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Geringe Verkaufszahlen fir

10 hat sich b
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iq digital Portfolio
Quality coverage both online and mobile

Franffurter Allgemeine

FAZNET

Siiddeutsche.de

ZEITZLONLINE

SiiddeutscheZeitung Magazin

REUTERS

INGENIEUR.de

fachmedien ®

mittelstands

karriere de

jetzt.de

Spektrum.de

.

[oomect]
[RUDID oo

iqd tec.net

Handelsblatt

Wirtschafts
Il Woche ®

finanztreff.de:

ARIVA.DE

igdfinance.net

iq digital

Online: 16,22 Mio. UU; AGOF if 2014-12
Mobile: 4,58 Mio. UU; AGOF mf 2014-Il|

Iq digital

Linked[T}].

vz*

gOIGm.dé—s
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gOlem.de Iq digital

IT news for professionals

@ The independent, high-reach news portal for IT
professionals

Echte Flatrates mit neuen Telekom-Tarifen

fir DSL und FTTH
| N r
-4 M kein
sis

ist
L dm

L L
Hell 9 of T el N
ine 4) i

@ High-quality journalism and a vibrant community
underpin strong credibility and reader loyalty. The
information content is rounded off by exclusive and
professionally produced video clips.

@ Core themes: software, hardware, Internet,
telecommunications and consumer electronics

@ Target group:

amily Pack
rer Families Filr kurze Zeit zum halben Preis!
ack

@ |nvestment decision-makers and buyers for ITC

I WORLD OF WARCRAFT
B Abonnentenzahlen steigen um 600.000

@ Highly interested users in the area of IT and
consumer electronics

nfir 05t
u
vor
. otatstllt.
Videos -
4 \g

golem.de
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VDZ PrimeSite Il:i digital

The seal of approval for top online advertising media!

Your embedded advertising message profits
from this high quality standard!

The seal of approval is a guarantee of
quality, as each certified page provides: pR l M E

@ First-rate advertising environments

@ Outstanding original content

@ Loyal users with known and targetable
user profiles

i R SR Handelsblatt

@ Professional marketing with state-of- Sranffurter Allgemeine

the-art advertising options FAZ NET ZEITESONLINE

@ High data security

#‘Wﬁ‘é‘ﬁ:ﬂ.s Siiddeutsche.de

Source: http://www.vdz.de/primesite/

i1 golem.de -
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gOlem.de Iq digital

golem.de — first choice for IT professionals

STRONG AMONG IT DECISION-MAKER

golem.de is the most popular technology and IT website among IT decision-makers — a byword for
quality and opinion-leading content.

HIGH READER LOYALTY LEVELS

The loyal user base of golem.de ensures optimum contact distribution for your campaign
as well as constant high homepage reach.

THEME-SPECIFIC AD SERVING

Whether online or the mobile portal - golem.de’s systematic keyword targeting concept ensures that
you reach your target group on all mobile devices in the theme environments that attract their
interest.

INNOVATIVE ADVERTISING FORMATS

With the video frame and crossmedia advertorials, Golem offers innovative advertising options in the
portfolio of iq digital.

CONTENT IS KING - MULTIMEDIA SERVICE ON ALL DEVICES

No matter where the IT pros happen to be — they can access the content of golem.de anywhere, any
time: via PC, notebook, tablet or smartphone.

golem.de -
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gOlem.de Iq digital

Promising performance data

Pls

9,564,966

eg20.51

s

Sources: Pls and visits: IVW January 2015 (since July 2013 separate listing of online and mobile by the IVW); unique users: AGOF internet facts 2014-12; unigue mobile users:
AGOF mobile facts 2014-I11

golem.de -
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gOlem.de Iq digital

Targets young IT decision-makers with high incomes

Share of users in percent Composition index

B 175
M 28

W 227
M 158
M 116
M 34

1,500 to < 2,500€ B s2
2 500 to < 3,500€ B 99
More than 3,500€ 152

I 156

Source: AGOF internet facts 2014-12; composition index = share of target group in user base relative to share in total population.

