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Summary
Findings. The Delta variant continues to drive concerns about the effectiveness of current COVID-19 vaccines. While consumers 
who are vaccinated expressed concern about their levels of protection, consumers who have refused vaccination and vocal vaccine 
deniers exploited these concerns to amplify claims that the benefits of vaccination are diminishing. Some consumers felt that 
their personal rights were being restricted after hearing reports of employers leveraging vaccination mandates or new vaccination 
requirements being implemented across the country for people going to events or restaurants. Online searches for information 
about how to acquire exemptions from such requirements and restrictions were on the rise, with medical freedom groups on social 
media amplifying information about how to navigate exemptions.

Ways to take action. Federal, state, and local partners should continue to work together to explain the rationale for updated 
guidance, respond to gaps in information, and confront misinformation with evidence-based messaging. The goal of these efforts 
is to increase confidence in COVID-19 vaccines and expand vaccine uptake more broadly. Partners should disseminate messages 
that leverage available safety and effectiveness data, especially in relation to misinformation and the Delta variant. They should 
also partner with trusted messengers and healthcare personnel to further amplify these messages. Partners should ensure they 
are providing ample access to vaccines and taking previously recommended steps to build vaccine confidence before enacting 
organizational requirements.

Booster Doses. News media coverage and social media conversations about the potential for booster doses was a dominant 
theme for this report period. Following the White House press briefing on August 18, 2021, announcing an mRNA COVID-19 vaccine 
booster dose program for adults 18 years and older, a rapid insights report was conducted. Many of the themes, content gaps, and 
mis- and disinformation identified during this reporting period are reflected in the rapid report. The report is available here.
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Aims and Methods
By rapidly reviewing and analyzing numerous sources and inputs (see Appendix), the biweekly COVID-19 State of Vaccine 
Confidence Insights Report emphasizes major themes influencing COVID-19 vaccine hesitancy and uptake. These are 
characterized by the level and type of threat to vaccine confidence, degree of spread, and directionality. In addition, by 
examining how consumers think and feel, social processes, and the practical issues around vaccination, the Insights Report 
seeks to identify emerging issues of misinformation, disinformation, and places where intervention efforts can improve vaccine 
confidence across the United States.

The information in this report is only a snapshot, and certain populations may be underrepresented. Images and quotes are 
illustrative examples and are not meant to comprehensively cover all content related to the highlighted themes. 

Theme Classification

How do you classify this theme/information? 

High risk Moderate risk Low risk Positive sentiment

	� May lead to vaccine 
refusals and decreased 
uptake 

	� Wide reach, pervasive  

	� Potential to trigger 
hesitancy to vaccination

	� Moderate reach, modest 
dissemination 

	� Concerning, but low risk 
to vaccine confidence 

	� Limited reach, limited 
dissemination 

	� Could increase vaccine 
confidence, intent, or 
motivation

	� Variable reach and 
dissemination

How has this theme/idea changed over time (since last report or over the course of multiple reports)? 

Increasing
Information spreading rapidly 

Stable
Information remaining  
constant at prior level 

Decreasing
Information is not gaining further 

traction and there has been no 
indication of additional activity 
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Major Themes

Consumers expressed concern over the effectiveness of COVID-19 vaccines in 
reducing the spread of the Delta variant.

While news media outlets increased their coverage 
of hospitals approaching or reaching capacity in their 
intensive care units (ICU) due to COVID-19 caused by 
the Delta variant,1,2,3,4 a majority of consumers who 
are unvaccinated (57%) believed the seriousness of 
coronavirus in the news was being “exaggerated” 
according to one recent survey. At the same time, 
the survey also found that almost one-quarter of 
vaccinated consumers (24%) felt that news media 
coverage of the seriousness of COVID-19 was being 
underestimated.5

Even as vaccine uptake increased across the country,6 

consumers expressed concerns about the effectiveness 
of vaccines due to increasing reports of breakthrough 
cases and new research indicating that people who 
are vaccinated and sick with COVID-19 caused by the 
Delta variant are similarly contagious to someone who 
is unvaccinated.7,8,9 In light of this new data, some vocal vaccine deniers and unvaccinated consumers expressed frustration with 
being blamed for the spread of the Delta variant,10,11,12 as vaccinated consumers increasingly expressed their frustration with 
people who are unvaccinated and people who deny the severity of the COVID-19 pandemic.13,14,15,16 These new findings about 
people who are vaccinated being able to spread COVID-19 caused some consumers who are unvaccinated and vocal vaccine 
deniers to further amplify misinformation claims that vaccines are not effective.17,18,19 Additional misinformation also spread in 
an attempt to further discredit vaccines including claims that:

