le and the shape of a "heybe," 
or donkey bag. Be that as it may, this is 
defi nitely a place where it's worth sign-
ing up for the phaeton tour as the island 
is signifi cantly larger and its main attrac-
tions more spread out. As the boat pulls 
into the quay, you will see, to the left, the 
huge Naval High School with its brightly 
painted facade. This is off-limits to visi-
tors, which is a shame because lurking 
in the grounds is the Church of the Pan-
aghia Kamariotissa, the last church built 
by the Byzantines before the conquest of 
İstanbul in 1453 and the last resting place 
of six of the patriarchs of Constantinople.

Instead you can visit the hillside Mon-
astery of Haghia Triada to which is at-
tached the Halki Seminary, a running sore 
in relations between Turkey and Greece, 
which would like to see it reopened and 
training priests again. In theory you can 
visit the one-time home of İsmet İnönü, 
the second president of the republic. 
However, chances are that you'll arrive to 
fi nd this, too, closed for renovation.

But all this wonderment is but a 
foretaste for the jewel in the crown of 
the islands, which is Büyükada (Big Is-
land), the last in the series and by far the 
most magnifi cent. You will barely have 
taken a few steps inland when a strong 
whiff of manure will assail your nostrils 
because here, as on the smaller islands, 
everyone, including the locals, gets 
around by horse-drawn phaeton rather 
than by car. The phaetons stand waiting 
near the clock tower, where a price list 
sets out where you can go in them.

Most people opt for a long tour of 
the whole island, which takes them into 
the pine-clad interior, but you should 
certainly arrange to break your journey 
near St. George's Monastery, where a 
rough path runs up the hillside to a church 
which is a scene of pilgrimage even today. 
The architecture is nothing much to write 
home about but the views are something 
else. From up here you have a panoramic 
view over much of the city which, with 
its densely packed high-rise buildings, 
seems like another world despite its 
geographic proximity. To make things 
even better, the monastery operates a 
small restaurant where you can tuck into 
meatballs in the open-air for a fraction of 
the price you'd pay to experience similar 
views from the mainland.

The phaetons are great, but they have 
one snag, which is that they are rather like 
the famous surrey with the fringe on top 
from Oklahoma -- and that fringe tends to 
get in the way of appreciating the view! In 
the past wealthy İstanbullus often kept a 
summer home on the islands, and it's well 
worth abandoning horsepower and step-
ping out along Çankaya Caddesi to admire 
some of the most magnifi cent mansions. 
Along this excellent road you can admire 
houses in a range of 19th and 20th-cen-
tury architectural styles, all of them set in 
lovely, well-maintained gardens amid a 
luxuriant mix of palms, pines and plane 
trees. Among the most impressive are the 
Kültür Evi at No. 21, which was restored 
by the diligent Touring and Automobile 
Club of Turkey in the 1980s and which 
has a small café on the grounds; the ex-
traordinary red-brick Mizzi Köşkü at No. 
31, which looks like a British water tower 
and is currently for sale; and the exuber-
ant, magnifi cent Con Paşa (John Pasha) 
Köşkü, built for the man who fi rst brought 
the ferries to the island and now undergo-
ing comprehensive restoration.

İstanbullites have 
an excellent trick 
up their sleeves, 
and that is the 
Princes' Islands, 
a cluster of four 
inhabited and 
fi ve uninhabited 
islands gathered 
together in the Sea 
of Marmara within 
easy day-trip reach 
of the city center
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1. Offi cial events
Opening Ceremony
 The opening ceremony of the sec-

ond Turkey-World Trade Bridge will be 
held on Tuesday, June 15, 2010 in İstanbul 
with distinguished speakers from Turkey 
and all regions of the world represented in 
the program.

Bilateral business meetings
 Matchmaking for bilateral business 

meetings will be completed with the help 
of TUSKON's sophisticated matchmak-
ing software before the event. All inter-
national participants will receive their 
appointment schedule at the registration 
desk.

 International participants will re-
ceive a list of scheduled bilateral meetings 
indicating at what time an international 
participant has an assigned meeting.

 Since all meetings are assigned in 
advance, your presence in the matchmak-
ing meeting hall on the specifi ed date and 
time is crucial. International participants 
are required to sit at their meeting desks 
until the end of bilateral business meet-
ings. Turkish participants will visit the in-
ternational participants on a regular basis 
during the event; therefore international 
participants should not leave their meet-
ing desks before the scheduled meetings 
are completed.

