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Publicis Groupe in Major Expansion in China: 

Buys Majority Stake in China’s Betterway, 

Extending Marketing Services Operations to 50 Chinese Cities  

 
Paris – March 29, 2006 – Publicis Groupe has agreed to acquire an 80% stake in 
Betterway Marketing Solutions, one of the largest and most innovative full-range 
marketing services agencies in China. The transaction, subject to Chinese regulatory 
approval, illustrates Publicis Groupe’s strategic commitment to expand and deepen its 
marketing services operations in the fast-growing Chinese market and across Asia, 
where it recently bought control of Solutions, India’s largest marketing services group. 
The Betterway acquisition will allow Publicis Groupe to further strengthen the leading 
position it enjoys in China through its key advertising networks Publicis, Saatchi & 
Saatchi and Leo Burnett and its powerful media brands, Starcom MediaVest Group and 
ZenithOptimedia, as well as through its specialized marketing services agencies. 
Betterway, the only marketing services agency in China’s top ten R3 Advertising 
Agency 2005 ranking, will give Publicis Groupe unparalleled new opportunities 
throughout the Chinese heartland, thanks to its unique network of offices in 29 cities. 
 
Upon completion of the agreement, Jenny Zhang and York Huang, Betterway’s Co-
Chief Executive Officers, will remain minority partners.  Betterway will be aligned with 
the Groupe’s Publicis network, which already maintains a solid presence in China 
through three key offices (Shanghai, Beijing and Guangzhou) and a multi-discipline 
marketing services division, Publicis Dialog, based in Shanghai. Publicis Dialog, 
recently strengthened by the arrival of the entire 25-strong team from Tarantula China - 
the independent relationship marketing and events agency that joined Publicis Dialog 
in late 2005 - will work closely with Betterway. By joining forces, Publicis Dialog and 
Betterway will offer clients a substantial competitive advantage and will be able to 
significantly strengthen Publicis’ unique holistic offering.  
 
Within its network across China, Betterway implements projects in around 50 cities 
each month, offering an unparalleled array of marketing services from creative 
development and sales promotion to sampling, trade activation, direct marketing and 
events. Betterway has the largest documented network in China, and has attracted an 
outstanding client portfolio of global leaders including Motorola, HP, Maybelline, Philips, 
Xi’an Janssen, Johnson & Johnson, Nestlé, Wrigley, Gillette, Disney, Lexus and many 
others. In addition, Betterway is successfully helping  many clients deliver marketing 
messages to the 3rd and 4th-tier urban  markets in China that are regarded as the 
crucial commercial battle fields in the  coming years.  
 
Maurice Lévy, Chairman and Chief Executive Officer of Publicis Groupe, said 
Betterway is a perfect partner to complement the Groupe’s marketing operations in 
China.  “Given the increasing demands of global advertisers in this market, where we 
already have a very strong base through our most important brands, our decision to go 
forward with Betterway will solidify the Publicis network’s marketing activities—allowing 
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us to become an even stronger entity in China.  The Betterway team is not only 
outstanding in the Chinese context; they are also world-class in the quality of their 
services, their ambitions for their clients and business ethics. I am very proud to 
welcome them to Publicis Groupe, and our clients can look forward to our enhanced 
offering, which will support their own development plans, not only in the top two or 
three cities, but throughout the country.” 
 
Guillaume Lévy-Lambert, Regional Chairman of Publicis Asia Pacific, commented, 
“Both York Huang and Jenny Zhang are two extremely talented players representative 
of a new generation of marketing professionals in China. Our complementary outlook, 
common ambition and shared ethical mindset enabled us to rapidly find an 
understanding that led to the completion of this agreement, which will result in the 
alignment of Betterway to the Publicis network. They are young, competent and will 
fight hard for our clients in this exciting but challenging marketplace—bringing a new 
strategic and solid dimension to the Publicis holistic offering.” 
 
York Huang, Co-CEO at Betterway, said the joint collaboration with Publicis will allow 
Betterway to expand their scope of expertise. “We have enjoyed strong growth but in 
order to stay on top we had to anticipate the demands, and satisfy the growing needs 
of our clients, which is one of the main reasons we rated Publicis as our best choice. 
As the market grows the stakes become higher but with Publicis we can fulfill our 
clients’ needs and ensure solid growth.” 
 

* * * 
 

About Betterway Marketing Solutions 

Betterway, founded in 1998, has rapidly grown in Greater China and has a network across 29 cities. It 
carries out different projects in more than 50 cities simultaneously every month, with a team of 360 full-
time employees and a pool of up to 15,000 staff members that join on a part-time basis. Betterway has 
expertise in numerous industries which include FMCG, health care, automobile, luxury, education, IT & 
telecommunication, online game, sports and retailing. Headquartered in Shanghai, Betterway also 
maintains two main subsidiaries in Beijing and Guangzhou. There are four operating business units under 
the umbrella of Betterway, all acting as independent entities, which include Touchdown Marketing 
Communication, Betterway Marketing Solutions, Betterway Management Consulting and Rico Marketing 
Communications.  
 
About Publicis in Asia Pacific 

Publicis is one of the international networks of Publicis Groupe, the world’s fourth largest communications 
group. In Asia Pacific, Publicis is recognised as the fastest growing network since its entry in the Asian 
market in the late-90s, and today has over 2000 employees in 21 offices within 14 Asia-Pacific countries. A 
truly multicultural and entrepreneurial network acknowledged as one of the top three in the region, Publicis 
is consistently placed as number one in the industry’s ‘new business league’. Publicis has developed a 
unique way of working: ‘La Holistic Difference’, delivering more relevant and dynamic integration of 
communications, across advertising, media, and specialist marketing services. Key network clients in Asia 
Pacific include L’Oréal, Nestlé, HP, P&G, Carrefour, Renault, Cadbury, UBS, Fidelity and Coca Cola, 
amongst many others. 
 
Publicis Groupe (Euronext Paris: FR0000130577 and member of the CAC40 Index - NYSE: PUB) is the 
world’s fourth largest communications group, as well as world’s second largest media counsel and buying 
group. Its activities span 104 countries on five continents. 
Groupe’s communication activities cover advertising, through three autonomous global advertising 
networks: Leo Burnett, Publicis, Saatchi & Saatchi, as well as through its two multi-hub networks Fallon 
Worldwide and 49%-owned Bartle Bogle Hegarty; media consultancy and buying through two worldwide 
networks ZenithOptimedia and Starcom MediaVest Group; and marketing services and specialized 
communications including direct marketing, public relations, corporate and financial communications, event 
communications, multicultural and healthcare communications. 
Web sites: www.publicisgroupe.com and www.finance.publicisgroupe.com 
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For more information, please contact: 

Contact at Publicis Groupe: 
Pierre Benaich – Investor Relations +33 (0)1 44 43 65 00 – pierre.benaich@publicis.com 
Eve Magnant – Communications +33 (0)1 44 43 77 70 – eve.magnant@publicis.com 

Contact at Publicis Asia Pacific: 
Guillaume Lévy-Lambert – Regional Chairman, Publicis Asia Pacific + 65 98151 780  

gll@publicis.asia-pacific.com.sg 
Neil Hardwick – CEO, Publicis China +86 13 501 607 667 - neil_hardwick@publicis-sh.com.cn 

 
Contact at Betterway Marketing Solutions: 

York Huang – Co-CEO: + 86 13 801 862 625 - york_huang@bmsgworld.com 