	� Vaccines are the reason behind the emergence of variants.20,21,22 

	� The surge of COVID-19 caused by the Delta variant is being driven by people with undocumented status entering the 
United States.23,24,25 

	� People who are vaccinated are more at risk for getting sick than people who are unvaccinated, citing breakthrough cases as 
evidence.26,27,281 

News coverage about Lambda variant and the potential for future variants to evade available vaccines also continued at low 
levels throughout the reporting period29,30,31,32 but have not yet appeared to be a cause for concern among consumers in the 
United States.

Ways to act:
	� Disseminate messages about what vaccine effectiveness means, the benefits of vaccination, and that the best way to protect 
yourself from severe illness, hospitalization, and death from COVID-19 is by getting vaccinated.

	� Amplify stories from healthcare personnel about the severity of illness caused by the Delta variant. Remind consumers that it 
is not too late to begin a primary series of vaccination. Also remind people about the benefits of vaccination.

	� Identify partners and organizations in local regions that are experiencing high transmission. Ask them to participate in 
localized, focused outreach efforts to ensure consumers understand the benefits of vaccination, where to access vaccines, and 
who to talk to if they have questions or want to discuss vaccination further. 

Source: https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-july-2021/

https://www.cnn.com/2021/08/09/us/arkansas-covid-icu-hospital-beds/index.html
https://www.newsobserver.com/news/coronavirus/article253441459.html
https://patch.com/hawaii/honolulu/hospitals-struggle-influx-patients-hawaiis-covid-19-caseload-mounts
https://www.forbes.com/sites/roberthart/2021/08/10/hospitalizations-spike-in-states-with-low-vaccination-rates-as-unvaccinated-covid-patients-fill-icus/?sh=2e5aff1e14b1
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-july-2021/
https://www.cnn.com/2021/08/01/health/covid-19-vaccine-doses-administered/index.html
https://nymag.com/intelligencer/2021/08/breakthrough-covid-19-cases-may-be-a-bigger-problem.html
http://freedombunker.com/2021/08/13/china-virus-breakthrough-cases-surge-globally-as-concerns-mount-over-ineffective-vaccines-2/
https://twitter.com/Sarah41686001/status/1423753149425225731
https://twitter.com/RheaBoydMD/status/1420426378596417538
https://twitter.com/Millie__Weaver/status/1421080689823334400
https://twitter.com/JamesMelville/status/1420402812844974082
https://www.tiktok.com/@mandilawson/video/6982959453868002566?_d=secCgYIASAHKAESMgowyKgS93xqUMp%2Fvc0ZwQNBpLz441Qsk2XvYvtG1UP0UAEvu6aKgePI%2FbrekFU4hPeDGgA%3D&checksum=54a0e8aadbba77850e5efb89a404e717a9f975571b6a969f05d8070677f44ed8&language=en&preview_pb=0&sec_user_id=MS4wLjABAAAA3KnkvxHkkhPqb9ZIE2g2OZH_KcQaBkpyoG4jNdl5tJLOYCPIdnM2cisoV1Amgqwq&share_app_id=1233&share_item_id=6982959453868002566&share_link_id=e800efab-5db7-4e9f-9625-02271e346ec7&source=h5_m&timestamp=1626289798&u_code=d9gfj1f6a5bfi8&user_id=6765605031095141381&utm_campaign=client_share&utm_medium=android&utm_source=copy&_r=1
https://news.yahoo.com/op-ed-doctors-lot-anger-102055098.html
https://www.westhawaiitoday.com/2021/08/16/opinion/national-views/carl-p-leubsdorf-pandemic-revealing-depths-of-nations-divide/
https://twitter.com/RealCandaceO/status/1423780128451186688
https://twitter.com/EmeraldRobinson/status/1423348528047329284
https://www.facebook.com/BaltimoreHealth/posts/10159244388310642?comment_id=10159245947730642
https://twitter.com/AK4WA/status/1421089637859307525
https://www.facebook.com/CDC/photos/a.184668026025/10159349368756026/?comment_id=10159350918636026&__cft__%5b0%5d=AZVzxey0APvEPAMynY-gqQ4GiJmEKc5vAssn8zMWWEy1mpYWQcA0mpvtS1llEhnHAB24BMIhS6m5i5SE97S6ckB8QM6GZ-xaeeZRaEly7mGYJHFcIJFByZv-M_D4Erc4RsomnKhtXvdnf7k3bWPHfk8hsyNf3rtCTttkMK-Nz6feew&__tn__=R%5d-R
https://www.forbes.com/sites/brucelee/2021/08/07/did-covid-19-vaccines-cause-coronavirus-delta-variants-no-evidence-behind-such-claims/?sh=315a1bf2281d
https://twitter.com/SusanStJames3_/status/1421285866014756868
https://www.axios.com/nih-director-covid-undocumented-immigrants-6ddac2c5-6d89-4d65-88de-0003f7d87f8a.html
https://twitter.com/RobertKennedyJr/status/1422923638207041539
https://twitter.com/ggreenwald/status/1421214322848579584
https://twitter.com/RealCandaceO/status/1421125716184346630
https://www.businessinsider.com/future-variant-could-escape-current-vaccine-protection-uk-panel-says-2021-8
https://news.yahoo.com/experts-predict-next-covid-19-094500304.html
https://www.thedailybeast.com/tokyo-covered-up-arrival-of-deadly-lamda-covid-variant-just-before-the-olympics
https://www.cnn.com/2021/08/07/health/lambda-coronavirus-variant-wellness-explainer/index.html
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Some consumers expressed concern that vaccine mandates by employers, the 
government, restaurants, and entertainment venues would limit their freedoms. 

