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Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23
years of digital experience in connecting these communities.

EWS

N MEDICAL

LIFE SCIENCES

AZO

CLEANTECH

AZ0O

OPTICS

AZO

MATERIALS

AZO

LIFE SCIENCES

PZOA|

AZO

NANO

AZO

ROBOTICS

AZO

SENSORS

AZ0O

MINING




What we do

We reach a truly global audience across a broad cross-
section of healthcare services, from professionals working in
medical practices, and healthcare industry researchers, to
potential patients looking to educate themselves.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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Medical Marketing

Global Coverage
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49.11%

98,356,505

Total Annual Users

News-Medical is the leading content marketing platform which reaches HCPs, researchers
and medical professionals in the Healthcare industry.

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork.

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers

AZO

NETWORK

Readership

Healthcare Professional
Engaged Consumer

Patient / Patient Advocate

Sciences and Medical
MarComms

Senior Academics

Research and Pharma


https://www.azonetwork.com/marketing-science/contact

Healthcare & Wellbeing

Allergy 8 83,926 Subscribers

Asthma 353 Subscribers

Cardiology 15,596 Subscribers

Children’s Health 9,796 Subscribers

Dermatology 4,891 Subscribers

Microbiome 15,873 Subscribers

Nursing 6,350 Subscribers
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Nutrition

Ophthalmology / Optometry

Pharmacy / Pharmacology

Rare Diseases

Respiratory Diseases

Sleep Disorder

N KKKKKX

MARKETING SCIENCE

21,312 Subscribers

6,342 Subscribers

5,651 Subscribers

7,120 Subscribers

48,006 Subscribers

2,623 Subscribers
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MARKETING SCIENCE

Rheumatology

Neuroscience

ADD/ADHD 8 3111 Subscribers Osteoporosis @ 1,833 Subscribers

Rheumatology 8 4,151 Subscribers

Alzheimer's Disease 8,990 Subscribers

Autism 5,070 Subscribers
Gastroenterology
Multiple Sclerosis 1,890 Subscribers ©0000000000000000000000000000
NeurOIOQy/NeurOSCience 12,474 SubSCI‘ibel’S Gastroenterology 8 5,029 Subscribers

Parkinson's Disease 4.637 Subscribers

Psychiatry 21,679 Subscribers
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Bladder Cancer

Bowel Cancer

Breast Cancer

Cervical Cancer

Oncology

Prostate Cancer

Skin Cancer

Cancer

<

4
4
<
<
<
4

884 Subscribers

1,868 Subscribers

5,896 Subscribers

19,663 Subscribers

17,393 Subscribers

2,881 Subscribers

1,811 Subscribers

MARKETING SCIENCE
Metabolism

Cholesterol 8 2,846 Subscribers

Diabetes 8 8,309 Subscribers

Endocrinology 8 2,633 Subscribers

Technology

MedTech 8 49,339 Subscribers
Medical Devices 8 104,142 Subscribers

Nanomedicine 8 2,796 Subscribers
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MARKETING SCIENCE

Infectious Diseases

Women's Health

COVID-19 @ 41,269 Subscribers 000000000000 0000000000000 0 ¢
HIV/ AIDS (<] 3,837 Subscribers Pregnancy / Maternal Health  [»<] 6,268 Subscribers
Infectious Diseases 8 104,690 Subscribers Women's Health @ 49,310 Subscribers
Translational Medicine Men's Health
[ BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN OB OB OB BN OB B OB OB OB N N N N ) L BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN B B
Clinical & Lab Diagnostics 8 98,645 Subscribers Men's Health 8 6,453 Subscribers

Genetics 8 23,508 Subscribers

Hematology 8 7,501 Subscribers
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LEAD GENERATION

E

NEWS 000
Target our first-party subscriber database by their specific professional interests.