*Decision-makers = independent professions, self-employed, management executives, senior civil servants

1golem.de -
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gOlem.de Iq digital

golem.de — users interested in IT with a need for home
entertainment

Interests (composition index)*

Computer and videogames 246
Fee-based music 244
Computer hardware 236
Home cinema 219
Fee-based music 217

Purchase/Hire plans (composition index)*

Home cinema 218

Life and pension insurances

Other insurances 190
Rental cars 185
Investments 174

Source: AGOF internet facts 2014-10; * composition index = share of target group in user base relative to share in total population; Interests = “Am (very) interested”, purchase
plans = “Certainly/perhaps plan to buy/take out during next 12 months”

golem.de

IT-NEWS FUR PROFIS




Golem media data — contents

@ Positioning of site

# Target group

@ Advertising options

Display

Special integration concepts

Section packages

Crossmedia

Targeting solutions

Advertising impact tool

Rate card

Contacts

Back to start

Iq digital

f -

golem.de

IT-NEWS FUR PROFIS




Golem media data — contents

@ Positioning of site

# Target group

@ Advertising options

Display

Special integration concepts

Section packages

Crossmedia

Targeting solutions

Advertising impact tool

Rate card

Contacts

Back to start

Iq digital

f -

golem.de -

IT-NEWS FUR PROFIS




I
|
!
|
|
|
|
|
l

golem.de

Standard advertising options

pp ™= mm mm mm mm mm mm mm Em Em mm Em o Em Em o Em Em e Em Em Em Em Em Em Em mm == =

/

- e ettt
Wallpaper

\ 800x90 and 160x600 px

~

Superbanner

1 golem.de

Superbanner
728x90 px

s golem, [ 1]

Halfpage ad
300x600 px

{7 golemde

entdecken mamedischen Ufeke von

Skyscraper
120x600 px

.de -
e Duai s erle
-

rn Arbeit mit

'kyScraper

oals erleichtern Arbeit mit

Mediur‘:lm;éctangle
300x250 px

— e o o o o o o o o o o o o o o e e e e o o P

{i% golem.de

Text link/ Teaser
300x100 px

ek marmetischen Filekt vins -

~
(@ unts ==

/

|
|
!
|
|
|
|
|
!

[ i digital

/ Also bookable
with video!
(see video ad

package, p. 28) |

-_—e—— e -

!
|
\

Video advertising

Pre-roll

golem.de -
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Wide rectangle — bigger format, bigger impact iCid@fa'

The extra-wide version of the medium rectangle

@ Use the entire left-hand content

INERGIDEFAREND

width to generate attention for
. 15,6-Zoll-Display wird liber USB mit Strom
your campaign. i TR
@ Also bookable with keyword targeting
M Size: 620 x 250 px T ine Kafpaket i 3

Price for wide rectangle:
45 € CPM with keyword targeting

TLLER
‘Western Digitals Gewinn bricht massiv ein
Der Festplattenbersteller Western [ hat selnen Gewlnn fast

1golem.de
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Content wallpaper
Unmissable format directly in the content flow

I i digital

@ Content wallpaper is positioned directly
below the the lead-off story on the
homepage.

@ Consists of

@ Content billboard (940 x 200 px sk R
below the lead-off) and -

@ Halfpage ad (300 x 600 px)

connected to each other

[[--1-]<]o] 5 2d 0 z
18470 ’ i
17 :
=3 ] 2> g Qg
2
g
"
a
2

Price for content wallpaper
One-day fixed position*:

_'é_ Entworfen fir IT-Profis -
F8|  sicher und leistungsstark

8,200 € gross / 185,000 AlS per day Screenshot of golem.de homepage

* Homepage and ticker

1 golem.de

IT-NEWS FUR PROFIS
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Homepage billboard icid@fa.

Ample space for creativity in an exclusive position

@ Prominent integration across the entire
page width

MIT INTEL*CORE™i7 PROZESSOR

ASUS TENBOOK” .
DAS UNGLAUBLICHE ULTRABOOK™. EINE IDEE VOM INTEL.

@ [n the attractive position directly below
the horizontal navigation bar, animated
Images or videos generate maximum
attention and interest

uuuuuu

Nexus 4 und Nexus 10 trotz Server-

n Problemen ausverkauft

@ Format: 940 x 200 px

Price for billboard Y o l'i J+|
One—day fixed pOSitiOﬂ*Z Screenshot of golem.de homepage
8,200 € gross / 185,000 Als per day

* Homepage and ticker

golem.de

IT-NEWS FUR PROFIS




Brand value ad i|:~| digital

Fireplace in combination with a billboard

@ Maximum visibility in the first screen

@ Consists of

WOowW!

DEINE DATEN
DIREKT AUF DEINEM [}
NEUEN HANDY.