Consumers on social media increasingly claimed that COVID-19 vaccine mandates would violate their right to make their 
own decisions about their medical care and their bodies.33,34 Some social media users discussed how vaccine mandates would 
impede people’s freedom more generally.35,36,37 Others even adopted the pro-choice slogan, “my body, my choice,” to express 
these concerns and amplify their message.38,39,40 Individuals continue to state that being asked about their vaccination status 
violates their rights under HIPPA, despite this being untrue.41,42 Social media users are confused about the purpose of the 
vaccine mandate and the effectiveness of the vaccine due to reports of breakthrough infections.43,44,45 Consumers have also 
increasingly searched online for information about specific vaccine mandates, such as vaccine mandates at healthcare providers 
and within the military.a,b

Political figures also amplified and politicized vaccine mandate concerns by 
using the repeal or enactment of vaccine mandates in critiques of political 
rivals46,47,48 and as a part of inter-party criticism.49,50  Some of the political 
figures used the topic of vaccine mandates to amplify misinformation such as 
“COVID-19 is not a deadly disease,”51 or “the vaccines cannot be trusted because 
they are an experimental treatment.”52  Polarization across party lines has also 
been seen among consumers according to recent polls,53,54,55 which indicated 
that one’s party greatly influences their stance on vaccine mandates. When 
asked about vaccine mandates more broadly, another poll found that 75% of 
Democrats believe the federal government should recommend employers 
implement a vaccine mandate, while 67% of Republicans say the federal government should not do this.57

At the same time, online searches of medical exemptions, religious objections, fake vaccine cards, and COVID-19 vaccine 
exemption forms were on the rise.c Vaccine exemption forms and statement templates are being shared on websites advocating 
for medical freedom.58 In addition to the websites, social media groups advocating against mandates educated their followers 
on the vaccine exemptions and employee rights regarding vaccine mandates. They also advocated to use this information to 
slow vaccine uptake.59,60,61  

Finally, people are also reporting losing their vaccination cardsd,62,63,64,65 and they are looking for directions on how to get a 
new one or prove their vaccination status without the vaccination card. Some social media users said they needed to prove 
vaccination status to enter certain locations66,67,68 while others said they needed it because they are going to get their second 
dose and want proof of their first dose.69,70 

Ways to act: 
	� Disseminate messages such as the following: “if enough people get vaccinated, we can return closer to pre-pandemic life.” 
Couple these messages with information about the effectiveness and long-term safety of the COVID-19 vaccine and other 
vaccines. 