Reach over one million named scientists, engineers and industry professionals Medical Device

’ ' N e oiai oy s 2oy Headline
The iatest medical device news from News Medical
Our unique ability to match your targeted audience's interest with the right

content explains why this channel is so popular with clients and subscribers alike.

The Physician’s Guide to

Choose between Headline or featured sponsorships. synthetic Done Grafting
Biomaterials
ngheitaig bone grﬂglng Tateﬁalds Dﬂi::i several
- . . daavaniages over ir naturally denwv
7 Gain immediate exposure for 4 . e o
\ Increase lead generatlon. best o use them can be challenging. This QLHUE from Mosct CTO Steven Jung, PhD,
your StOI’y. - I l will help you navigate the bone grafling biomaterials land=caps i
i
Sponsors
@ Boost brand awareness within a et s Measure your ROl with
1 - Advances in Peripheral Catheter
targeted community. ol automated reports. e B
Publication

Catheter layers can often separate during
production, an extremely serious vulnerability if not
detected immediately. Download this engineering
publication to discover the advanced solutions
manufaciurers are now putting in place to help eliminate this issue

1 MILLION+ SUBSCRIBERS D



https://www.azonetwork.com/marketing-science/audiencepacks
https://www.news-medical.net/newsletters/webview/?nirid=7dcd91a8f10b4d559a848063b106c0e0&nirknd=4&utm_source=news_medical_newsletter&utm_medium=email&utm_campaign=medical_device_newsletter_25_march_2022

LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

c% Target specific markets by keyword, application, industry & geography.

O.=l| Measure results with our unique AZolntel Analytics platform.

LI

& Customize your message and design with our email specialists.

AZO
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View as a Web Page

NETWORK

-‘\
-
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\ mEoicaL

g Breath Biopzy™ OMMNI: advanced global
breath VOC analysis

= C @
{ i

F

Containing over 1,000 volatile organic compounds (VOCs), breath is a rich sampling
matrix that could unlock the potential of early detection and precision medicine for
diseases including respiratory diseases, liver diseases and cancer

Developed with input from leading breath researchers, Breath Biopsy OMNI is the
most advanced global breath VOC analysis service, designed to help uncover
clinically-relevant, non-invasive biomarkers.

Daownload this free Breath Biopsy OMNI whitepaper for details on
« Comprehensive support provided by Owlstone Medical's expert teams
» Raobust and reliable breath sample callection

« High resolution sample analysis
= Detailed data reporting

Get Your Free Whitepaper

11


https://www.azonetwork.com/emails/webview/?erid=1c1b907752d84f7cb7d1c299355db634&erknd=4

LEAD GENERATION

PRODUCT PROFILES

Demonstrate the benefits, features and key capabilities of your Products and
Equipment with our Product Profiles.

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

B2
@ |1 Enrich your product listings with relevant videos, images and applications

Ammn Publish the product profiles to our product categories on the relevant
W= WY AZoNetwork websites.

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

AZO

NETWORK

Creatinine and eGFR testing: .
StatSensor® and StatSensor Xpress™ noyg
biomedical

e SR -
[C TN i Doweload POF Copy

= Mita's StalSermor Creatinine Huspaal Melsr System s o portable anabessr and & compact, smgle use
Ltk rar di ar wsels bl AT

™
Meed more . 2
information? st iriine
B Radiclogy and cardiac cath tio
I renial

12


https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.news-medical.net/Creatinine-and-eGFR-testing-StatSensorc2ae-and-StatSensor-Xpresse284a2
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LEAD GENERATION

COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]c Create maximum exposure for your new products and their

applications. ' Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/video?referrer=pdf
https://www.azonetwork.com/marketing-science/webinars?referrer=pdf
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LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

Y4
. L_|I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
909

Collect valuable first-party lead data

AZO

NETWORK

Posted in | eBooks

Industry Focus eBook: Neuroscience -
Second Edition

Top interviews, articles, and news from the cutting edge of Neuroscience research,
curated by Mews-Medical and AZolifeSciences.

