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A key component of most strategic interactions is the location of the agents. Location should not 
only be defined in a narrow spatial sense: it can be social, as in social networks, where it is 
defined by links of friendship; or it can be defined by other types of links (culture, gender, 
relations) that matter to the agents. Studying the effect of location on economic outcomes poses 
challenging empirical questions, including the need to distinguish between self-selection (i.e., 
when location is chosen), contagion effects, and exposure to common shocks.  
 
In my research, I attempt to deal with these problems. My strategy is to develop sound 
econometrics techniques, together with a theoretical model that can guide the interpretation of 
the results. My papers acquire different connotations according to the definition of space 
considered, i.e., according to the sources of interdependence between economic agents. In my 
research I use three main qualifications of the spatial dimension: (i) social networks; (ii) 
residential location; (iii) culture. 