	� Disseminate messages that amplify the health and financial consequences of not getting vaccinated, such as increased risk 
of negative health outcomes from COVID-19, increased health insurance premiums, and requirements for frequent COVID-19 
testing from employers.

	� Engage with partners that are not publicly associated with a political party. Ask them to share messages about the 
effectiveness and safety of vaccines and the benefits of vaccination. This is especially important as schools re-open, 
employees return to work, and many facilities return to pre-pandemic capacity.

	� Engage partners and influencers to create and amplify messages about the role of vaccination coverage in providing 
population-level protection and reducing the spread of COVID-19 broadly, especially when following other mitigation 
measures.

	� Ensure that partners are providing ample access to vaccines and taking previously recommended steps71 to build vaccine 
confidence and offering convenient workplace vaccination. Ensure that considerations such as paid sick leave and supervisor 
education regarding requirements are part of any roll-out plans for vaccine requirements.

	� Provide guidance to individuals about what to do if they lose their vaccination card.

aGoogle Trends
bSEMrush
cGoogle Trends
dCDC-INFO

https://twitter.com/AlexBerenson/status/1421124668010999811
https://www.facebook.com/keloland/posts/10157060402693078?comment_id=10157061099408078
https://www.facebook.com/wtvcnewschannel9/posts/10158699278747104?comment_id=10158700471572104
https://www.mymotherlode.com/news/local/1910849/rally-held-in-sonora-against-covid-vaccine-mandates.html
https://www.mymotherlode.com/news/local/1910849/rally-held-in-sonora-against-covid-vaccine-mandates.html
https://www.facebook.com/CDC/posts/10159362633531026?comment_id=10159362992571026&__cft__%5b0%5d=AZXi1-zTNB13L_dzL7f5vZm2kaWkHkg5Y4cft6rhginHM9_FfqZZISFduzTS6clYBbkLJCof1i0HJUY0oYb7T6RjxLlof8po9WoNpBLuQi8RGpzggWPNoN1NkmsABkNw0mhOWww9_7fUwhJb0PAKdMvSJei5Xnv9P2u0v--VeUQZTA&__tn__=R%5d-R
https://www.gofundme.com/f/the-iu-family-for-choice-not-mandate-inc?utm_campaign=m_pd+share-sheet&utm_medium=copy_link_all&utm_source=customer
https://www.facebook.com/CBSPittsburgh/posts/10158971762493822?comment_id=10158972101073822
https://walkoutwednesday.net/?fbclid=IwAR2o0_wo6HX_LeYArTaSMt9DRM99VLljOospKcs780CIzIiZjV_IM-ybMJY
https://twitter.com/NeilClark66/status/1422218378924675074
https://twitter.com/charliekirk11/status/1421212572024414208
https://twitter.com/nrunje/status/1421541627479224325
https://www.theepochtimes.com/larry-elder-vows-to-reverse-vaccine-mask-mandates-if-he-replaces-newsom-as-california-governor_3950507.html
https://twitter.com/RepVernonJones/status/1420201055665758216
https://twitter.com/laurenboebert/status/1420923450311462915
https://www.forbes.com/sites/alisondurkee/2021/08/08/gop-senator-arkansas-gov-criticize-republican-mask-mandate-bans-local-officials-should-have-control/?sh=6f64945d46c1
https://news.yahoo.com/republicans-risk-becoming-face-delta-220432731.html
https://twitter.com/OccupyDemocrats/status/1421349300387258369
https://twitter.com/RepThomasMassie
https://www.monmouth.edu/polling-institute/documents/monmouthpoll_us_080221.pdf/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-july-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-july-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-july-2021/
https://www.kshf.org/exemptions?fbclid=IwAR2bswlU95fMqDav4YeyFOn8IZFasvSsq09t1xUO07-qcx5p-dGz-E7fpgE
https://www.instagram.com/p/CRy0BBjtvL9/
https://www.instagram.com/momsforamerica/
https://www.instagram.com/oklahomafreedomkeepers/
https://thepointsguy.com/news/what-if-you-lose-your-vaccine-card/
https://twitter.com/ariespussy/status/1426535513012506625
https://twitter.com/gwonton_soup/status/1426328561233899521
https://twitter.com/sazedakabir/status/1426281380393201665
https://twitter.com/newromantics/status/1426603846621712389
https://twitter.com/LUCALUSH/status/1425913628843077632
https://twitter.com/querd4/status/1424807942906433538
https://twitter.com/endotericist/status/1426929635569274883
https://twitter.com/AdultingADHD/status/1425765195759202304
https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html
https://trends.google.com/trends/?geo=US
https://www.semrush.com/
https://trends.google.com/trends/?geo=US
https://www.cdc.gov/cdc-info/index.html
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Emerging Themes