@ Fireplace (skyscraper right +
superbanner + skyscraper left)

Billboard

Background colour or background
Image

. Screenshot of golem.de homepage
Price for brand value ad

One-day fixed position*:
12,500 € gross / 185,000 Als per day

* Homepage and ticker

golem.de

IT-NEWS FUR PROFIS
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Sitebar ad Iq digital

The “poster” of online advertising

% golem.de "™**

@ Maximum visibility and maximum
creative freedom

VAIO™ T-Serie 13
T

@ Scales automatically to screen / window
size

@ Flash file to be supplied: 300x600 px

Screenshot of
golem.de homepage

4 Price for sitebar ad )
One-day fixed position*:
8,200 € gross / 185,000 Als per day

\_ Portal rotation: 60 € CPM )

The sitebar stays sticky
to the end of the page

* Homepage and ticker

i1 golem.de

IT-NEWS FUR PROFIS




L ead-off combo on the homepage il:idignal
Maximum impact for your advertising message

@ The perfect combination for an
exclusive fixed position on the
homepage

@ Available in two versions

@ Billboard + medium rectangle or

@ \Wallpaper + medium rectangle

s golem.de ™' "

N 15,6-Zoll-Display wird iiber USB mit Strom
s

Price for lead-off combo:
12,500 € gross / 185,000 Als per day

1golem.de
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Dynamic Wallpaper
Superbanner plus Sitebar Ad

e Handesoiat LOGH

Handelsblatt | i vronotmen | ok tectroise Moy | Spo - Purcrimy

ave  feew  wivgretesn e n e e e

Mit dem

Wit darm Privatjor gegen Warmen Buffen

Miunn wie b um 390 Pracosd wackaen, wiee
ieh amtwmehe-

Wieiche Venicheror im Gald schwismen
it o Ewalhem shelt mon boswer

Kiew smport sich sber misshandshen
Dmenstianten

iq digital

Dynamisches Wallpaper

Superbanner plus Sitebar
size adaptable und sticky

[ i digital

The Sitebar is sticky
and ,follows"” the
user while scrolling

Ample creative
leeway

Scales automatically
according to the
screen

Benefit: high
attention due to the
permanent visibility

The creation has to consider that the Superbanner statically sticks to its initial size and does not adjust to the scaled Sitebar format. Therefore the Superbanner/ Billboard content

should be created independently from the Sitebar display.

1golem.de
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Dynamic Wallpaper XL iq cigitai
Billboard plus Sitebar Ad

@ The Sitebar is sticky
and ,follows"” the
user while scrolling

@ Ample creative
iq digital leeway

Dynamisches Wallpaper

DX B . (AC TR @ Scales automatically
zum PR-Termin e " Y $obadaptabisLnd sty aCcCoO rdlng to the
screen

@ Benefit: high
attention due to the
y permanent visibility

© i dem Zwaiieon el man besser

e smnpoot sich ifber svinshaclilitm

The creation has to consider that the Superbanner statically sticks to its initial size and does not adjust to the scaled Sitebar format. Therefore the Superbanner/ Billboard content
should be created independently from the Sitebar display.

gO|em.de 21
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The double sitebar ad iq digital

Responsive and screen filling — a convincing package

@ The sitebar ad ensures maximum visibility and

provides ample leeway for your creative ideas.

iq digital N 5 B i digital
. . Doppelsitebar Ad = ; M Doppelsitebar Ad
@ With the double sitebar ad, you have a presence . e .

in both areas to the left and right of the page Q L
content.

# The sticky sitebars remain in the visible area
during scrolling, and the size scales automatically

to suit the screen/window format. gl N
# Required flash file: 300x600 px per sitebar 448
@ Bookable as a one-day fixed position ad on the

homepage

: gO|em.de 22

IT-NEWS FUR PROFIS




Sticky navigation ad il:icngnal

Interaction and branding at all times

@ |n the starting position, the sticky |
navigation ad consists of two skyscrapers
and a background image. All three
elements remain sticky during scrolling
and are therefore always in the reading
flow of the user. Interaction with the adis = pm
possible at any time. ‘

Mouseover

@ The preview windows open when the
mouse is moved over the navigation
elements. On user click, a large branding
area covers the content. |

@ The sticky navigation ad is particularly
suitable for communication of multiple
themes or products.

@ Bookable as a fixed-position ad

1golem.de ::
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Fluid banner Iq digital

Makes optimum use of any display size ...

@ The ad format is in a high-impact S
position directly at the top of the site
above the header.

@ What's special about this format is that
the fluid banner automatically adapts to
the screen size* — which means that
your advertising
message Is always
fully visible.

* The creative agency is responsible for the correct realisation and functionality of the advertising content. : golem de o4
L2 []
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Fluid banner Iq digital

... and is therefore also ideal for tablets

@ As it adapts to the size of the screen,
the banner is also ideal for tablets*
(precondition: programming in HTMLDb).

