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UNDER STRICT EMBARGO UNTIL 17TH FEBRUARY 2011 

 
ARIA releases 2010 wholesale sales figures 

  
Digital products provide greatest area of growth 

  
17

th
 February 2011 (SYDNEY) – Figures released by The Australian Recording Industry 

Association (ARIA) today have demonstrated the continued strong growth of digital products, with 
both number of units sold and dollar value up more than 30%.  This increase in popularity for 
digital tracks and albums saw overall quantity of units sold across the last calendar year grow by 
nearly 10%, whilst the industry’s overall dollar value was down 13.9% on 2009. 
  
The trend towards digital has prevailed over the last three years; digital tracks selling 24.9 million 
units in 2008 compared with nearly 50 million in 2010 and the value of digital albums more than 
doubling over the same three year period.  From 2009 to 2010, digital tracks have increased in 
value by 47% and digital albums by 45%. 
  
Sales of physical product - including CD singles and albums, vinyl, cassettes and music 
video/DVD - declined year on year, with CD albums demonstrating the smallest decline, down 
21% in value.  Putting this in context however, CD albums still represent a substantial $252 
million dollars in revenue to the industry and indicate both the continued importance of retail 
partners to the industry, and the reality that there is still much room for growth for digital albums 
comparatively. 
  
Denis Handlin AM, Chairman & CEO Australia & New Zealand and President South East Asia & 
Korea, Sony Music Entertainment, said today, “Our local industry continues to manage its way 
through times of challenge and transition, and we are very encouraged to see that consumers 
have continued to embrace legitimate digital purchases, as illustrated by the ongoing growth in 
digital products.  The illegal consumption of music is a constant challenge to our business and to 
our prospects of growth, and we continue to work with government and ISPs to address this 
matter.” 
  
2010 was a healthy year for Australian artists on the ARIA charts, with local acts experiencing 
their greatest share of the end of year ARIA Top 100 Album Chart* since 2007, a total of 30 
releases making the top 100.  Extremely encouraging was the plethora of emerging acts making 
their mark – from Angus & Julia Stone to Birds Of Tokyo, Bliss N Eso to The Temper Trap, and 
Altiyan Childs to Washington – we are witnessing the consolidation of a whole new guard. 
 
As 2011 takes hold, Dan Rosen, CEO of ARIA, demonstrated the industry’s optimism for the year 
ahead, saying, “Australians are consuming more music than ever before. Our goal as an industry 
is to make it easier for people to support the artists they love by embracing innovation and 
supporting new ways to sell music. Digital distribution is strong and we expect to see continued 
growth this year in digital revenues.  2011 is set to be a monumental year for our Industry, with 
the 25

th
 anniversary of the ARIA Awards, some big Australian acts scheduled to release new 

albums and a growing number of Australian artists strutting the international stage”. 
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The year ahead promises exciting musical offerings for fans, with stellar new releases 
contributing to a positive outlook.  Expect new albums from local artists such as The Living End, 
Delta Goodrem, The Sleepy Jackson, The Presets, Pete Murray, and a Powderfinger Greatest 
Hits package, alongside an array of international acts  - Foo Fighters, The Strokes, Lady Gaga, 
Green Day, Beastie Boys, David Guetta, Coldplay, The Killers, U2, Britney Spears and a Prodigy 
Live CD/DVD. 
 

 
 About ARIA 

ARIA is a national industry association representing major and independent record producers, 
manufacturers and distributors. It acts as an advocate for the Australian music industry, 
administers the labeling code of practice, provides a ‘blanket’ non-exclusive licensing function for 
copyright users and compiles industry information and research. For more information: 
http:www.aria.com.au/ 

  
*The top 10 releases on the 2010 ARIA Top 100 Albums Chart are as follows: 

1. GREATEST HITS... SO FAR P!nk 

2. I DREAMED A DREAM Susan Boyle 

3. RECOVERY Eminem 

4. BON JOVI GREATEST HITS Bon Jovi 

5. THE GIFT Susan Boyle 

6. THE FAME MONSTER Lady Gaga 

7. DOWN THE WAY Angus & Julia Stone 

8. SIGH NO MORE Mumford & Sons 

9. CRAZY LOVE Michael Buble 

10. TEENAGE DREAM Katy Perry 

 

 

For further information please contact: 
 Nicole Hart 

nicole@revolutions.com.au 
ph: 0418 324 312 

 
Luke Woods 

Communications Manager, ARIA & PPCA 
lwoods@aria.com.au 

ph:8569 1151 
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January - December 2009 vs January - December 2010 

    
Net Wholesale Sales of Sound Recordings & Music Videos 

   
       

 
January -  December 2010 January -  December 2009 Percentage Change 

Configuration Quantity# Dollar Value Quantity# Dollar Value Quantity# Dollar Value 

CD Singles             29,174            159,286            507,694        1,314,185  -94.25% -87.88% 

Vinyl Albums             39,644            809,191              53,766        1,050,073  -26.27% -22.94% 

Cassette Albums                       3                     13                1,225              12,099  -99.76% -99.89% 

CD Albums     23,521,928    252,747,622      28,091,253    320,900,138  -16.27% -21.24% 

Music Video/DVD       2,542,386      25,512,729        3,822,397      43,159,321  -33.49% -40.89% 

Other *             19,475            227,940              28,464            432,150  -31.58% -47.25% 

Total Physical     26,152,610    279,456,781      32,504,799    366,867,966  -19.54% -23.83% 

Digital Track     49,180,480      56,797,421      35,965,840      38,533,667  36.74% 47.40% 

Digital Album       3,301,366      31,667,505        2,279,581      21,846,583  44.82% 44.95% 

Mobile Master Ringtones       2,814,982        4,763,824        3,640,924        6,306,368  -22.68% -24.46% 

Digital Other **       11,329,651        12,557,632    -9.78% 

Total Digital     55,296,828    104,558,401      41,886,345      79,244,250  32.02% 31.94% 

Grand Totals     81,449,438    384,015,182      74,391,144    446,112,216  9.49% -13.92% 

       
*  "Other" includes sales of Vinyl Singles, DVD Singles, DVD Albums, Mini Disks & SACD 

 

**  "Digital Other" includes sales of  Digital Music Video, Mobile Ringback Tunes, Streams, Subscriptions,  ad-supported income, Unearned advances 
and one-off payments 

       
 #  "Quantity" refers to to unit of sale (eg a double CD is one sale) 

 