Parents expressed concern, confusion, and frustration as children return to school. 

With K-12 schools and institutions of higher education either already in session or about to open, the safety and 
well-being of students, faculty, and staff—as well as of their families and communities—once again is the subject 
of debate. This debate threatens to harden the views of consumers who are unvaccinated and erode vaccine 
confidence generally.72,73,74 While some parents continue to favor reopening K-12 schools in person and at capacity, parental 
views regarding appropriate mitigation strategies and mask or vaccine mandates track with political affiliation and 
vaccination status.75,76,77 Anxious parents of young children are impatient that COVID-19 vaccines are not yet authorized 
for children younger than 12 years old. They are also slightly more likely to favor school mask requirements than those whose 
children are eligible to be vaccinated.78,79  

Vocal vaccine deniers continued to amplify misinformation on social media about supposed dangers that masking and 
vaccination pose for children. This is fueling conflict between COVID-19 skeptics and parents and school administrators who 
support masks, vaccination, and other mitigation strategies.80,81,82,83,84,85 Clashes over masks in schools suggest that vaccination 
mandates, especially for younger children, will be difficult to implement, especially given that some politicians, faith leaders, and 
school administrators are already coaching skeptical parents on how to circumvent mask and vaccine requirements.86,87 

Ways to act: 
	� Develop and disseminate messages about the risk of COVID-19 for children. Highlight the increasing case numbers among 
children and the increasing number of children hospitalized with severe COVID-19. Remind consumers about the role that 
children play in spreading the virus. 

	� Continue to amplify messages that vaccination for children 12 years and older is the best way to protect them from illness, 
clarifying that the risk for severe COVID-19 or complication caused by illness is higher than the risk of an adverse event from 
vaccination.

	� Partner with school administrators and support them to promote messages about the benefits of vaccination or connect 
them to other trusted messengers. Also, help them promote mitigation measures for children, parents, school staff, and the 
broader community. Remind them to connect unvaccinated staff and families to vaccination information and events. 

https://www.washingtonpost.com/nation/2021/08/13/coronavirus-covid-live-updates-us/
https://www.chron.com/politics/article/texas-mask-mandates-confusion-abbott-16391290.php
https://sunny95.com/news/030030-covid-mask-disputes-make-for-rocky-start-of-school-year/
https://today.yougov.com/topics/politics/articles-reports/2021/05/27/parents--want-schools-open-full-capacity
https://today.yougov.com/topics/lifestyle/articles-reports/2021/07/29/k12-campus-mask-requirements-poll-data
https://www.surveyusa.com/client/PollReport.aspx?g=25e1dad6-a844-4525-b80e-d32f904acbb2
https://www.cnn.com/2021/08/12/health/covid-19-kid-vaccine-why-its-taking-so-long/index.html
https://www.facebook.com/CDC/photos/a.184668026025/10159405417336026/?comment_id=372843207694135&__tn__=R*F
https://muscatinejournal.com/news/national/govt-and-politics/mask-mandate-draws-angry-crowd-to-vegas-area-schools-meeting/article_35b26aa6-8db2-584f-bca7-26aa9909af38.html
https://abc17news.com/video/2021/08/12/school-mask-debate-in-tennessee-grows-heated-as-local-board-requires-masks-in-elementary-schools-3/
https://www.facebook.com/IllinoisStateBoardofEducation/posts/10157769549061780?comment_id=10157769987486780
https://twitter.com/RepThomasMassie/status/1416243880845000705
https://twitter.com/RobertKennedyJr/status/1425213500884914176
https://www.facebook.com/290711674345815/posts/4298156563601286
https://www.kshf.org/exemptions?fbclid=IwAR2bswlU95fMqDav4YeyFOn8IZFasvSsq09t1xUO07-qcx5p-dGz-E7fpgE
https://www.wsj.com/articles/covid-19-school-mandates-for-masks-vaccines-are-blocked-in-more-states-11626433201
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Consumers expressed frustration and confusion about updated guidance for fully 
vaccinated individuals. 