@ The banner also always adapts to the
display format on tablets and retains its
functionalities — whether in portrait or
landscape mode.

@ Bookable on a CPM basis and as a _
time-based volume booking &

\ [r— sundheit J

* Can only be served on desktop versions of the websites, not on mobile sites (MEWs/Web apps) 4 golem de 25
3 ™
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f -

golem.de
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Bookable moving image ad formats on Golem iq digital
In-stream, in-page and mobile

o W= mm Emm Em Em Em = == == == =

/7 ~
\
\
I
In-stream video ads In-page ads : Mobile video ads
I
Linear video ads Video ad package Addl_tlor!al_ly Lt |
iq digital I
Video medium : . : Mobile content
Pre-roll Video fireplace I :
rectangle video ad
I
Halfpage spot : |
S Video wallpaper I
/
\ __________________________ ’ /

g golem.de 27
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Videos on golem.de
Also bookable on the mobile portal

@ The Golem editorial team produces video
content on

@ News from IT and technology
@ Hardware and software product tests

@ Interviews with leading figurwa in the
IT sector

@ Reports from trade fairs and events
@ Prices for portal rotation:

@ Pre-roll up to 20s: 85.00 €

@ Pre-roll up to 30s: 115.00 €

[ i digital

golem.de

IT-NEWS FUR PROFIS



In-page video advertising
You supply the spot* — and we take care of the rest

" i digital

e e

Halfpage spot expanding Expandable video ad Video fireplace

*A fallback image must additionally be supplied; you can find more information on specifications at http://www.igm.de/medien/online/werbeformate/

1 golem.de

IT-NEWS FUR PROFIS
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f -
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Bookable mobile ad formats for Golem ll:idignal

Mobile banner, standard (6:1)

Mobile content video ad

Mobile banner, medium (4:1)

Mobile banner ad plus

Mobile banner, large (2:1)

G Mobile gallery ad
Mobile high impact ad (1:1)

1golem.de -
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Mobile portal — ad formats
Examples

bwiirg, freu!

noch nie seekrank

n die Entwicklerversion
probiert und dabei die

nft im Magen gespirt. Auch

L
Broadwell kommt mit 1,6 GByte/s
schnellem Sata-Express

well kommt Broadwell -

hipsd
Sata-Express fiir se
unterstiitzen, w
gewordenen internen Int
hervorgeh.

Banner,
small

8 5 Kommeniare

Intel Distribution fir | IRGCH
Apache Hadoop® | =

Banner, large

Screenshots of the Golem mobile portal

Siiddeutsche.de
= Wirtschaft o

Deschmann gege:

Wenn Steuersparen schiefgeht

tank Sal. Oppenheim

‘SOWIRD [
IHR GESCHAFT \

ARKER

Mobile content
video ad
(Scribble)

High impact ad
(Screenshot of
Wirtschaftswoche)

Mobile gallery ad

| digital

WYBRID ATE
Peugeot fihrt mit Luft
Der Automabilkenzern PS4 Peugeot
Citrogn hat mit Hybrid Air ein
Antriebskonzept fir Autos vorgestellt,

das Verbrennungsmotor und

Druckantrieb kombiniert. Damit soll 3t & 2
st die Halve des Sprics gespart werden Der Automobilkonzern PSA Peugeot
- und teure Akkus sind uberflussig Cltrogn hat mit Hybrid Alr eln

Antriebskonzept fiir Autos vorgestells,

das Verbrennungsmotor und

D feb kombiniert. Damit soll

fast die Hilite des Sprits gespart werden
und teure Aldkus sind berflilssig

Banner ad plus
(Scribble)

golem.de -
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Advertorial Iq digital

Your own content on golem.de

% golem.de

@ Your own content is integrated on a
subpage of golem.de.

re By Dat o et
Intel Distribution fr
Apache Hadoop*

@ Content examples: editorial articles,
photo galleries, videos, whitepaper, info
graphics, newsletter registration form
and much, much more.

Intel .
istribution
m[?ﬁ;{clr?z Hadoop*
I »
88| QB
NETWORK COMPUTE

@ Traffic is directed to your advertorial by
a media package containing supporting
ads.