 All meetings will take place between 
10 a.m. and 6 p.m. and each meeting is 
scheduled to take 20 minutes.

 Bilateral business meetings are dif-
ferent from exhibitor business meetings. 
In bilateral business meetings, interna-
tional participants will have the oppor-
tunity to meet with 1,200 Turkish par-
ticipants who registered for the event as 
“individual participants” rather than as 
“exhibitors.”

 In the bilateral business meetings, 
Turkish participants will choose inter-

national participants for matchmaking. 
Therefore, it is important for international 
participants to provide specifi c and ac-
curate information about their business 
affairs and interests, with enough detail 
that Turkish participants can make sound 
bilateral business meeting decisions.

 All bilateral business meetings will 
take place in Hall 11. Different regions will 
attend bilateral business meetings on dif-
ferent days. Participants from Eurasia and 
Africa will attend bilateral business meet-
ings (Hall 11) on the second day (Thurs-
day, June 17, 2010). Participants from 
Asia-Pacifi c, Europe, North America, 
Latin America and the Middle East will 
attend bilateral business meetings (Hall 
11) on the fi rst day (Wednesday, June 16, 
2010).

 TUSKON will provide an interpreter 
for each international participant in his/
her native language to handle all possible 
communication problems with Turkish 
participants.

Visiting product display stands and 
exhibitor business meetings

 In addition to 1,200 Turkish par-
ticipants for the matchmaking, 400 lead-
ing Turkish manufacturers from different 

industries will also participate in Turkey-
World Trade Bridge 2010 with product 
displays.

 A complete list of participating ex-
hibitors is available in this supplement 
prepared for you by Today's Zaman and 
also on the website www.tuskonwtb.com

 All international participants are 
required to visit the product display 
stands. There will be a separate sched-
uled day in the program for this pur-
pose. Participants from Eurasia and 
Africa will visit product display stands 
(Hall 9 and 10) of the fi rst day (Wednes-
day, June 16, 2010). Participants from 
Asia-Pacifi c, Europe, North America, 
Latin America and Middle East will visit 
product display stands on the second 
day (Thursday, June 17, 2010).

 In addition to visiting product dis-
play stands, international participants will 
be able to choose the exhibitor companies 
that they wish to meet in exhibitor busi-
ness meetings.

 Exhibitor business meetings are dif-
ferent from bilateral business meetings. 
While bilateral business meetings will 
take place in Hall 11, all exhibitor business 
meetings will be held among the product 

display stands in Halls 9 and 10.
 In exhibitor business meetings, inter-

national participants will select the exhibitor 
companies that they are interested in. This 
selection will be made online before coming 
to Turkey. Your meeting request for an ex-
hibitor will be sent to the exhibitor company 
for evaluation. You will be notifi ed by e-mail 
about the result of your request.

2. Optional events
İstanbul tour: a good mix of history 

and culture (Monday, June 14)
"İstanbul tour: a good mix of history 

and culture" is complimentary for interna-
tional participants and organized by TUS-
KON member associations. TUSKON 
will assign one of its member associations 
to each country's delegation.

 These associations will be respon-
sible for airport transfers, city tours, 
lunches and dinners during the tour 
day. They will also create a friendly 
business atmosphere during lunch and 
dinner by inviting their member com-
panies to these occasions.

Complimentary fi eld trips to Ana-
tolia (Friday-Sunday, June 18, 19, 20)

Field trips to important cities in the 
Anatolian part of Turkey are complimen-
tary. TUSKON will cover all domestic 
travel (from/to İstanbul), hotel accommo-
dation (in the city you will visit) and cater-
ing expenses during your participation in 
the “Anatolia fi eld trips.”

You will not only see the rich cultural 
and historical heritage of the city you will 
visit, you will also have the chance to visit 
factories, industrial zones and companies 
for bilateral business meetings.

TUSKON will select the city that 
your delegation will visit, and a TUSKON 
member association in the selected city 
will be responsible for all your hospitality 
and business arrangements.

Participating Countries .................................................................. 135
Participating International Business People.................................... 2200
Africa............................................................................................ 715
Asia/Pacific.................................................................................. 354
Eurasia.......................................................................................... 293
Europe........................................................................................... 410
Latin America................................................................................. 103
North America................................................................................ 84
Middle East.................................................................................... 241
Participating Turkish Business People............................................. 1200
Turkish Exhibitors.......................................................................... 400
Match-Making Meetings................................................................ 40000
Invited Ministers............................................................................ 30
Invited Journalists.......................................................................... 80
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