CDC’s update to the Interim Public Health Recommendations for Fully Vaccinated People generated  confusion and exasperation 
among many consumers.88,89,90 Initial confusion about the updated guidance—particularly around when and where indoor 
masking for vaccinated individuals would 
be required—drove social media users to 
express frustration both with the updated 
guidance and with unvaccinated consumers. 
Many people saw consumers who are 
unvaccinated as responsible for the Delta surge 
and associated return of restrictions.91,92,93 

The reimposition of mitigation strategies that 
equally affected people who are vaccinated 
and unvaccinated was amplified on both news 
media and social media.94,95,96,97 This, in turn, spawned opinion pieces chiding the frustrated for their pettiness and warning that 
openly shaming people who are unvaccinated could depress vaccine acceptance by driving some in the “moveable middle” into 
outright vaccine refusal.98,99,100 

Renewed political and social clashes over mitigation measures could have further undermined vaccine confidence. Mask 
skeptics and vocal vaccine deniers seized upon the uncertainties that inform CDC’s updated guidance to disparage vaccines, 
sow doubt about the efficacy of vaccination, and create suspicion about the motives of public and private entities advocating 
vaccination.101,102,103

Ways to act: 
	� Disseminate messages that provide clarity around guidance for people who are fully vaccinated. Remind people that both 
being vaccinated and wearing masks in public places can help protect people who are too young to be vaccinated, unable to 
be vaccinated, or at high risk for serious illness.

	� Continue to amplify messages that asymptomatic or mild breakthrough cases of COVID-19 are expected and are a normal 
occurrence with many vaccines, such as influenza vaccination. Reassure consumers that even high numbers of breakthrough 
infections align with projected vaccine effectiveness and that breakthrough cases are likely much less severe than they would 
have been had the person not been vaccinated. 

https://www.cdc.gov/coronavirus/2019-ncov/vaccines/fully-vaccinated-guidance.html
https://thehill.com/policy/healthcare/565943-6-in-10-say-federal-agencies-giving-mixed-messages-about-covid-19-risks
https://www.npr.org/sections/health-shots/2021/07/22/1019311989/public-health-experts-call-on-cdc-to-endorse-masking-indoors?utm_source=facebook.com&utm_campaign=npr&utm_term=nprnews&utm_medium=social&fbclid=IwAR1_m_VTfefGIKUnCCSn86hMwmM5tkgSuiWqIDJiir-jAQ_Zk889cikvGzk
https://www.lexblog.com/2021/08/14/requiring-fully-vaccinated-employees-to-mask-osha-issues-less-than-clear-updated-covid-19-guidance-in-the-wake-of-the-cdcs-guideline/
https://twitter.com/46baseballmom/status/1426285094139043841
https://twitter.com/BioGators/status/1420113506335068160
https://twitter.com/PattyArquette/status/1425137214355173384
http://www.allusanewshub.com/2021/08/12/everybody-i-know-is-pissed-off/
https://news.yahoo.com/op-ed-doctors-lot-anger-102055098.html
https://www.ktnv.com/news/coronavirus/were-reliving-2020-in-2021-las-vegas-hospital-workers-discuss-surge-in-covid-19-hospitalizations
https://www.washingtonpost.com/health/2021/07/31/vaccinated-angry-at-unvaccinated/
https://www.axios.com/axios-ipsos-poll-blame-game-coronavirus-47dfa062-c2c5-4e66-b70b-30cc94361d92.html
https://www.cnn.com/2021/08/05/opinions/how-to-move-people-from-hesitant-to-vaccinated-bregman-jacobson/index.html
https://www.nytimes.com/2021/07/24/us/covid-vaccine-hesitant.html
https://www.facebook.com/CDC/posts/10159414970111026?comment_id=10159415042216026
https://archive.vn/vy1Dj
https://www.foxnews.com/media/gowdy-coronavirus-cdc-masks-science-politics
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Continuing and Evolving Themes 
The themes below have been noted in previous reports and continue to undermine vaccine confidence. The information 
highlighted below focuses on what is new or different from previous reports. For additional context and previous 
recommendations on these themes, see previous Insights Reports. 
Fertility and reproductive health concerns. Consumers continued to 
express concern that the COVID-19 vaccine will harm their reproductive 
health and fertility.e,104,105,106,107 The concerns persisted despite the American 
College of Obstetrics and Gynecology and the Society for Maternal-Fetal 
Medicine recommending that pregnant and breastfeeding persons be 
vaccinated.108 Multiple news outlets continued debunking misinformation 
that vaccines cause infertility or negative reproductive outcomes.109,110 
Despite this, concerns persisted. 

