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WIPO’s Global Brand 
Database is your free 
and user-friendly 
gateway to millions 
of records from many 
national and international 
trademark collections.

Brand data is essential to help you develop and protect your brand.

Use the Global Brand Database to get started with your search for 
similar or identical brands that may already exist in your target 
markets. Searching existing trademarks is a necessary first step in 
registering a brand.
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http://www.wipo.int/branddb/en/
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If your mark infringes another trademark owner’s rights or doesn’t 
comply with local laws, you may not be able to register it. Plan 
your brand strategy – and avoid wasted time and filing costs – by 
starting your search with the Global Brand Database.

You can also use the Global Brand Database to simply browse 
marks in markets that interest you.

The database includes:
• many national and international brand collections – and more 

are being added 
• appellations of origin
• protected official emblems.

http://www.wipo.int/branddb/en/
http://www.wipo.int/branddb/en/


6 P
ho

to
m

o
nt

ag
e:

 T
ab

le
t p

c:
 iS

to
ck

p
ho

to
/©

 g
er

en
m

e;
 T

ra
d

em
ar

k 
sa

m
p

le
s 

ta
ke

n 
fr

o
m

 W
IP

O
's

 G
lo

b
al

 B
ra

nd
 D

at
ab

as
e 

re
g

is
tr

at
io

ns
.

Global Brand Database



7P
ho

to
m

o
nt

ag
e:

 T
ab

le
t p

c:
 iS

to
ck

p
ho

to
/©

 g
er

en
m

e;
 T

ra
d

em
ar

k 
sa

m
p

le
s 

ta
ke

n 
fr

o
m

 W
IP

O
's

 G
lo

b
al

 B
ra

nd
 D

at
ab

as
e 

re
g

is
tr

at
io

ns
.

The Global Brand 
Database is powerful 
but easy to use.
Search features, filter options, and results are all available on the 
homepage.

Start by selecting your search criteria – brand names, numbers, 
dates, class or country – and use sub-categories within each of 
these fields to make your search even more precise.

You can refine your search using the database’s extensive filtering 
options: source country, image, status, origin, application year, 
expiration year, trademark class under the Nice Classification, 
registration year, image class under the U.S. or Vienna 
Classifications, rights-holder, and countries chosen for protection.

You can also use the filters to spot branding trends over time, or 
across certain business sectors, countries or regions.

http://www.wipo.int/branddb/en/
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You can even search 
images thanks to cutting-
edge technology.

Just select the “Image” filter on the homepage, upload an image file 
and click the “filter” command. The system will search for visually 
similar images, quickly returning records of other protected 
images that may bear a resemblance to yours.

Your search results will be listed on the homepage, and the list will 
automatically update as you modify the parameters of your search.

Where records include an image, the image will be displayed in 
the list of results, and you can see a larger version of each image by 
hovering your cursor over it.

Click on any record in the list to view the full details. 

http://www.wipo.int/branddb/en/
http://www.wipo.int/branddb/en/
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The interface is currently 
available in three 
languages – English, 
French and Spanish –  
with more to come.
A Help menu at the top right of the homepage gives you access to 
comprehensive support with answers to frequently asked questions 
and information on which national and international collections 
are included in the database.

Start your search with the Global Brand Database – your gateway 
to millions of registered brands from across the globe.

http://www.wipo.int/branddb/en/
http://www.wipo.int/branddb/en/
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“A recognized brand is among 
the most valuable intangible 
assets a company can own.”

Francis Gurry
Director General
World Intellectual Property Organization 
(WIPO)
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