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AZO
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Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23 years
of digital experience in connecting these communities.
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What we do

AZoRobotics is one of the world's foremost digital platforms
dedicated to sharing the latest stories in automation, from
collaborative robotics through to revolutionary new
humanoid robots. We create, curate, and distribute high-
quality content to a dedicated readership of academics,
manufacturing professionals, and researchers from around
the globe.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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CREATE

AZO
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ENGAGEMENT
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Robotics Marketing

Readership

!Z : Global Coverage 15%

ROBOTICS

37%

163,496

Total Annual Users

Engineering

Laboratory

AZoRobotics is the leading content marketing platform which reaches scientists, engineers Medical professionals

and industry professionals in the Robotics industry. Research
arc

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork. Students

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers Senior Academics


https://www.azonetwork.com/marketing-science/contact

Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis

Heat Treatment

Hydrogen

Industrial Automation
& Robotics

KHXXKXEKXEKEK

29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis

XX XK XK K

12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers
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3D Printing

Advanced Alloys

Graphene & Nanotubes

Nanoparticles & Colloids

Polymers

Technical Ceramics

Thin Films

<

4
<
4
<
4
<

15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy :
(AFM) 13,519 Subscribers

Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras .
& Imaging 8 9,605 Subscribers
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical &

Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis

K KX KKK

MARKETING SCIENCE

51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

20,686 Subscribers
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Lead Generation 20 Content Creation

9 Newsletters | |
21 Social Media Content

10 Targeted Emails

1 Product Profiles

12  Product Showcase 23 Interview: Thought Leaders

22 Interview: Insights from Industry

13 Lead Generation eBook 24  Video Services

25  Expert Presentations on Demand
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o 26 Virtual Video on Demand
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16  Display Advertising 28 Podcast Production
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LEAD GENERATION

AZO

NETWORK

Target our first-party subscriber database by their specific professional interests. s o e R e
Reach over one million named scientists, engineers and industry professionals. The latest industrial automation and roboics news from AZoNetyige BEN TN (1915

Sponsor

Our unique ability to match your targeted audience's interest with the right

content explains why this channel is so popular with clients and subscribers alike. The Impact of 3D

: ) Machine Vision
Choose between Headline or featured sponsorships. Technology

The advent of 3D machine vision technology
and 3D cameras has opened up a wide range
of new application areas which had previously

/  Gain immediate exposure for . el el b
N P /\/I Increase lead generation.
your Story- .Il Read The Interview To Find Qut hMorsl

Featured
Sponsors

)=
0 0 =
toad e Industrial vision systems are now considered as

ta rgeted Communlty_ m automated reports. essentials on the control or production ling. They

help meet the growing demand to produce faster
with better quality and are in line with the industry
4.0 trend. They differ in the quality of the optics
and sensors but also in the technology used for
image acquisition. Widely used on the market, 2D
vision systems are starting to run cut of steam and are now being overtaken by
much more efficient 30 solutions.

1 M I L L I N S U B S R I B E RS More and more applications related 1o the automation of manufacturing tools can

@ Boost brand awareness within a bt Measure your ROI with 3D Vision for your Automation



https://www.azonetwork.com/marketing-science/audiencepacks
https://www.azonetwork.com/newsletters/webview/?nirid=a3f3febe76dd4e1392e15b5c5d2aadcc&nirknd=4

LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

Target specific markets by keyword, application, industry & geography.

O.=l| Measure results with our unique AZolntel Analytics platform.

LI

& Customize your message and design with our email specialists.

AZO

NETWORK

Robot Protection for
Harsh Operating

Environments

Raobots play an increasingly significant role in modern

industry, often finding application in areas that are

his puts them at risk of

expoasure to carrosion, heat damage, abrasion and other
types of exposure-related damage, which can

dramatically reduce operational lifetime

THERMOPAK® Rabot Cavers from Mid-8Mountain

Materials offer a robust and cost-effective solution,

enabling manufacturers to p ots from harsh

conditions and maximize their value

Why did yiou receive this emait?
Wormation from s and asked to be nofified of addifional information

Mol Interested Anyimore?