Neuroscience eBook

Neuroscience, the study of the nervous system, is projected to reach USD 34.88 billion by

14


https://www.news-medical.net/industry-focus/neuroscience-ebook
https://www.news-medical.net/industry-focus/neuroscience-ebook

BRAND AWARENESS

CONTENT DISTRIBUTION

AZO

NETWORK

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a

highly relevant target audience.

Use your existing content: white papers, application notes, case studies, etc.

Repurpose your content, maximize organic search engine visibility, and include calls-to-
action.

Measure content engagement & results with our unique AZolntel Platform.

Publish on relevant AZoNetwork sites and post to our social media channels.

Berome 2 Me

Monitoring the relationship between
Endothelial Lipase and HDL by NMR

Wiew Supplier Profile Request Further Information

Sponsored Content by Bruker BioSpin - NMR. EPR and Imaging - Clinical Mar 29 2022
AReviewed by Mycheohs fice

High-density lipoprotein {HDL) performs anti-oxidative. anti-inflammatory. and
cholesterol efflux functions. Therefore, a high level of HDL is considered beneficial
to protect against atherosclerosis, the buildup of plague in the arteries, which can
lead to a heart attack or stroke.

Imoge Credit:ShutterstockMarynaOlyak

The protective effects of HDL are linked to the enzyme paraoxonase 1 (PON1), which
catalyzes anti-oxidative reactions through its arylesterase (AE) activity. Furthermore, 95%
| S| i =2 el e o

[T LI PP R Bt A, Lgpepy JPpa Y N Y S PR P e PR R
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https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.news-medical.net/whitepaper/20220329/Monitoring-the-relationship-between-Endothelial-Lipase-and-HDL-by-NMR-2.aspx
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BRAND AWARENESS

WEBINAR LISTINGS

Posted in | Research Proteins

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Advances in Influenza Research: Developing
Effective Vaccines

View Supplier Profile i Watch the Webinar

Fram Sino Bislogicol Inc, Jun 6:2023

Promote your existing webinars to a new highly engaged audience. _
Advances in Influenza

Developing Effectiv

Mohammad S. Safiarian, PhD -

¢ [ a3 Influenza is a highly contagious respiratory illness that affects millions of people
0 = ! worldwide each year. The influenza virus is constantly evelving. making it difficult to
—. - = - = = = = i3 2
] — predict and prevent outbreaks. Current influenza vaccines come in various typas.
\ __' PrOVIde educatlonal and Informatlve Content that generates awa reness' including live attenuated virus vaccines, inactivated whole virus vaccines, virosome
S vaccines, split-virion vaccines, and subunit vaccines.,
However, they have certain limitations, such as high manufacturing costs, prolonged
production time, moderate effectiveness among specific groups, and limited cross-
reactivity.
L X X ]
i About this webinar:
- - - L]
:.D.: : Generate new IntereSt In you r prOd UCts a nd leads for you r bus' ness' Thi= webinar outlines recent advancements in the development and use of different types
m of influenza vaccines, as well as future directions, such as creating universal influenza
vaccines.,

Furthermore, the immune respanse is a critical factor in evaluating the vaccine's efficacy


https://www.news-medical.net/webinar/Advances-in-Influenza-Research-Developing-Effective-Vaccines
https://www.news-medical.net/webinar/Advances-in-Influenza-Research-Developing-Effective-Vaccines
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Display

=To S

Increase brand awareness by targeting the AZoNetwork audience of
engaged B2B visitors with various Display Advertising options.

®O
- -
|@ | Increase brand awareness and visibility.
o (« 3B Need greater yield and amplifiability from your FFPE samples?
. i Read the case study >
rolz | Measure and increase traffic to your website.
oe abcam
: Antibody P
“O- . . Is for IHC
o~0o Reach highly-targeted and relevant audiences. EiL i 8
scraen for

success with

multiple clones
to key oncology

"@ . Get your message accross with visually appealing targets
7  creatives.