Natural immunity. Some consumers and political leaders continued to 
express frustration that recommendations for vaccinations and guidance 
for people who are fully vaccinated didn’t include information about natural immunity.111,112,113,114 Vocal vaccine deniers also 
promoted unsubstantiated claims that natural immunity provides superior protection compared to vaccines,115,116 despite the 
new data CDC shared indicating that vaccination may provide more protection.117 

New ways to act:
	� Disseminate messages about risk of reinfection and the benefits of vaccination specifically for those who have previously 

had COVID-19.
	� Partner with healthcare providers to proactively have conversations with previously infected patients about the benefits of 

vaccination.

Ivermectin. Despite a variety of health authorities, public figures, and news 
outlets debunking,119,120,121 some social media users, politicians, celebrities, 
and websites continue to spread the false claim that Ivermectin is a safe 
and effective treatment for COVID-19 and claim that its benefits are being 
suppressed.122,123,124,125  These claims persist despite news articles reporting 
an increase in calls to Poison Control Centers related to Ivermectin.126 

New ways to act:
	� Continue to amplify messages about the role of vaccination and 

proven treatments together being necessary to manage the COVID-19 
pandemic.

	� Disseminate messages about what is known about the safety and side 
effects of Ivermectin. Remind people to discuss any medication with a doctor before taking it to protect against potential 
adverse reactions. Additionally, amplify available information about authorized and approved treatments that have been 
proven effective in treating COVID-19. 

Polyethylene glycol. Vocal vaccine deniers highlighted vaccine ingredient polyethylene glycol claiming that this ingredient 
was linked to anaphylactic shock127,128,129 and could be leveraged to avoid vaccination or gain an official exemption.130,131,132 

Consumers increasingly searched online and called CDC-INFO to learn more about polyethylene glycol and the potential for an 
allergic reaction.f,g 

New ways to act:
	� Continue to amplify messages about the safety of the ingredients of COVID-19 vaccines. Highlight where one can access 

information about vaccine ingredients. If possible, specifically address concerns about polyethylene glycol.
	� Continue to disseminate messages about the safety of COVID-19 vaccination, highlighting that allergic reactions are rare 

and that people who are concerned should talk to their healthcare provider.