10


https://www.azonetwork.com/emails/webview/?erid=7a5933e1a2f8425f837b7b4f09158d9a&erknd=4

LEAD GENERATION

PRODUCT PROFILES

Demonstrate the benefits, features and key capabilities of your Products and
Equipment with our Product Profiles.

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

B2
I@ |1 Enrich your product listings with relevant videos, images and applications

Ammn Publish the product profiles to our product categories on the relevant
W= WY AZoNetwork websites.

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

AZO

NETWORK

AZO g

ROBOTICS

Roho Inspect System from KUKA

Systems I( U I(A

Other Equipment by this Supplier

= 7

Cell And Wafer Handlng from KR 1¢N‘Ilrﬁ-h from KUKA KR 120 PA P, II zing Ro! hou frum-

HUKA Systems GmbH KUEA Robotic I dia) P
Limited
| | ;
ﬁ 1E0-2 rﬂmp eric Robotics H i’.'llll PA Pal ﬁ 30-4 K5-F Indduserial Robot
o KL i oboter GmbH, = KUKA Robotics (Indis) Private am KUKA Roborics Corp,
lelelelele
| »
- A
R 5 scara RESC ipulators  KUKA Robor Controlier fro T Docubot Weas LIEO MO Robotics
o A e - Froner WHIWE Boboatme T bl

11


https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.azorobotics.com/equipment-details.aspx?EquipID=141

AZO

NETWORK

LEAD GENERATION

COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]c Create maximum exposure for your new products and their

applications. ' Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/video?referrer=pdf
https://www.azonetwork.com/marketing-science/webinars?referrer=pdf
https://www.azonetwork.com/marketing-science/customizedemails?referrer=pdf
https://www.azonetwork.com/marketing-science/customizedemails?referrer=pdf
https://www.azonetwork.com/marketing-science/thoughtleaders?referrer=pdf
https://www.azonetwork.com/marketing-science/insights?referrer=pdf
https://www.azonetwork.com/marketing-science/insights?referrer=pdf
https://www.azonetwork.com/marketing-science/contentcreation?referrer=pdf
https://www.azonetwork.com/marketing-science/contentdistribution?referrer=pdf

LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

* Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
999

Collect valuable first-party lead data

AZO

NETWORK

AZO

ROBOTICS

An BZoNetwork Site 00 f W Bocome a Meimber. | Ok Searct

Posted in | eBooks

Industry Focus eBook: Robotics &
Automation

Top interviews, articles, and news in the Robotics Process Automation industry, curated by
AZoRobotics - The A to Z of Robotics.

Robotics Process Automation (RPA) eBook

The global market of Robotics and Automation has been valued a2t $38 billion in 2023 and

is predicted to triple in value by 2030,

13



2
BRAND AWARENESS

CONTENT DISTRIBUTION

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a
highly relevant target audience.

ROBOTICS

Bagmsin | Laroraace Resara

Robo Inspect System from KUKA

Systems KUKA
Use your existing content: white papers, application notes, case studies, etc.

‘= Repurpose your content, maximize organic search engine visibility, and include calls-to-
“E=/  action.

10i2 Measure content engagement & results with our unique AZolntel Platform.

munm)
I Publish on relevant AZoNetwork sites and post to our social media channels.

14


https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azorobotics.com/equipment-details.aspx?EquipID=141
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BRAND AWARENESS

WEBINAR LISTINGS

AZ0 o

MATERIALS An AZohletwork Site [ f W @ Become a Member S Search,,

Pasted in | Elecrrical Device Characterization

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Practical Considerations for Reliable
Characterization of Electrical Devices

View Supplier Profile: ll Watch the Webinar

From Lgks Shore Crnctronics Inc, Ot 172023

Promote your existing webinars to a new highly engaged audience. Practical Considerations for Reliable
Characterization of Electrical Devices

) ,.?\."-. —._\' FAN ol EaN ] -‘ul
| \ hg FIn Ty | | |
\ f( / ll'l. i Jlllr W II'. [ n'llllli'_\lll'. Lt '1\\'!. \ .f/m\ .-

~ Various steps g0 into accurately characterizing new devices, especially when reasuring
" s | slectrical signals, voltage, and current
N
1 —' - » - -
| =. PrOVIde ed ucatlonal and Informatlve Content that generates awa reness- This webinar will cover chese steps. digruggingwhat'f MECessary I Snsure high_nualh}l and
[N - ] repestabie messuremeants — particularly when charscrerizing St oryogenic temperatures,
Lake Shore's Jason Chonko, the webinar's presenter, will discuss ways o
s Heduce the impact of noise. seif-heating, and cther parasitics
= Simplify connections to the device under test, including ground connections
LA N J

®  Ensure simultaneous measurements when testing multiple sameles

0:2 Generate new interest in your products and leads for your business.

s Minimize grownd loops and crosstalk on instrurment cabling

Watch a preview below:

ﬂ Single-ended vs, differential measurement ‘



https://www.azom.com/webinar.aspx?id=812
https://www.azom.com/webinar.aspx?id=812

AZO
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BRAND AWARENESS e C——)

DISPLAY ADVERTISING |

Increase brand awareness by targeting the AZoNetwork audience of
engaged B2B visitors with various Display Advertising options.

pico.

- A
,@ | Increase brand awareness and visibility. .
< CLASS AAA LED SMALL AREA-SOLAR SIMULATOR

—— | _ _ ADHESIVE COMPOUNDS

E/__;Am_gté Measure and increase traffic to your website. for BATTERY
APPLICATIONS

o" "o Reach highly-targeted and relevant audiences. : E|hei:||iaal[l|i:t;zf;ﬁe J
+ Thermally conductive

"@ ! Get your message accross with visually appealing & MASTER

L Creatives. ADHESIVES | SEALANTS | COATINGS

www.masterbond.com

1 Million + Global Subscribers

AD SPECIFICATIONS 135M + Unique Visitors

16


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/blog/display-ad-specifications-pdf-updated-annually
https://www.azonetwork.com/marketing-science/displayad

BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

Target relevant keywords for your
industry.
Improve your website's ranking on
search engines.
C’ 000 D Increase quality traffic to your website.
ARA

Google

frameless linear motors x | & Q
oA ¢ Shopping [E Images 5] Videos MNews 1 Mare Tools
About 1120,000 resutts (0.47 seconds)

ads - Shop frameless linear motors

»
o Mini Igus KMiniatus RS PRO- Actuonix Linea
£2 OM 48 t! 1?8 50 £782.45 £143.41 £141.84
RS Component RS Component.. RE Component RS Component. RS Component
By Google By Google By smec By smec

Ad - hitps Higo.celeramotion comiomni-series =

Frameless Rotary Motors - Torque Motors
Low F'rnnleo 2 Motors for the Workd's Machines and Robots. Celera Mation
manutactur ange of Frameless Rotary Motors Request A Quote, Check Orider S
View Products, Models: Uitra IncOder™ Series, Mini Uira IncOder™. Midi Uitra incOder™
Linear Encoue:s - Rotary Encoders - Products - Tape And Glass Scales - OEM Solutions

Ad - hitps Mwww.micromech co.ukf = 01376 333323
Micromech | Linear Motors

A range of Linear Motors from Kolimorgen, Parker, Akribls and Nippon Puise. Micromech -
UK Mation Controf Specialist. Call for Frices or Technical Assistance. Mechatronic Specialist

tps: Mwww celeramodion.com » Home » Applimation H
Direct Drive Frameless Linear Motors - Celera Motion ¢

Calesa Moton 15 a manufaciurers of a range of Frameless Linear Motors This includes

a compact Vioice Cod Motor for high dyramic motion proflies
ntips:fwww.celerameotion.com » s lronkess §
Ja\relmm Serles Single-sided - Applimotion Dlract Drwe
Low-Profile Linear Moters for the Waorkd's Machines and Robols. The Javelin Series
nabies OEMS 1o design high performance, retiable. smiall and bghtweight

Organic
Ranking
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%
I

Google Ads

abidg
'.....‘. ..
- -'-.‘..

Celera

MOTION
A Novanta Company

.-I'I'.
.,'.‘..
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BRAND AWARENESS

ooo |
WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

000
ﬁ% Web visitor-to-lead Z Website Design & Development —
functionality. _ CS ,

@ v/ Fully Responsive e AR
Z Retina Ready e

SEO Fully optimised for - A wearable gas

_f"' search engines. ﬁ HTTPS Certificate detection platform for
(4 precise exposure

_ assessments
ﬁ Shopping Cart Ready ot it

Content management Full training on CMS

system (CMS) training.

AN

You own all rights



https://nematictech.com/

BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT

CONTENT CREATION

Create unique, informative, and engaging content to help you tell your
story to the right people at the right time.

Generate premium quality content on a subject of your choice.
NG

Develop thought-leadership with content curated specifically for your
target audience.

for content distribution.

Use the experience of our team to provide guidance on what works and

Own the content to use on your site, OR use our vast audience network
g° U
@ what doesn't.

Free up your marketing team by using our network of copywriting experts.

140+ Scientific writing experts on our team

AZO

NETWORK

u About Hews Articies QiR Directory Books BTV More_
Become & Member  Q, Sea u

ROBOTICS
THOUGHT LEADERS

International Women's Day; In
Conversation with Maria Bualat

Download PDF Copy
‘ Interview conducred by Megan Croig, M.5c Mar 8 2022

For International Women's Day 2022, we speak with Maria Bualot of NASA's Ames
Resear ch Center about her role in their Intelligent Robotics Group, the great benefits of
global collaboration in furthering science, and what the future holds for space robotics.

NTERNMNATI

ol « Py &

Please could you introduce yourself and your role at
NASA Ames Research Center?

am the lead for the Intelligent Robotics Group at NASA's Ames Research Center, located

n the 5an Francisco Bay Area of California’s Silicon Valley,

Cur main research activities focus on software rather than mechanical systems, working

nn the varinisg lavels of the "saftware stack” of a rabot. This invalves evarvthine fram low-



https://www.azorobotics.com/Article.aspx?ArticleID=486
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SOCIAL MEDIA CONTENT

Re-purpose your existing podcasts, webinars and video content for use across social media.

Reach your audience with rich multimedia on their social platforms.

|Jl Up to 5 x Social Media snippet videos.
Advancing polymer research
and testing with benchtop NMR WEBINAR
0

> High quality, professional audio & video content. Dr. Bryan S. Beckingham i 30 March 22
!M' Self-Healing Polymers 09:00 EST / 14:00 GMT

for 3D Printing

@O \ Hélene Freichels
- A\¥, Increase brand awareness online and on all T EE—— o, T f\lﬂp;zlriﬁzzon Scientist (PhD),
| || of the major podcast players. "

s you lay down the filament to create
your component.using your printer,

Register Now

Y AZO

mag ritek MATERIALS

%

Reach and engage your audience on Social Media.

——

)
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INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview.

ROBOTICS [

Create evergreen content which engages clients for years to come. INSIGHTS FROM INDUSTRY

Training Artificial Intelligence in Industry
through Machine Learning Algorithms

g

Choose an in-house expert to showcase your thought-leadership.

insights from industry

Brandon Hunt
Product Manager - Astrocyte
Teledyne DALSA

‘ ?7/|> AZo Editors produce an engaging and educational written interview.

How has the demand for artificial intelligence changed
over recent years?

l‘ ‘\ Mew technology advancements are making it easier for manufacturers to embrace Al a5
S=my Feature the interview on a relevant AZo site to reach your target audience.
\‘ ', data is jet fuel for Al algorithms to perform well,

I OWWE FODUST DE'."-C':'IT!E"IEE' in unconirolled environments: It tolerates a EIE."IIf-II:En?

variation in. ambient lighting, viewing angle, rain, dust, occlusion, and other environmenta

Al Is being adopted across industries to harness the power of data and use it to make

i0izl|  Measure content engagement & results with our AZolntel Platform. ==
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https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azorobotics.com/Article.aspx?ArticleID=487

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ ‘& helped advance their work.

O'O'Q Generate an engaging thought-leader interview from a credible 3rd party.

~ A

Interview an industry expert to create relatable content for your audience.

FAP
‘==' We conduct the interview and publish on relevant AZo websites.
A\ | /4

AZO

NETWORK

AZO

ROBOTICS fw Become s Member QL 53 n
THOUGHT LEADERS

Robot Fish Unveils A New Era of Ecological
Research

Download PDF Copy
‘ Inrerview conducted by Mezen Crodg, M5c Feb 24 2022

Thought Leaders

Dr. Giovanni Polverino
Research Fellow, Tuscia University, Monash University
Adjunct Research Fellow, University of Western Australia

Please could you introduce yourself and tell us what
inspired your career into ecological research?

| was barn in Italy, in Reme in 1985, and | have loved animals since | can remember,
piaying with them in the garden and collecting them at home. | ended up using them as

my experimental animals for my first bachelor's and my first master's thesis.

I think it's no surprise that | ended up studying animals and what they do for a living and

it's what | enjoy doing.

How did your involvement with robotics begin?

23


https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azorobotics.com/Article.aspx?ArticleID=471

CONTENT

VIDEO SERVICES

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and
distribution.

@@@ Showcase your products, applications, testimonials, and more through
|| =| video.

w > » Choose from a range of video styles.

| —
OEns
\ Work with our video specialists to create captivating video content.
@B : : . :
- <, You own the video, but we will help you distribute your videos across
I Il the AZoNetwork websites.

THOUGHT LEADER VIDEO

Serajuddin Ph.D
, Pharmaceutical Sciences

P P 5:14/6:47 x

2D ANIMATION
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https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/238934702
https://vimeo.com/manage/videos/389462081
https://vimeo.com/manage/videos/267387423
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139
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EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with

an Expert Presentation On-Demand (ExPOD).

fQ>Q<Q\ Reach your audience online, at virtual events and
tradeshows.

Demonstrate through targeted
content.

Work with our video specialists on speaker preparation
through to recording and post-production.

and your presentation with our
industry-specific newsletters and websites.

LUXINAR -

3. Lasers for robotic automotive production

Modern automotive production is highly automated, and lasers are now used in conjunction with this technology,
replacing conventional tools and bringing a host of additional benefits to the manufacturing process.

There are three ways in which the laser can be integrated in robotic applications:

Laser mounted directly onto robot arm, beam is transferred
to workpiece by a sophisticated articulated beam delivery.
Robot programmed to cut relatively complex shapes while
always keeping the beam in focus

* Laser must be sufficiently compact to allow mounting on the robot arm
« Laser must be able to withstand G-forces generated by robot movement
* Robot must be large and powerful enough to support and move the laser

P> P 5:14/647 wgx
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https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/440024936
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VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

wD» High quality, professional audio-visual content.

& Demonstrate real thought leadership through targeted content.

;_@ = Smooth, easy process from speaker preparation through recording

o= and post-production.
M = | Enhance user experience (UX) of your written content across the
01D ¢ 5"3 AZoNetwork.
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https://vimeo.com/manage/videos/506155857
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WEBINAR PRODUCTION

Engage and educate your audience with a scientific

webinar. Leave the planning, promotion and execution of Ad\fﬂnﬂing pulymer research
t webi les | hands. . .
your next webinar series in our hands and testing with hE‘ﬂEhtﬂP NMR

0.0 .0
= Reach a global audience in a format that is

[ ]
(o) o
[LP [iﬂ] accessible and convenient.

Demonstrate thought-leadership and prioritize Dr. Bryan S. Marcal
& education during the customer journey. Beckingham Lachenmann

P> P 514/6147 ox

before, during and

. @ o Educate your customers about a new product
° . or application.
T

post-webinar.
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Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or
podcast series.

Gc)
BRUKER
(<)

e
-@%— Reach a global audience on all of the major
|

Il podcast players.

®  stimulate discussion and demonstrate thought

& leadership.

;‘@ - Smooth, easy process from speaker preparation > B s14/647 4
= through recording and post-production.

e —T .

|||§|||

PODCAST

Food Authenticity Podcast Ep3

Peter Awram & Gillian Wade
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REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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CLIENT TESTIMONIALS

Why Bruker sees AZoNetwork as their most
valuable Marketing partner.

66

AZoNetwork has been our most valuable
vendor/partner in marketing over the last several
years. They help us look good, and help us do our
marketing job better. If you invest with them, there |

will be some surprise benefits that will not have
been foreseen in the initial contract.

—99
READ THE WHOLE STORY
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9 Find Out More
6 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I@,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
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