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BRAND REFRESH



EUROCUP
WOMEN

EUROCUP WOMEN takes a new turn in women's basketball.
The refreshment and stylized evolution of the logo entails
breaking down the elements to form a more compact, modern
and polished look, while still keeping the core elements of the
Initial logo.

The new visual identity elements open up more space for
a modern and more sophisticated way of communication.
It creates a fresh and attractive surrounding that enables
versatile application both promotional and branding supporting
the clubs activities.
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BRAND OVERVIEW



An overview of the elements that comprise

the EUROCUP WOMEN brand.

1. The logo
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2. Color palette

3. Graphic elements

4. Typography 0. Layouts
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THE LOGO
Portrait Version

The approachtothelogo refreshwasto elevate
the initial logo concept to a more dynamic, 3D
look with more depth and character. While
keeping its core elements, it adds a new
and vibrant dimension to the logo symbol.
Together with the new typography it gives a
fresh modern look.
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THELOGO
Usage on different backgrounds
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THELOGO 11
Usage on different backgrounds
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THE LOGO
Clear Area

The height of the word ‘EUROCUP’ is the
minimum exclusion area that has been
created around the logo to ensure visibllity
and distinctiveness.

The dimensions of the exclusion area apply
to the portrait and landscape versions of the
official logo for any kind of background.
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THE LOGO 13
Unauthorized Usage
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Do not distort the logo. Do not change the colors of the logo. Do not delete parts of the logo. Do not change the font of the logo. Do not place alogo over an Do not place the logo in a
unofficial color. holding shape.
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Do not resize parts of the logo. Do not place the logo over complex
backgrounds.
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BRAND IDENTITY ELEMENTS
Overview
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In addition to the logo, the brand identity is composed of three
main ingredients: a vibrant colour palette, graphic elements
iInspired by dribbling movements and bold typography.

Color palette

Typography
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BRAND IDENTITY ELEMENTS
Color palette
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BACKGROUND COLORS
Primary Secondary
CMYK CMYK
50/100/0/0 0/80/20/0
RGB RGB
149 /27 /129 234 /82 /132
ECW CORE ECW CORAL NEW
LOGO COLORS
CMYK
100/50/0/20
RGB
0/96/255
ECW 2

CMYK
95/15/15/43

RGB
0/90/154

ECW3

Gradient between primary and secondary color

CMYK
100/30/5/15

RGB
o/15/1M1

ECW4

50%

CMYK
0/84/60/0

RGB
231/74 /91

ECW6
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BRAND IDENTITY ELEMENTS 22
Branding elements

GAME ANALYSIS GRAPHICS PHOTOGRAPHY

BACKGROUND COLORS TYPOGRAPHICS

> EUROCUP
WOMEN

We use typography as graphical elements to create richer
backgrounds.
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BRAND IDENTITY ELEMENTS 23
Using the branding elements

LOW BRAND PRESENCE
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BRAND IDENTITY ELEMENTS z
Using the branding elements

MEDIUM BRAND PRESENCE
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BRAND IDENTITY ELEMENTS 25
Using the branding elements

HIGH BRAND PRESENCE
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BRAND IDENTITY ELEMENTS 27
Examples

ACCREDITATION
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BRAND IDENTITY ELEMENTS
Examples
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Examples

MIXED ZONE BACKDROP
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BRAND IDENTITY ELEMENTS 31
Examples

POSTER
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BRAND IDENTITY ELEMENTS 32
Examples

ROLL-UPS
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