@ Depending on the topic, the Golem
editorial service team can also prepare
the editorial content for a surcharge. -l Website

uuuuu

Wie kénnen Unternehmen
Big Data nutzen?
ol

Mobile portal

golem.de -
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Example: advertorial on golem.de iqdignal
Online

Intel Distribution fiir
Apache Hadoop*

Website
- Wa ”pa per le oK Big-Data-Zugritt

mit Apache:

smoimo
Boser, boser Toaster

(CODKING_TOAST: Dass der Quelliext auf einem vielbenutzten Foto zum
Bebildern von Nachrichten diber Hackerangriffe so beginnt, hat offenbar

‘noch ketn Medium gewundert. Unseren Entwickier Alexander Merz
schon. @ 51 Fommntace

Stellenmarke

Website
- medium rectangle .o

Ads in rotation =

on go lem.de link mmf-'«"m g tisons vos s

p ‘n\l"::n.m:v:;m,;ng{m.w&’r)l\lrrstwu dlrectly tO the : 5 4 - i “,:m,;,, SO
start page of the

CM STORM QUICKFIRE STEALTH

Tastatur fast ohne Tastenbeschrift - Wi kirnen Unismetenen B Data rutzen?
astatur fast onhne lastenbeschrirtungen . . f e s daram gt Mk s oder Tesergsinien

Y advertorial LRI I
Mit der CM Storm Quickfire Stealth hat Coolermaster eine Tastatur : i syt o oara

vorgestellt, deren Tastenoberflichen auf den ersten Blick nicht beschriftet

sind. Sie richtet sich an Vielschreiber und Spieler, die das Layout blind —_—
beherrschen. Wer doch einmal nachgucken muss, braucht aber nicht zu gar 16 e A e iy | e
o Quickte Stesn @i Cavemastn oo i o

Tl e ST,
" 104201 SR b £ S a1 CutETTarGer e et ewatet
i il MWM iebern sob s s Tewas. A.urnvdhlrvfmrl
st sk ey
Auor pacres oo e e

e it i
ntel Distribution fiir Themen:  Engabegers, Tastatw, PC-Harduare st o
Apache Hadoop®

Tetlen:

15 1" 6
o
e e
\\ 5 e M It dute wmcnasort
s iy | e A
R ey —

Stellenmarkt

Sanior) Mobiie Soiutions Consutant (M
wHTERAPER
Saverval GebH, Kol Wie man Big Data In Big Valué verwandelt

Die Tastatur CM Storm Quickfire Stealth richtet sich an Puristen, Gamer und
Anwender, die das Zehnfingersystem so gut beherrschen, dass sie die
Tastenbeschriftungen nicht benétigen. Auf den Oberflichen der Tasten fehilt sie ganz
und die Ersatzbeschriftung an den vorderen Flichen st sehr Klein gehalten. Solution | System Archiek! Middenare (miw

Quabty Manager (mw

Savanval GmbH, Barin
Firmnc T oo Enbsdingrn

wreoAren
Schnelle Verschilsseiung K Apache

e P i e b il Ui
s e

Lot
ey e i 8 e
b e

Screenshot of www.golem.de
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Example: advertorial on

Mobile portal

INTEL-CHIPSATZ

Broadwell kommt mit 1,6 GByte/s

schnellem Sata-Express

Nach Haswell kommt Broadwell -

Intels tibernéchste
N Prozessorgeneration. Die
NGFF
Sata-Express fiir sehr schnelle SSDs
unterstiitzen, wie aus einer nun bekannt
gewordenen internen Intel-Prasentation
hervorgeht.

B 5 Kommentare

Chipsatze dafir sollen erstmals

Intel Distribution fir

Apache Hadoop*

IMPRESSUM DATENSCHUTZ ANSICHT

Banner, large

Screenshot of the Golem mobile portal

golem.de

Fixed-position banner,
small, as header on the
advertorial start page

The banner, large, links
directly to the
advertorial in the
mobile portal

golem.de

THEMEN TickeR

HADOOP VON INTEL
1 TByte Daten in 7 Minuten
statt 4 Stunden analysieren
Der Chiphersteller [ntel hat eine eigene
Hadoop-Distribution verdffentlicht, die
speziell r die eigenen Prozessoren
angepasst ist. Sie soll Daten deutlich schneller
analysieren, vor allem, wenn sie aus Grinden
der Datensicherheit versehliisselt gespeichert
werden.

vivea
Wie kénnen Unternehmen
Big Data nutzen?

Ob es darum geht, Markte zu verstehen
oder Testergebnisse der eigenen Produkte
auszuwerten - Big Data spielt fir Intel in
vielen Bereichen eine groBe Rolle. Gordon
Graylish, Vice President und General
Manager Enterprise Solutions Sales bei
Intel, erlutert im Interview, was Big Data
far Unternehmen bedeutet.

vivEo
Konstante Antwortzeiten
trotz vervielfachter
Datenmenge

Wie setzt sich die Stremnutzung in
maodernen Haushalten zusammen? Darauf
sucht das US-Energieministerium
Antworten. Liefern soll sie das Texas
Advanced Computing Center, das dazu
groRe Datenmengen an Signalen von
Strommessern analysiert, Intels Hadoop-
Distribution sorgt dafar, dass die Analysen
trotz steigender Datenmenge
gleichermaBen schnell bleiben.

| digital

VIDEO

Schnelle Datenanalyse
verénderte Arbeitsablidufe
Jeden Tag stehen mehr Daten zur Verfugung
und es kommen neue Datenquellen hinzu.
Damit steigt aber auch die
Herausforderung, genau die Daten zu
finden und zu analysieren, die den groten
Mehrwert stiften. Sind solche Analysen in
kurzer Zeit méglich, kann das die
kompletten Arbeitsablaufe verdndern.

—— e e

WHITEPAPER
Wie man Big Data in Big
Value verwandelt

Die weltweit produzierte Datenmenge
wachst rasant, einzeine Datenbestande
werden groRer und variieren in Struktur
und Format. Damit entstehen ungeahnte
neue Méglichkeiten fir Unternehmen, die
sich dieser Veranderung anpassen und so in
kiirzerer Zeit bessere Entscheidungen
treffen konnen.

WHITEPAPER

Schnelle Verschliisselung
fiir Apache Hadoop

Apache Hadoop wird heute schon in vielen
Unternehmen eingesetzt, um durch die
schnelle Analyse groBer Datenmengen
Wettbewerbsvorteile zu erzielen. Intels
Hadoop-Distribution erméglicht es dabei,
dank effizienter Verschliisselung die
Datensicherheit zu erhohen, denn oft
handelt es sich um personenbezogene
Daten oder Geschéftsgeheimnisse, die auf
keinen Fall in falsche Hande geraten durfen.

golem.de
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Advertorial basic package
Costing example

L]

[ i digital

Duration: 4 weeks

Website

Techn. preparation and implementation of the advertorial*

Optional: branding of advertorial page, e.g. with wallpaper and medium rectangle

Online coverage generation (incl. 50% discount for internal links)

Wiallpaper with keyword targeting on golem.de

Teaser on the golem.de homepage

Gross price (incl. 50% discount for internal links)

Agency net (incl. 15% agency commission)

Media value (excl. discount for co-branding and internal links)
Total ad impressions, 4 weeks
Average CPM n/n

Price for total duration

4.500 EUR

0 EUR

22.500 EUR

15.000 EUR

42.000 EUR

36.375 EUR

CPM Media performance
37,50 EUR 600.000
7,50 EUR 2.000.000
79.500 EUR
2.600.000 Al
13,99 EUR

This proposal is subject to confirmation, prices are eligible for discounts under certain conditions and plus VAT | Lead time: 20 days

*No discounts on services and production costs

golem.de
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Advertorial crossmedia package
Costing example

L]

[ i digital

Duration: 4 weeks

Website + mobile portal

Techn. preparation and implementation of the advertorial*

Extension of the advertorial on the mobile portal*

Optional: branding of advertorial page, e.g. with wallpaper and medium rectangle
Crossmedia coverage generation (incl. 50% discount for internal links)
Wallpaper with keyword targeting on golem.de

Teaser on the golem.de homepage

Mobile banner, large, in rotation in the mobile portal

Gross price (incl. 50% discount for internal links)
3% volume discount
Agency net (incl. 15% agency commission)

Media value (excl. discount for co-branding and internal links)
Total ad impressions, 4 weeks
Average CPM n/n

Price for total duration

4.500 EUR
2.000 EUR
0 EUR

24.375 EUR
15.000 EUR
5.000 EUR

50.875 EUR
49.544 EUR
43.087 EUR

CPM Media performance
37,50 EUR 650.000
7,50 EUR 2.000.000
12,50 EUR 400.000
95.250 EUR
3.050.000 Al
14,13 EUR

This proposal is subject to confirmation, prices are eligible for discounts under certain conditions and plus VAT | Lead time: 20 days

*No discounts on services and production costs

golem.de
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Video advertorial

Complex products explained in simple terms —in a video

@ golem.de produces a professional product video
complete with 360-degree presentation of all features
In the accustomed quality format of a Golem video
product test.

@ Example of an editorial video:
http://www.golem.de/0902/65161.html

@ Costs
@ Video production®: 3,000 euros
@ Advertorial production: 2,500 euros
@ Advertorial integration: 500 euros/week

@ Book additional media volume to publicise the
video advertorial.

*up to a length of 2:59 minutes.