FD-L1 panel: SP142

1 L

1 Million + Global Subscribers

AD SPECIFICATIONS 135M + Unique Visitors

17


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/blog/display-ad-specifications-pdf-updated-annually
https://www.azonetwork.com/marketing-science/displayad

BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

Target relevant keywords for your
% industry.

Improve your website's ranking on

*ﬂ?
Fﬁl‘lﬂ search engines.

— 00

0o 0
oy N

C’ 000 D Increase quality traffic to your website.

tissue cytometer

People also ask

g cytomelry?

Can vou do flow cvtometry on tissue?

AZO
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TIESLJEEN*,}STIEE

PRECISION THAT INSPIRES
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BRAND AWARENESS

WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

000
Website Design & Development DA

Bator& nnnnnn ogy  Products A pplications ~ Resources  About  Contact @

Inc r(_-:-dible interaction.
Cutting-edge
characterization.

HTTPS Certificate BLI technology for label-free analysis

Web visitor-to-lead

@t&‘ functionality.

Fully Responsive

Retina Ready

. Fully optimised for
SEO#" search engines.

Shopping Cart Ready

Content management Full training on CMS
system (CMS) training.

You own all rights

NHKNKEKRKRK

K
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https://www.gatorbio.com/

BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT

CONTENT CREATION

Create unique, informative, and engaging content to help you tell your
story to the right people at the right time.

Generate premium quality content on a subject of your choice.
NG

Develop thought-leadership with content curated specifically for your
target audience.

for content distribution.

Use the experience of our team to provide guidance on what works and

Own the content to use on your site, OR use our vast audience network
g° U
@ what doesn't.

Free up your marketing team by using our network of copywriting experts.

140+ Scientific writing experts on our team

AZO

NETWORK

NEWS
[LIFESCIENCES ]

How Could Smart Bandages Revolutionize
Wound Care?

Download PDF Copy
By Dmitry Dorofesy, B.Sc
y Reviewed by Sophia Coveney

The presence of bandages made from gauze or cotton wool for the treatment of wounds

About COVID-19 News HealkthA-Z Drugs Medical Devices

Is considered a standard supply for every home, hospital and first aid kit

A

’ \
i -

[

-

Today, these familiar materials are being replaced by modern bandages of a new
generation, which are made from natural and synthetic materials that have unigue wound
healing properties.



https://www.news-medical.net/health/How-Could-Smart-Bandages-Revolutionize-Wound-Care.aspx

CONTENT

SOCIAL MEDIA CONTENT

Re-purpose your existing podcasts, webinars and video content for use across social media.

Reach your audience with rich multimedia on their social platforms.

|Jl Up to 5 x Social Media snippet videos. PODCAST
@ O . X g
-EDH High quality, professional audio & video content. L < o % '_
= Nt Al g
¢ N PODCAST
' @c}- Increase brand awareness online and on all N Wine Authenticity -
I I of the major pOdcaSt players' e Winemaking is a Craft

. . . [Gordon] Right. Well, let me repeat that simple
Reach and engage your audience on Social Media. phrase that many of the listeners will have heard,

i

AZO

NETWORK

WEBINAR

€D SincBiological Dr. Yuning Chen

The COVID Effect \

f1z Holz of Sing SHialeeffe:1Ml

Htin g NEWRVaTiantsiof COVID-19

create recombinant antibody libraries for clients

. T

-

-|-|I[llt-|-I||-III--I~II|IAI0I||]|I|IIIII|

- g
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https://vimeo.com/showcase/8572096/video/562709074
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CONTENT

INSIGHTS FROM INDUSTRY

Tap into your teams' product expertise and knowledge and convert it quickly and easily EWS
iInto powerful marketing collateral with an Insights from Industry interview. ENE%

MEDICAL HOME

About  COVID-19 News HealthA-Z Drugs Medical Devices

Revolutionizing the fluorescence

Create evergreen content which engages clients for years to come. microscopy landscape with the all-in-one
Microhub, Mica

ystems Inc.