eCDC-Info
fCDC-INFO
g GoogleTrends

https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html#reports
https://www.instagram.com/p/CSXc1TqlhgU/c/17938020805550948/
https://twitter.com/SizweLo/status/1420984371029417984
https://t.co/Kt8Tu0K0kK?amp=1%20%20https://twitter.com/HouseOfPeanutB1/status/1425393738566799363
https://www.instagram.com/p/CSsGD51DcV1/c/18249629644043624/
https://www.reddit.com/r/medicine/comments/p1s877/american_college_of_obstetrics_and_gynecology_and/h93qdro/?utm_source=reddit&utm_medium=web2x&context=3
https://www.wabe.org/covid-vaccine-period-menstrual-cycle-research/
https://www.houstonmethodist.org/blog/articles/2021/aug/does-covid-19-affect-male-fertility/
https://twitter.com/RepThomasMassie/status/1421801647114760194
https://twitter.com/forestforever11/status/1414995158886715395
https://www.change.org/p/center-grove-school-board-center-grove-for-health-freedom?source_location=petitions_browse
https://cdc.sharepoint.com/teams/InfluenzaImmunizationVTF-COVID19/Shared%20Documents/Vaccine%20with%20Confidence/Insights/Report%20-%20working%20files/Sep%202%20(SOVC13)/XX
https://twitter.com/delbigtree/status/1416382497571618825
https://www.instagram.com/p/CSXUIv6FUAZ/c/18084007579283607/
https://news.yahoo.com/vaccination-may-more-protection-covid-180900942.html
https://news.yahoo.com/fact-check-ivermectin-not-proven-034740014.html
https://www.yahoo.com/news/more-idahoans-using-ivermectin-treat-100000991.html
https://www.kplctv.com/2021/08/17/we-have-let-it-go-doctors-say-ivermectin-will-not-help-treat-covid-19/
https://www.instagram.com/p/CRkDPglFrVy/c/17900358440120779/
https://www.instagram.com/p/CSXjI0Olp63/c/17937227077588307/
https://twitter.com/kirstiealley/status/1416399498956394496
https://twitter.com/21WIRE/status/1421396694135099394
https://www.forbes.com/sites/brucelee/2021/08/21/more-mississippians-using-ivermectin-for-livestock-against-covid-19-then-calling-poison-control/?sh=7263fb2250fa
https://cdc.sharepoint.com/teams/InfluenzaImmunizationVTF-COVID19/Shared%20Documents/Vaccine%20with%20Confidence/Insights/Report%20-%20working%20files/Sep%202%20(SOVC13)/XX
https://twitter.com/NoniTwit1/status/1420403191582232576
https://www.freedomsphoenix.com/Article/309745-2021-08-05-fda-to-formally-approve-toxic-pfizer-covid-drug.htm?EdNo=001&From=RSS
https://twitter.com/GizmoRazz/status/1417557112838922248
https://www.investmentwatchblog.com/advice-on-vaccines-for-employees-or-potential-employees-against-mandates-by-government-or-employers/
https://twitter.com/patriotgabby17/status/1420629768874123266
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Appendix: Inputs and Sources 
Type Input Cadence Sources Tactics for Utilization

Social Media 
Listening 
& Media 

Monitoring

Communication Surveillance 
Report

Daily on 
weekdays

	�Google news
	�Meltwater
	�CrowdTangle
	�Native platform searches

	� Share of voice topic analysis to identify themes
	� Emerging topics 

Meltwater Daily 	�Facebook, Twitter, Instagram
	�Blogs
	�News media
	�Online forums

	� Share of voice topic analysis
	� Emerging theme topics
	� Identify high reach/velocity topics

OADC Channel Comment 
Analysis

Daily on 
weekdays

	�Native platform searches 	� Sentiment analysis
	� Identify message gaps/voids

Direct 
Reports

CDC-INFO Metrics Weekly 	�CDC-INFO inquiry line list
	�Prepared response (PR) usage report

	�Cross-compare PR usage with inquiry theme 
analysis
	� Sentiment analysis
	� Identify information gaps/voids

VTF Media Requests Weekly 	�Media request line list 	� Leading indicator for news coverage
	� Identify information gaps/voids

Web Metrics Weekly 	�Top pages
	�Google search queries
	�Top FAQs
	�Referring domains

	� Identify information gaps/voids,
	� Identify keywords/search terms, changes in web 
traffic

Research

Poll Review Weekly 	�Harris Poll, PEW research, Gallup Poll, 
KFF 
	�New data related to vaccine 
hesitancy

	� Identify socio-behavior indicators related to 
motivation and intention to vaccinate 

Literature Review Weekly 	�PubMed, LitCovid, ProQuest Central 
	�New data related to vaccine 
hesitancy

	� Identify current vaccination intention
	� Identify barriers to vaccination

Third Party 
Reports

Tanaq Social Listening 
+Media Monitoring Report

Weekly 	�Meltwater
	�Sprout Social
	�First Draft
	�Native platform searches

	�Trending topics
	�Demographic and geographic conversation 
monitoring

CrowdTangle content 
insights report

Biweekly 	�Facebook 	� Top pages (voices), groups
	�General trends/sentiment analysis
	�News analysis through posts

First Draft News Vaccine 
Misinformation Insights 
Report

Monthly 	�Proprietary methods 	�Media trends analysis
	� Emerging threats and data deficits
	�Online vaccine narratives

Project VCTR Weekly 	�Proprietary methods 	�National and regional trends in negative 
attitudes toward vaccination
	�Conversations around Legislation

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7532331/
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