[ i digital

uor
Schnelles

Example of a video player for a product test by the
golem.de editorial team

golem.de
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L]

Video advertorial, basic package I':|di9i+aL
Costing example

Duration: 4 weeks Price for total duration CPM Media performance
Website

Production of a product video up to max. 3 minutes by the Golem editorial team* 3.500 EUR

Techn. preparation and implementation of the advertorial* 4.500 EUR

Optional: branding of advertorial page, e.g. with wallpaper and medium rectangle 0 EUR

Online coverage generation (incl. 50% discount for internal links)

Wiallpaper in rotation on golem.de 22.500 EUR 37,50 EUR 600.000
Medium rectangle with keyword targeting in relevant articles on golem.de 13.500 EUR 22,50 EUR 600.000
Gross price (incl. 50% discount for internal links) 44.000 EUR

Agency net (incl. 15% agency commission) 38.600 EUR

Media value (excl. discount for co-branding and internal Iniks) 80.000 EUR
Total ad impressions, 4 weeks 1.200.000 Al
Average CPM TKP n/n 32,17 EUR

This proposal is subject to confirmation, prices are eligible for discounts under certain conditions and plus VAT | Lead time: by arrangement
*No discounts on services and production costs

golem.de
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Golem media data — contents
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Section packages
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Rate card

Contacts

Back to start

Iq digital
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Selected rotation
Volume package with selected environments

@ Volume package with 500,000 Als for 1
week in the environments “Mobile Phone”,
“Games”, “Audio/Video", “Internet”,
“Applications”, “"Mobile” and “Photo”

@ Choose your preferred ad format:

[ i digital

@ Standard: Wallpaper, Superbanner,

Skyscraper, Medium rectangle

@ Premium: Billboard (above navigation
bar), Halfpage ad and Sitebar

Standard: 7500 € gross week
Premium: 11,000 € gross week

1 golem.de
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Keyword targeting

Serving of your advertising in relevant articles

The Golem editorial team assigns suitable
keywords to an article:

@ by producer (e.g. Microsoft, Lenovo)

@ by product (e.g. smartphone, printer,
digital camera)

@ by topic (e.g. cloud computing,
virtualisation, storage)

@ by event (e.g. Cebit, IFA, Gamescom)

You can choose from over 1,000
keywords.

Talk to us, we'll be happy to help you
choose the right keywords.

[ i digital

ERWEITERUNG DES OBJEKTIVEARKS
Telezoom fiir Fujifilms Systemkameras
Fujifilm hat ein Telezoom filr die Systemkameras X-Pro 1 und X-E1

vorgestellt, das mit einem Bildstahilisator ausgeriistet ist. Das Fujinon
XF 55-200mm ergénzt das Objektivangebot des Herstellers, das

mittlerweile sechs Modelle umfasst.

Das "XF55-200mm F3.5-1.8 K LM 015" von Fujifilm ist ein Telezoom, dessen
Brenweitenbereich umgerechnet auf das Kleinhild 80 bis 300 mm abdeckt. Die
Anfangsblendenéffnung im unteren Brennweitenbereich liegt bei {/3,5 und im Humor:

oberen Telebereich bei £/4.8. Gegen Verwackler soll der eingebaute Stabilisator Themen:
helfen.

Der Autofokusmotor soll im Schnitt innerhalb von 0,28 Sekunden

0 6
und den Fokussierbereich von nah bis unendlich innerhalh von 0,
durchfahren kinnen. Maglich ist das aber erst nach einem Firmw L A Fovitiwm
fiir die beiden Systemkameras Fujifilm X-Pro 1 und X-E1. Touke: -

Keywords assigned to the article

&3 golemde

-
" Kbyword Targeting
Orl n

golem.de .
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Precision communication with your target group — ig iq digita
target

@ Based on the proven, leading technologies of nugg.ad, DoubleClick and many other
providers — and underpinned by exclusive
Iq digital optimisations and our data gathered in a broadly e ’m“qu
based portfolio full of strong brands - 8.

1 Systematic targeting based on criteria like sector,
department, size of company or position - a
unique player in the German advertising market

& Intelligent integration of your campaign with "
high-quality booking environments - deep
targeting all the way down to the editorial
keyword level or based on stock market/
corporate data

e

2\

& Wide range of tools and special solutions — also
for exotic, elite advertising target groups

i 9olemde
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First-rate target groups it:| cigitai
— 1g target campaign examples

Finance for SMEs Business travel Family van
Company owners and Company owners and Net HH income >
management executives management executives 3,000€

10-250 employees in Marketing, sales or 30-59 years of age
the company distribution departments

Internet provider Mobile network services Hair colouring
Geotargeting by Interested in tariffs and Male
postcode of offer region telecommunications

40-59 years of age
Interested in entertain- Keywords: smartphone,
ment, cinema etc. IPhone, Android etc. Interested in haircare

golem.de
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Advertising impact can now also be measured on iCi digita
mobile devices — “ad results mobile”

The documentation of click rates is not sufficient to measure the success or otherwise
of your online campaign. The advertising impact tool provides you with valid information
on the relevant success parameters:

@ Brand recognition

@ Advertising recall

& Brief sociographic data
Used on the mobile pages of

@ Suddeutsche.de

@ Handelsblatt.com

@ golem.de

golem.de a8
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Advantages and prices — ad results mobile |1:|dignal

Analysis of mobile premium and decision-maker target
groups documented by almost no other survey. Classic
test design with test and control group, with n = 200
respondents in both the control and test groups. High
level of standardisation allows short-notice documentation
of findings

.
o

Siiddeuische.de

Campaign volume: at least 1.2 million Als e ST et

dahin

Campaign duration: at least 2 weeks

Costs for study: 3,000 €*

Free of charge from a mobile campaign volume
of 10,000 €* agency net

*) plus VAT

golem.de
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Analyse the impact of your campaign with our i1:|dignau
advertising impact tool

On its own, the documentation of click rates is not
sufficient to measure the success or otherwise of an
online campaign.

The advertising impact tool in the decision-maker and
premium portfolio of ig digital provides you with valid
information on the relevant success parameters:

# Likeability of a brand or product
# Willingness to recommend to others
@ Willingness to purchase

Optionally bookable:

# Technical measurement of the view time of the
ads used in a campaign

# Extension into a crossmedia advertising impact
study (print & online)

golem.de
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Advertising impact study — benefits & prices It:idignal

Ad impact measurement, transparency and eampeign e
optimisation of your campaign success in Ty of sty Conts__commiseien o
CommunlCatlng Wlth Our premlum target grOUpS Standardised online ad impact survey 1.000 € 30.000 €
Classic test design with test and control group el measqemen ovewame | 2000€  4o0me
Comprehensive customised online ad

Optional measurement of ad visibility as a further st e e
parameter for Campalgn evaluatlon Crossmedia ad impact study 5.000 € 130.000 €
High level of standardisation allows short-notice Crossmedi ad impact sty ncl. - ggp0¢ 140000

documentation of findings and ensures cost

efficiency. O O o O

Measurement of ad impact via parameters like recall,
likeability, willingness to buy etc.

Measurement of the crossmedia effects of user and
reader targeting in print/online campaigns

golem.de -
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gO|em.de Iq digital

Rate card

/

™

You can find our current rate card here

-
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http://www.iqm.de/fileadmin/user_upload/Medien/Online/Rate_card_2015_20140902_Q4.pdf
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Always at your service!

iq digital media marketing gmbh
KasernenstralRe 67

40213 Dusseldorf

Phone  +49 (0)211 887-2625

Fax +49 (0)211 887-972656
E-mail  info@igdigital.de

Web www.igdigital.de

Technical Services
Phone  +49 (0)211 887-2649
E-mail  banner@igdigital.de

Nielsen 1, 5-7

iq digital media marketing gmbh
Brandstwiete 1 (Neuer Dovenhof)
20457 Hamburg

Phone  +49 (0)40 30183-174

Fax +49 (0)40 30183-283
E-mail  hamburg@iqgdigital.de

Nielsen 2

iq digital media marketing gmbh
Kasernenstralde 67

40213 DUsseldorf

Phone +49(0)211 887-2060

Fax +49 (0)211 887-2099
E-mail  duesseldorf@igdigital.de

Nielsen 3a

iq digital media marketing gmbh
Eschersheimer Landstral3e 50
60322 Frankfurt

Phone  +49 (0)69 2424-4535

Fax +49 (0)69 2424-4555
E-mail  frankfurt@iqdigital.de

Nielsen 3b, 4

iq digital media marketing gmbh
Nymphenburger Strafse 14

80335 Munchen

Phone  +49 (0)89 545907-34

Fax +49 (0)89 545907-24
E-mail  muenchen@iqdigital.de

International Sales

iq digital media marketing gmbh
Kasernenstralle 67

40213 DUsseldorf

Phone +49(0)211 887-1330

Fax +49 (0)211 887-971330
E-mail  international-online@igm.de

Switzerland
Top Media Sales GmbH
Chamerstrasse 56

6300 ZUG
Phone  +41 (0)41 7105-701
Fax +41 (0)41 7105-703

E-mail  walter.vonsiebenthal@topmediasales.ch

golem.de
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