Sponsored Content by Leica Microsyst

Reviewed by Alex Smith

Choose an in-house expert to showcase your thought-leadership.

insights from industry

James O'Brien

Vice President of Life Sciences
Leica Microsystems Inc.

! §/|> AZo Editors produce an engaging and educational written interview.

Could you start by giving our readers a brief overview
of the current microscopy landscape?

l‘ ‘\ Microscopy and lab techniques, in general, have progressed & ot in the last 20 years,

Customer reguirements have prompted vendors to use to drive those technigues towards

Ny Feature the interview on a relevant AZo site to reach your target audience.
\‘ ', Vendors need to make these technigues easier to Use to drive and increase their

adoption. Whean | was in university, you could specialize in your laboratory activities
because there were not as many. You could become an expert in a particular technigue as
part of your research,

n today’s reality - especially when looking to publish - you cannot just leverage a single

technique to drive your discovery, For example, if you're locking at proteins, you'll be

UE“ Measure content engagement & results with our AZolntel Platform.



https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.news-medical.net/news/20220330/Revolutionizing-the-fluorescence-microscopy-landscape-with-the-all-in-one-Microhub-Mica.aspx

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ \& helped advance their work.

W !
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Generate an engaging thought-leader interview from a credible 3rd party.

Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZO

NETWORK

Ews MEDICAL HOME

About  COVID=19  News Health A-Z Drugs Medical Devices

World Health Day; Creating a Better Planet
for a #HealthierTomorrow

Download PDF Copy

Incerview conducted by Emily Henderson, §.5¢ Apr 6 2022
Reviewed by Sophia Coveney

=
Thought Leaders L7
-

Dr. Maria Neira

-

Department of Environment, Climate Change, and Health =
World Health Crganization (WHQ)

I recognition of World Health Day 2022, we speoak to Dr. Maris Neirg, Director of the
Department of Environment, Climate Chonge, and Health ot the WHO, obout this yeor's
campaign ‘Our Planet Our Health’ and how our personal hecith is linked to the health of our

planet,

Please can you introduce yourself and tell us about
your role at the World Health Organization?

| am Dr, Maria Nelra, and | am the director of the Department of Environment, Climate
Change and Health at the World Health Organization. As a medical doctor by training, |
specialized in endocrinclogy, then | did a Master's in public health. Since then, | have been
in public health for many years and it has become my passion,

Every year the world celebrates World Health Day on
the 7th of April. Why is it important to help raise
awareness surrounding global health and the
inequalities that millions of people face worldwide?

Obvicusly, we should dedicate the whaele year to promoting people's health, But for one

24


https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.news-medical.net/news/20220406/World-Health-Day3b-Creating-a-Better-Planet-for-a-HealthierTomorrow.aspx

THOUGHT LEADER VIDEO

CONTENT

VIDEO SERVICES

Bring your content to life with our video creation services. We manage =
everything from from concept to filming to post-production and Prof. Timathy A. Cross
distribution. Florida State University

P P 5:14/6:47 gx

@@@ Showcase your products, applications, testimonials, and more through

2D ANIMATION

|I:'= video.
w > » Choose from a range of video styles. ‘ ‘ o o &
- Lol | L L, . we ©% ®
MALDI-TOF spectrum . : . @ o®
OEKs —_— & TR
\ Work with our video specialists to create captivating video content. LIBRARY ::i:iiiiss X PR
@B : : . :
- <, You own the video, but we will help you distribute your videos across

the AZoNetwork websites.

