
  
 
 
 
 
 

 
 

 

ARIA releases wholesale figures for 2011 

Australian music fans continue to embrace digital services 

28th February 2012 - The Australian Recording Industry Association (ARIA) has today released its 

figures for 2011, which show that Australian music fans continue to embrace digital music services. 

Digital sales now make up 36.7% of the industry’s value, compared to 27.2% last year, mirroring the 

increasing trend of digital music consumption internationally. 

Australians adopted the ever-increasing number of legal digital music offerings available in 2011, as 

digital sales grew in number by 36.7%, with digital track sales increasing by 39.2% and digital albums 

up 45.9% on 2010. Further growth in the digital market is expected in 2012, with a number of new 

music subscription services likely to enter the Australian streaming market, including Spotify, Deezer 

and Rdio, joining existing services from JB Hi Fi and Samsung offering music consumers even more 

choice in how they consume, buy and listen to music. 

Whilst these numbers are a welcome improvement on previous years, the impact of online piracy 

continues to be felt across the industry.  The current overall industry value of $382.7 million is a drop 

of 27.5% on the $528.2 million generated in 2005. Figures recently released by IFPI*, show that one 

in four internet users access unauthorised services on a monthly basis, costing the recorded music 

industry potential sales and revenues. 

ARIA Wholesale Figures 2005 to 2011 – Total Dollar Value 

 

 

*IFPI  - International Federation of the Phonographic Industry, Digital Music Report 2012 



  
 
 
 
 
 

 
 

Dan Rosen, ARIA CEO, said today, “2011 was an extremely positive year for our industry and we 

enter 2012 with a great deal of momentum on all fronts. There were a whole range of fantastic 

releases by artists both here and abroad and the array of options by which music fans could listen to, 

consume and purchase music grew exponentially.”  

“While as an industry we are doing all we can to embrace the digital media landscape by offering 

music fans more options than ever before to get their music legally online, we require urgent 

assistance in the fight against the negative impact of illegal online piracy. We will continue our fight 

to protect the rights of artists and labels, ensuring money flows back for their creative work and to 

the grassroots of the music industry. We will work in good faith with the Government and ISPs for 

practical progress in the coming year.”  

In 2011 physical music sales were down 13.8% on 2010 figures, although still accounting for $242 

million dollars worth of revenue for the industry, further emphasising the important role physical 

music and retail continues to play in the music buying experience of consumers.  

One area of growth for the industry in 2011 was the 20.5% increase on 2010 in the quantity of units 

sold, highlighting the fact that Australian music fans appetite for quality music is greater than ever 

before. The industry is confident of building on the momentum generated in 2011, with a number of 

big local releases expected in 2012 by the likes of Hilltop Hoods, Ladyhawke, Lisa Mitchell, Delta 

Goodrem, Guy Sebastian, Reece Mastin, Tame Impala, Empire of the Sun, Birds of Tokyo, Something 

For Kate, The Temper Trap, Sia and Parkway Drive (DVD). While international releases expected in 

2012 include Usher, Bruce Springsteen, Muse, Linkin Park, Mumford & Suns, Madonna, Norah Jones 

and The Beach Boys.  

 

Denis Handlin AM, ARIA Chairman & CEO of Sony Music Entertainment Australia & New Zealand and 

President Asia said, “Australian music fans continue to be some of the most passionate and 

knowledgeable in the world and demand for music has never been greater, which is reflected in 

today’s figures. Overall 2011 was a very positive year for our industry, with growth in a number of 

areas, a host of exciting new releases and a wonderful anniversary celebration at our 25th ARIA 

Awards.” 

On the ARIA End of Year Singles and Album Chart, both international superstar Adele and local 

favourite Gotye had remarkable years, while a host of emerging local artists made their presence 



  
 
 
 
 
 

 
 

felt, with acts such as Boy & Bear, Drapht, Reece Mastin, Kimbra, 360 and The Jezabels all featuring 

in the Top 100 End of Year Charts. For the full End of Year Charts go to www.aria.com.au 

 

About ARIA  

ARIA is a national industry association representing major and independent record producers, 

manufacturers and distributors. It acts as an advocate for the Australian music industry, administers 

the labelling code of practice, provides a ‘blanket’ non-exclusive licensing function for copyright 

users and compiles industry information and research. For more information: www.aria.com.au 
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2011 ARIA Yearly Statistics 
      

Australian Recording Industry Association Ltd. 
     

       
January - December 2010 vs January - December 2011 

    
Net Wholesale Sales of Sound Recordings & Music Videos 

   

       

       

 
January -  December 2011 January -  December 2010 Percentage Change 

Configuration Quantity# 
Dollar 
Value 

Quantity# Dollar Value Quantity# 
Dollar 
Value 

Vinyl Singles 
         

13,637  
         

126,295  
          

13,677  
              

143,411  
-0.29% -11.93% 

CD Singles 
         

47,472  
         

151,402  
          

29,174  
              

159,286  
62.72% -4.95% 

Vinyl Albums 
         

44,876  
         

902,669  
          

39,644  
              

809,191  
13.20% 11.55% 

CD Albums 
  

20,539,253  
  

222,698,401  
   

23,521,928  
       

252,747,622  
-12.68% -11.89% 

Music Video/DVD 
    

1,856,507  
    

17,812,847  
     

2,542,386  
         

25,512,729  
-26.98% -30.18% 

Other * 
         

32,510  
         

489,448  
            

5,801  
                

84,542  
460.42% 478.94% 

Total Physical 
  

22,534,255  
  

242,181,062  
   

26,152,610  
       

279,456,781  
-13.84% -13.34% 

Digital Track 
  

68,473,070  
    

79,552,930  
   

49,180,480  
         

56,797,421  
39.23% 40.06% 

Digital Album 
    

4,817,546  
    

46,029,988  
     

3,301,366  
         

31,667,505  
45.93% 45.35% 

Mobile Master Ringtones 
    

2,288,012  
      

3,736,694  
     

2,814,982  
           

4,763,824  
-18.72% -21.56% 

Digital Other **   
    

11,221,498  
  

         
11,329,651  

  -0.95% 

Total Digital 
  

75,578,628  
  

140,541,110  
   

55,296,828  
       

104,558,401  
36.68% 34.41% 

Grand Totals 
  

98,112,883  
  

382,722,172  
   

81,449,438  
       

384,015,182  
20.46% -0.34% 

       
*  "Other" includes sales of Cassettes , DVD Singles, DVD Albums, Mini Disks & SACD 

  

**  "Digital Other" includes sales of  Digital Music Video, Mobile Ringback Tunes, Streams, Subscriptions,  ad-supported 
income, Unearned advances and one-off payments 

 #  "Quantity" refers to unit of sale (eg a double CD is one sale) 

 


