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Seychelles Broadcasting Corporation 
 

1. Budget Summary 
 

 
2. Strategic Overview of Entity 

 

Mandate 
The mandate of the Seychelles Broadcasting Corporation (SBC) is to organise and conduct public 
broadcasting services in order to inform, educate and entertain the public and to ensure an equitable 
representation of divergent views, as per article 168 of the Constitution. 

 

Major Achievements in 2018 and 2019 
 Launched Digital Terrestrial TV (DTT); 

 Launched Radio apps for Seychelles Radio and Paradise FM; 

 Implemented RCS (Automated Scheduling and Playout) and 24-hr broadcasts for Radyo Sesel; 

 Strengthened  platforms; 
 Launched a new, modern website; 

 Relocated all SBC staff and operations from Union Vale to Hermitage HQ and subsequently 
demolished the old Radyo Sesel building, making way for ground-breaking and start of the new SBC 
Broadcast House project; and 

 Improved live OB (Outside Broadcast) capabilities. 
 

Current Challenges 
 

programmes due to inadequate funding; 

 Negative public and stakeholder perception, whereby SBC is seen as not providing value-for-money 
to the taxpayer, nor satisfactorily fulfilling its mandate to educate, inform and entertain; 

 ations and content generally to sustain two 
SBC channels in the DTT era; 

 A fast-changing broadcasting sector, bringing alternatives to a demanding and sophisticated 
Seychellois public; 

 Deteriorating SBC archives for both television and radio, which contain significant historic and 
heritage audio-visual material. These have been left on tapes in analogue form, and many have 
deteriorated or been damaged. The SBC archives can be a source of very good, compelling content, 
which can be repurposed to have many uses, including commercial potential; 
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production, are impeded by the inability to recruit and retain trained and competent personnel, as well 
as lethargy and lack of productivity in many areas; 

 Lack of clear policies and guidelines, notably in human resources, health and safety, studio and on-air 
protocols negatively impact on application of professional standards; 

 Lack of modern broadcasting tools, equipment and infrastructure, slow digital transition and badly 

safety and welfare of its staff; 

 Intrinsic design flaws and implementation errors in the DTT Project prevents the optimum use of the 
DTT capabilities, including leaving the broadcast-distribution network in the hands of a third-party, 
instead of SBC owning its DTT feeds network; 

 Poor coverage and reception of the AM and FM transmissions due to equipment working beyond their 
useful lifespan and/or inability to repair or maintain them; and 

 Inadequate risk management and mitigation plans with the SBC House Project, including ensuring 
 standards. 

 

Strategic Priorities 2020 to 2022 
 

quality and standards of internal productions, developing new programme formats and production, 
repurposing the audio-visual archive materials, and acquiring more compelling and varied 
international content; 

 Move SBC into the digital era, by rolling out Over-The-Top (OTT), on-demand and mobile services, 
ern broadcast 

-term relevance; 

 Professionalise and optimise human resources by recruiting and training to ensure that SBC has a staff 
complement that is better prepared for the digital transition and other changes to the broadcasting 
landscape; 

 Revamp and modernise infrastructure by completing the new SBC Broadcast House project, relocating 
the AM (Medium Wave) Radio Transmitter Infrastructure, and securing and modernising  Radio 
Transmission Network; 

  and 
 Strengthen governance. 

 
3. Budget Overview 

 

Revenue 
 

Revenue 



255

Consolidated Expenditure Estimates 
 
 

Consolidated expenditure estimates 
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4. Approved New Spending Initiatives
 

New initiatives funded 

  
 
 
 
 
 
 

  

   

  
 
 

 

 

 
 

  

  

  

  

  

 
 
 
 
 

 
 
 
 
 

 
 
 
 

   

    

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 

    

    

    

    

    

 

5. Programme Performance 
 

Programme 1: Governance, Management and Administration 
The purpose of the programme is to ensure good governance in accordance with the SBC Act and the laws 
of Seychelles.
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The programme comprises the following sub-programmes: 
 

 Sub-programme 1 Finance, Administration and Human Resources: Management of financial 
resources according to accounting standards and provision of administrative and human resources 
support; and 

 Sub-programme 2 Sales and Marketing: Revenue generation and collection and providing support 
for public and stakeholder relations, international relations, communications and multimedia. 

Strategic Objectives and Measures 
The table below sets out the performance measures by which the programme will be monitoring the 
achievement of its strategic objectives. 

Performance measures for programme 

 

   

 

      

 

Programme Expenditure 
 

Consolidated expenditure estimates 
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Main economic classification by sub-programme 

Programme 2: Broadcasting Services 
The purpose of the programme is to use technology to provide high quality broadcast news, programmes and 
services on radio, television, online and through emerging media. 

The programme comprises the following sub-programmes: 
 

 Sub-programme 1 News Current Affairs and Sports: Produces news and current affairs programmes 
for information and education; 

 Sub-programme 2 TV and Radio Programmes: Provides and produces programmes for information, 
education and entertainment; researches and develops new formats; preserves audio and video 
heritage; sources and procures content, scheduling and transmission of programmes; and 

 Sub-programme 3 Technology and Technical Services: Provides comprehensive broadcast coverage 
through the choice of appropriate technology and the best utilisation of broadcast frequencies 
available; ensures high quality reception; and promotes research and development in order to ensure 
that radio and television broadcast technology are constantly updated. Will henceforth support 
delivery of programmes onto the multi-media platform. 

Strategic objectives and measures 
The table below sets out the performance measures by which the programme will be monitoring the 
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achievement of its strategic objectives. 

Performance measures for programme 

 

  

      

      

 

Programme Expenditure 
 

Consolidated programme expenditure estimates 
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Main economic classification by sub-programme 