P P 5:14/6:47 x

:



https://www.youtube.com/watch?v=sVXO91xlZRI&list=PL8BlWieC92NvznHZCBkLfMDXq3VohevQ_
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139
https://www.azonetwork.com/sites?referrer=MediaKit

AZO
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CONTENT

EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with
an Expert Presentation On-Demand (ExPOD).

P>Q€)\ Reach your audience online, at virtual events and
tradeshows.

& Demonstrate real thought leadership through targeted Analysis of Lignins Using P
Benchtop NMR Spectroscopy:
content. Quantitative Assessment of

;._‘ I'-\ ~y -y . ~ J-.-' |—_'l-'-;-- - o
JUpstructures ana Lomparison to

High-Field NMR

Work with our video specialists on speaker preparation e
Ei E\ through to recording and post-production. Matt Leclerc, PhD
M = Promote and distribute your presentation with our > B s/
D 5"3 industry-specific newsletters and websites.



https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/672297238

CONTENT

VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

nD>»

cammn o o

High quality, professional audio-visual content.

Demonstrate real thought leadership through targeted content.

Smooth, easy process from speaker preparation through recording
and post-production.

Enhance user experience (UX) of your written content across the
AZoNetwork.

AZO

NETWORK

THE EVOLUTION OF
IN VIVO TECHNOLOGY

IDENTIFYING AND QUANTIFYING
CANNABINOIDS IN BIOLOGICAL MATRICES
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://vimeo.com/showcase/8194413
https://vimeo.com/showcase/8194413

AZO

NETWORK

CONTENT

Engage and educate your audience with a scientific Solid-state NMR Spectroscopy in
webinar. Leave the planning, promotion and execution of Pharmaceutical Sciences from Drug

your next webinar series in our hands. Delivery to Formulation
Development

0.0.° : . :
U 1d Reachaglobal audience in a format that is o Yongehao st
qj q‘lﬂ aCCGSSible and Convenient. HQEEL%Z%S::?I':‘aIrSr;aceutical NMR Laboratory
_yﬂgchao.s;.l@merck.com

P ? Demonstrate thought-leadership and prioritize
& education during the customer journey.

> P 514/647 #x

before, during and

. @ o Educate your customers about a new product
. or application.
T

post-webinar.
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https://event.on24.com/eventRegistration/console/EventConsoleApollo.jsp?&eventid=2550597&sessionid=1&username=&partnerref=ISCweb&format=fhvideo1&mobile=&flashsupportedmobiledevice=&helpcenter=&key=0F065F7CA38BDE688A3A4A7D7F613A98&newConsole=true&nxChe=true&newTabCon=true&consoleEarEventConsole=false&text_language_id=en&playerwidth=748&playerheight=526&eventuserid=513528909&contenttype=A&mediametricsessionid=453237992&mediametricid=3591166&usercd=513528909&mode=launch

AZO
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CONTENT ‘

Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or

podcast series. & SincBiological Dr. Yuning

B

- A\@, Reach aglobal audience on all of the major h c o b ff
|@ Il podcast players. T e V E eCt
Acast () &

() Stimulate discussion and demonstrate thought

& leadership. T e

;'@ —  Smooth, easy process from speaker preparation - Ll BRI Ly
— C:D:

through recording and post-production.


https://www.youtube.com/watch?v=xYjyrJtHYEQ
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PROVING RO

REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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https://www.azonetwork.com/marketing-science/analytics

PROVING RO

y, AZO
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf

CLIENT TESTIMONIALS

Why Bruker sees AZoNetwork as their most
valuable Marketing partner.

66

AZoNetwork has been our most valuable
vendor/partner in marketing over the last several
years. They help us look good, and help us do our
marketing job better. If you invest with them, there |

will be some surprise benefits that will not have
been foreseen in the initial contract.

—99
READ THE WHOLE STORY
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https://www.azonetwork.com/marketing-science/testimonials/bruker
https://www.azonetwork.com/marketing-science/testimonials/bruker

ContactUs AZ70
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6 Find Out More
6 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I @,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit

